
WDFG completes acquisition of concessions from  
HMSHost travel retail division in North America 

The total price for the transfer of 
100% of the concessions from  
HMSHost amounted to $124.3m. 

In a statement, WDFG says: 
“This acquisition is particularly 
relevant for WDF as it completes 
the transfer of the Travel Retail 
assets of HMSHost in North Amer-
ica, which started in the context of 
the partial and proportional demer-
ger from Autogrill S.p.A. in favor 
of World Duty Free S.p.A. and is in 
line with the priorities marked by 
the Group in the 2015-2017 optimi-
zation budget approved by the 
Board of Directors on 15 January 
2015.” 

Following the transaction, 
WDFG will operate 33 stores in the 
Atlanta Airport (3,205 sqm), 12 
stores in the Oakland airport (614 
sqm) and one store at the Empire 
State Building (279 sqm).  

The combined turnover of these 
stores in 2014 exceeded $59 mil-
lion. Total 2014 pro forma revenue 
from all the concessions in the U.S. 
was $256.7 million, says WDFG. 
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UPDATE: IAADFS DUTY FREE 
SHOW OF THE AMERICAS 

 
 
 

 
 
 
 
 

35 new & returning exhibitors  
The International Association of 
Airport Duty Free Stores, 
IAADFS, reports that more than 35 
exhibitors are making a first 
appearance or returning following 
an absence to the 2015 Duty Free 
Show of the Americas, taking place 
March 22-25 at the Orlando World 
Center Marriott in Orlando, Fla., 
The event will feature nearly 200 
exhibiting companies from around 
the world.  
 
Onsite registration extended; still 
time to register online 
IAADFS announces that that it is 
extending hours for onsite 
registration on Sunday, March 22, 
to 9:00 p.m. These extended 
Sunday registration hours will 
allow attendees additional time on 
Sunday night to obtain their badges 
and other materials so they are 
ready for business on Monday 
morning.  
 
Preregistration is still open for the 
event, and attendees may now 
register online in English or in 
Spanish by selecting the preferred 
language at the top of the registra-
tion site. Online registration is 
available for attendees using all 
methods of payment, including 
credit card, check, or wire transfer.  
 
IAADFS to debut mobile app 
New for 2015, IAADFS is 
introducing a mobile app that will 
include show information, a 
schedule of events, the list of 
exhibitors with an interactive 
floorplan, and a product index. The 
mobile app, due to be released just 
prior to the show, will work on 
Android, iPhone, and iPad devices, 
and a mobile web option will be 
available for other platforms. 

With speculation about the 
interest in the sale of World Duty 
Free Group dominating the head-
lines for the past two weeks, 
World Duty Free announced that 
it has completed the acquisition 
of the remaining three conces-
sions of 45 stores from HMS-
Host’s travel retail division in 
North America, for the price of 
US$19 million.  

The term of the operation for 
this phase of the acquisition is for 
more than 5 years. The transfer 
was authorized by the landlords 
and is effective as of February 
28, 2015.  

The stores, which are located 
in the Atlanta and Oakland air-
ports and the Empire State 
Building in New York, are the 
final part of the demerger an-
nounced in 2012, in which HMS 
Host Corporation and its subsidi-
ary Host International Inc. – both 
subsidiaries of Autogrill S.p.A, 
transferred the travel retail opera-
tions to WDFG.  

 

“With the transfer of these 
stores, World Duty Free Group 
expands and strengthens its 
footprint in the US, taking the total 
number of stores to 249 spread 
across 31 airports (including the 
top 5 busiest airports in the US) 
and 2 cultural locations – Houston 
Space Centre and the Empire State 
Building.  

“The transfer will enable World 
Duty Free Group to keep introdu-
cing new retail concepts and 
further deploy its Global Beauty 
Strategy in the US travel retail 
sector, while using the Empire 
State Building experience to export 
best practices to the Souvenir 
category,” said the statement.    

On Feb. 19, WDFG announced 
that it had renewed its contract with 
Civil Aviation of Kuwait (DGAC) 
For five years (plus one additional 
year option) to operate the duty 
free stores at Kuwait International 
Airport, with a detailed explanation 
of the favorable terms for the 
contract. 

Miami International Airport has 
joined Hartsfield-Jackson Atlanta 
International Airport in offering the 
Mobile Passport (http://mobilepass 
port.us), the new U.S. Customs and 
Border Protection (CBP) mobile 
app developed by Airside Mobile 
and Airports Council International-
North America (ACI-NA) in part-
nership with CBP.  

The first-of-its-kind mobile app 
for iOS and Android devices 
allows travelers to enter and submit 
their passport and customs declara-
tion information using their smart-
phone or tablet instead of filling 
out traditional paper forms. 
The free Mobile Passport app is 
available to U.S. citizens with a 
valid U.S. passport and Canadian 
citizens with both a valid Canadian 
passport and B1 or B2 visa status.       

Mobile Passport Control app expands to MIA 

 

     After downloading the app, 
qualified travelers set up a profile 
using information in their passport. 
The app allows families traveling 
together to create multiple profiles. 
Once the profile is complete, 
travelers can use Mobile Passport 
to answer standard customs declar-
ation questions, submit their infor-
mation electronically on landing, 
and take advantage of dedicated 
lanes for Mobile Passport users. 
     “MIA lobbied hard to be one of 
the very first U.S. airports to offer 
Mobile Passport to our passengers, 
and our partners at CBP and ACI-
NA are to be commended for part-
nering in this effort,” said Miami- 
Dade Aviation Director Emilio T. 
González. “MIA is the perfect fit 
for Mobile Passport: we are A-
merica’s second-busiest port of 

entry, handling more than 20 
million international passengers 
each year, and our organization is 
wholeheartedly committed to 
bringing the latest travel technol-
ogy to our airport.” 

“Since its debut last summer 
[Ed. Note: at ATL], Mobile Pass-
port has transformed the Customs 
clearance process for eligible 
travelers arriving in the United 
States,” said ACI-NA President 
and CEO Kevin M. Burke.   

“Mobile Passport has proved 
to be an outstanding example of 
the kind innovation that occurs 
when industry and government 
work together to achieve cost-
effective solutions.  We … look 
forward to additional airports 
coming online throughout 2015.” 
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In 2003 when Martin Crowley 
passed away the company was renamed 
the Patrón Spirits Company. 

“Our owner, John Paul, said we are 
going to keep this company, we are 
going to add people, we are going to  
grow. And the rest is history,” says 
Stewart. 

Stewart’s contributions to Patrón’s 
ascent have not gone unnoticed by 
those he has worked with, and his co-
workers are quick to bring up the 
professionalism he brought to any task. 

 “When you look at our brand’s 
success, it’s easy to forget that in the 
beginning we were selling Patrón 
literally bottle by bottle, store by store. 
Burt had to cover a lot of ground back 
then – his territory was basically the 
entire globe — and he did that every 
single day with a smile on his face and 
a fire in his gut. Over the years, none of 
that has ever changed. Burt is one of 
the kindest, most professional people 
I’ve ever had the privilege to work 
with, and all of us at Patrón Spirits are 
going to miss him,” says Patrón’s 
President and CEO Ed Brown. 

“Burt is one of the best people I 
have ever had the opportunity to work 
with in the industry. He is one of the 
highest integrity people I have ever met 
and has a great value system. Burt is 
easy to talk about. He is such a great 
human being,” says John McDonnell, 
former Patrón President and COO, and 
now President International for Tito’s 
Vodka. 

Stewart, who can still name the first 
accounts to ever bring Patrón into their 
bars and stores, will remain with the 
company in a consulting role. 

“This company has been an 
unbelievable experience, family 
oriented with family values. When I 
joined the company back in 1992 I 
didn’t think I was going to be here as 
long as I have. If John Paul is our 
proud owner. I am a very proud 
employee. I was in the right place at 
the right time. I had a little bit of luck, 
and an awful lot of friends that helped 
bring me to this point in my life and 
my career,” concluded Stewart. 

    

 

Patrón Tequila’s first hire, Burt Stewart, in the Mexico factory, 
above, and with actor Dan Aykroyd at a tasting. Stewart is 
retiring at the end of this month after more than 20 years with 

 the company.

 

Patrón’s Burt Stewart, a familiar face 
in the Canadian duty free industry and 
the first person ever hired by Patrón, is 
retiring at the end of the February. 

Stewart, now Patrón Vice President, 
Regional Sales, has held numerous 
roles for the company that became 
Patrón Spirits and takes enormous 
pride in how much the company has 
grown while he has been there. 

“I was anything you could put on a 
paper. I was National Sales Manager, 
State Manager, Area Manager, some-
times I had a card without a title. I went 
from taking the trash out, washing 
windows, doing everything.  

“And then there were two employ-
yees, then four, then eight. I saw the 
company grow to the point that this 
past October there were close to 300 
people gathered in the room in Las 
Vegas for a National Sales Meeting, 
not including our employees in 
Mexico. We’ve continued to grow 
exponentially,” Stewart told TMI. 

Stewart was with the company when 
it was called St. Maarten Spirits and 
even remembers the exact date he was 
hired. 

“Martin Crowley and John Paul 
DeJoria brought me onboard on Oct-
ober 27, 1992.  I tried the tequila and 
fell in love with it. Back then no one 
knew what 100% premium tequila 
was,” says Stewart. “In 1993-94 we 
were a 13,000 case brand. In April 
1998 we doubled the sales force. We 
went from one to two and hired a 
gentleman named Ed Blinn. Ed and I 
split the country. We traveled, intro-
duced ourselves to all our wholesalers. 
It was just us.” 

 
Patrón’s first-ever hire—Burt Stewart –– retires  
A TMI Special Report by Michael Pasternak 
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Abdul Waked named Businessman of the Year in Panama  
as 1st phase of $350m Soho Complex is set to open 

Central American magazine El 
Economista has named Grupo 
Wisa’s Abdul Waked as Panama’s 
Businessman of the Year. The 
award, announced February 20 in 
the Jan/ Feb issue of the magazine, 
acknowledges the success of Grupo 
Wisa’s retailing activities in 14 
countries across Central and South 
America;  and recognizes the 
development of the $350m Soho 
Complex in downtown Panama 
City.  

The 80,000 sqm two tower 
development – which Mr. Waked 
has described as the main commer-
cial investment project in the 
country after the Canal-- includes 
the first Ritz-Carlton Hotel in 
Central America, a casino, residen-
tial and office accommodation and 
a 34,000sqm shopping mall. 
     The luxury mall will be the big-
gest attraction of the Soho develop-
ment and is expected to open 
within weeks along with the first 
office tower. The hotel, casino and 
second tower are scheduled to open 

 World Equity Brand Builders 
(WEBB) of Miami will introduce 
its joint venture with global 
spirits company Edrington this 
year at the IAADFS Duty Free 
Show at Stand # 923 on the Main 
floor. The new partnership, 
Edrington WEBB Travel Retail 
Americas, represents a major ex-
pansion for WEBB in the travel 
retail channel from Canada to 
South America.  

EWTRA and WEBB will 
unveil several new packaging and 
product innovations to their 
expanded family of premium 
spirits and wines at the Show: 

 
The Macallan Oscuro, one of 

the world’s most sophisticated 
whiskies, now is packaged in a 
custom designed crystal decanter. 
The Macallan Oscuro is drawn 
from oak casks seasoned with 
Oloroso Sherry – a high portion 
of which are ‘first fill’ and the 
inspiration for the name Oscuro, 
meaning ‘dark’ in Spanish. 

 
Macallan No 6 was created to 

celebrate the unique production 
heritage of The Macallan brand, 
using only ‘first fill’ Spanish 
sherry oak casks from a single 
Jerez cooperage. No 6 is a 
stunning whisky encased in a 
stylish crystal Lalique decanter. 

 
Macallan Masters of Photo-

graphy series has revealed 
portrait and fashion photogra- 

 

in 2016. 
Abdul Waked commented, “We 

will have the best premium brands 
in the world. This will be a 
different mall. [Panama] is of the 
richest countries in the world, and I 
wanted to bring the best to Panama. 
The project was designed to be the 
most luxurious mall in Latin 
America.” 

Looking ahead, Waked said 
there were two important decisions 
to make for the future of the group 
– how to go forward with planned 
investments in Chile and in Brazil. 
In both cases Waked is looking at 
purchasing businesses that are 
already established.  

John Gallagher 
 

Grupo Wisa President 
Abdul Waked

pher, Mario Testino, as its fifth 
Master of Photography. For the 
first time in this award-winning 
photography series, The Macal-
lan showcases its foundation 
stones, The Six Pillars, as inter-
preted by Testino as six indivi-
dual personalities. 
 
Disaronno Riserva is a unique 
coupling of Disaronno Originale 
with Scotch whisky, using a 
blend of special malts from the 
Highlands and Speyside islands. 

 
Licor 43 features new pack-

aging that delivers a striking 
visual impact, emphasizing the 
brand’s Spanish heritage and 
golden smoothness. 

 
Chloe Wine Collection is a 

family of elegant wines made 
from fruit sourced from the 
world’s preeminent growing 
regions.  

 
The group is also hosting two 

special events: On Monday, 
March 23, meet Tito Beveridge, 
founder of the immensely 
successful Tito’s Handmade 
Vodka. On Tuesday, March 24, 
they will unveil Brugal’s Papá 
Andrés luxury rum. Master 
Blender Jassil Vilanueva 
Quintana and world renowned 
Illustrator Javier Mariscal, the 
visionary minds behind this 
masterpiece of rum making and 
presentation, will be onstand. 

 

WEBB brings Edrington JV and expanded 
premium portfolio to IAADFS Show 
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SPI Group announces 
management changes 

Rob Cullins has been promot-
ed to CEO of Stoli Group, which 
will encompass Stoli's global 
sales, marketing and logistics 
operations. 

Rene Lek has been named the 
new Group Chief Financial 
Officer at Stoli’s parent company 
SPI Group. He replaces Sebas-
tiaan Boelen. Lek’s latest position 
was CFO of Coca-Cola Hellenic 
in Russia after previously work-
ing for Pepsico, Xerox and Shell. 

Val Mendeleev will continue 
to oversee Stoli as Chairman of 
the Board of Directors of Stoli 
Group, and also deal with stra-
tegic and M&A aspects of the 
business.   

The Board will also include 
the new SPI Group CFO Rene 
Lek and SPI Group Chief Legal 
Officer Ron Surbey. John 
Esposito (based in the New York 
office) will also be joining the 
Stoli Group Board.  

In the US, a new President of 
Stoli Group USA will soon be 
recruited, who will report to Stoli 
Group CEO Rob Cullins.  Stoli 
Group USA activities will also be 
assisted and supervised by John 
Esposito in his new capacity 
as Chairman of Stoli Group 
USA. These changes are effective 
immediately.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

DISCUS 2014 Market Report:  
Distilled Spirits industry delivers steady growth in the U.S 

volumes grew 5.0%.  While fla-
vored vodka sales were off, tradi-
tional Vodka volumes were up 
3.7%.  
 
Spirits exports up 3.7%; 
predicted to hit 5th straight  
year of record highs  

Council Senior Vice President 
for International Trade Christine 
LoCascio predicted that American 
spirits exports in 2014 would 
grow 3.7% to a total $1.56 billion 
(projected), for the fifth straight 
year of record exports. 

“The industry anticipates its 
fifth straight year of record 
exports through a combination of 
market opening agreements, 
innovative marketing programs by 
individual companies and the 
spirits industry’s export promotion 
program,” LoCascio said.     

“Despite the strong dollar 
headwinds in the second half of 
the year, premium American 
spirits are finding new audiences 
globally, in both traditional and 
emerging markets.” 

The projected top five 2014 
export markets for all American 
distilled spirits by dollar value 
were: Canada, $212.6 million; UK 
$177.6 million; Germany, $136.7 
million; Australia, $131.2 million; 
and France, $111.6 million. 

The top five markets by per-
centage growth were: Brazil 
(+208%), Dominican Republic 
(+76%), Bahamas (+50%), Israel 
(+43%) and United Arab Emirates 
(+42%). 

Cressy cited several key factors 
contributing to the industry’s 
continued growth, including: 
 
▪  A continued fascination with 
American Whiskeys in the U.S. 
and abroad 
▪  Innovations in flavors – 
especially flavored whiskeys 
▪  Premiumization across all spirits 
categories continued to interest 
consumers 
▪  An improved regulatory and tax 
environment resulting in expanded 
market access and a relatively low 
number of state tax threats 
▪  Growth of small distillers, 
which expanded grassroots and 
overall interest in the spirits 
category. 
 
American Whiskey booming  

Flavored whiskeys continued 
their strong growth, to some 
extent drawing consumers from 
other categories but also attracting 
adult consumers who are new to 
distilled spirits, said Council Chief 
Economist David Ozgo. Flavored 
products, whether vodka, rum or 
whiskey, grew by 1.9 million 
cases. 

Bourbon and Tennessee 
Whiskey volumes were up 7.4% 
to over 19 million cases, gener-
ating $2.7 billion in industry 
revenue; both Irish Whiskey and 
Single Malt Scotch continued their 
rapid growth with volumes up 
9.1% and 6.4% respectively; 
Cognac volumes were also up an 
impressive 11.4%; and Tequila  

 

David Ferreira 
dferreira@cross.com 

American whiskies continued 
to boom and spirits sales deliverd 
steady growth in the United 
States in 2014, despite a chal-
lenging year, the Distilled Spirits 
Council (DISCUS) reported in 
February. 

The Council reported that 
supplier sales were up 4% in 
2014 to $23.1 billion, and total 
U.S. volume growth increased 
2.2% to 210 million cases.  

DISCUS estimates that overall 
retail sales of distilled spirits in 
the U.S. market is nearly $70 
billion, supporting hundreds of 
thousands of jobs in the hos-
pitality industry and producing 
over $20 billion in tax revenues 
for all levels of government. 

“Consumer interest in industry 
innovations and premium 
products from distilled spirits 
producers of all sizes contributed 
to another year of steady growth 
in 2014,” said Distilled Spirits 
Council President and CEO Peter 
H. Cressy.  “In the U.S. market, 
strong consumer interest in 
cocktails, along with continuing 
market access and modernization 
improvements, is providing the 
industry with a solid base for 
future growth.” 

 
 

Van Gogh Imports becomes 375 Park Avenue Spirits 
Van Gogh Imports is set to become a fully integrated sales company 

within Sazerac Co. as of March 15., and has changed its name to 375 
Park Avenue Spirits. 

Van Gogh Imports, marketer of the Van Gogh Vodka, Tap Whisky, 
Molinari Liqueurs, Limoncello di Capri, VOV, Ron Abuelo, Jumbie, 
and Spicebox brands, has worked closely with Sazerac over the past 
year through the latter’s SLS logistics division, and will now move 
fully under Sazerac’s umbrella. 

“As 2015 unfolds we will be adding a select number of brands to the 
company,” noted Norman Bonchick chairman and CEO of 375 Park 
Avenue Spirits, “and we want a company name that better represents 
the broader portfolio of premium spirit products that we are proudly 
developing.” 

Mark Brown, president and CEO of Sazerac, said “The growth of 
our own business and portfolio, the need for expanded sales capa-
bilities, as well as the opportunity to provide brand owners with a full 
service option in the difficult U.S. market,” made the addition of 375 
Park Avenue a good fit, and added that 375’s brands have good 
potential and can benefit from Sazerac’s growing reach in the market. 

 

Travel retailers 
in the U.S. are 
helping drive the 
popularity of 
American 
whiskies with 
presentations 
such as this in 
key airports.  


