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OUR PEOPLE SERVE THE COMMUNITY 

 As a family business, one of Shapiro & Duncan’s core values is “serving our community.”  We feel very 
strongly about career-based education and understand the need to provide students with the knowledge of 
the construction career paths that could be an opportunity for them. See what we have been up to these last 
few months! 

When it comes to one of the company’s core values, “Our People Serve 
the Community,” Shapiro & Duncan covers a lot of bases. Our involve-
ment with the community and career-based education stems from our 
commitment to help students identify their skills, interests and talents 
at an early age to hopefully help close the skilled labor gap.  

Shapiro & Duncan  is continually on the lookout for ways to deepen its 
role as a leader and mentor across the region. For the 4th quarter of 
2014 the company’s community involvement included: 
 

- Raised $6,253 for Children’s National Medical Center in honor of Shane Chazin, the son of Ron Chazin, 
a long-time Shapiro & Duncan employee; 

- Raised over $3,000 towards Susan G. Komen Breast Cancer Awareness 

- Held a successful food and clothing drive for S.O.M.E. (So Others Might Eat); 

- Provided more than 150 volunteer hours in the local Montgomery County Public School Systems for        
Career Day; 

- Provided 64 volunteer hours during the Big Build; 

- Opened the Construction Zone at Junior Achievement in Fairfax, VA; 

- Sponsored Team River Runner to support our wounded warriors; 

- Donated $200 to the ALS Ice Bucket Challenge 

 

As a family-owned business, Shapiro & Duncan’s strong roots in the community date back to its founding in 
1976. Coupled with an intrinsic belief in the value of ‘giving back,’ Shapiro & Duncan also believes strongly in 
career-based education, to support unrecognized talent, nurture current employees and improve the overall 
state of the construction industry both in the local area and nationwide.  

“We believe we have a corporate responsibility to provide students with the knowledge of the construction 
career paths that could be an opportunity for them,” says CEO Sheldon Shapiro. 

“We are a family business, first and foremost, and we pride ourselves on, together with our employees, ex-
tending our ‘family’ support and resources to others in need across our community through career-based ed-
ucation, fundraising and volunteer hours,” Shapiro says. “I commend our entire team for their support and 
tireless participation, as well as going above and beyond their job descriptions to improve our local area as 
well as the construction industry as a whole.”  
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“Our big thing is we want to increase awareness of the construction industry for the younger generation and 
let them know the changes that have happened over the years,” says Mark Drury, Shapiro & Duncan’s Vice 
President of Business Development. “With technology advancements in our industry, there are many posi-
tions in our company, such as computer-assisted design (CAD) and prefabrication, where a person can work 
in a controlled environment with technologically advanced tools and equipment. In the field our foremen are 
using laptops and tablets on the job for document control and communication. Mechanical construction has 
become much more of a technology driven industry.” 

Moreover, says Drury, “It’s important for children to know at a young age that they have other career options 
besides college and the military. They can earn a college degree and work in the mechanical industry, or they 
can decide to complete an apprenticeship in a skilled trade and get paid to learn and earn college credits.” 

From the Ground Up 

Shapiro & Duncan’s commitment to community involvement has evolved from the ground up, one employee 
at a time. At the annual company breakfast in December, employees are asked to share examples of how they 
are involved in the community – and encouraged to reach out to fellow employees to see if they would like to 
get involved. From fundraisers for Children’s National Medical Center to donating canned goods and clothing 
during the holiday season (for which company founder David Shapiro still serves as our Outreach Ambassa-
dor), the variety of activities are impressive. Here are some current examples: 

Children’s National Medical Center 
 
For the past ten years from  his diagnosis through treatment, recovery and remission employees have made 
donations which the company has matched in honor of Shane Chazin, Project Executive Ron Chazin’s son. 
Ron has worked with the company for over 36 years and has built strong relationships with his co-workers 
who continue to support him.  

The Big Build 
 
Every year 8-9 Shapiro & Duncan employees participate in The Big Build, a hands-on family festival of tools, 
trucks and construction at the National Building Museum. This year employees logged 64 hours of time 
teaching young children how to cut PVC pipe and navigate through a mechanical room using Building Infor-
mation Modeling. 

 



 NEWSLEAK JANUARY 2015 

OUR PEOPLE SERVE THE COMMUNITY 

 Career Days in Montgomery County Public Schools 
 
Over the last three months, Shapiro & Duncan employees have been very active in the Montgomery County 
Public School systems. We recently visited Sligo Middle School, Brown Station Elementary School, and 
Gaithersburg High School and participated in their career day events informing students of the various job 
opportunities in the construction industry logging 27 hours of volunteer time.  

Team River Runner 
 
For the past few years, Shapiro and Duncan has helped support Clark Construction and their mission to help 
Team River Runners, a non-profit organization established in August 2004 by kayakers in the Washington, 
DC area to help assist the recovery of military personal injured while serving our county.  

Breast Cancer Awareness and Donations 

Shapiro & Duncan MEP Designer, Jorge Florero designed t-shirts specifically for our employees to encourage 
them to raise awareness for breast cancer in October and bring in donations for the Susan G. Komen Organi-
zation. It is the only organization that addresses breast cancer on multiple fronts such as research, communi-
ty health, global outreach and public policy initiatives in order to make the biggest impact against breast can-
cer. T-shirts were sold to employees for $10 and worn on all of our job sites.  All proceeds went to Susan G. 
Komen and the company donated $5 for every shirt sold for over $3,000 in donations. 
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Shapiro & Duncan’s commitment to community involvement and career-based education has evolved over 
the years through connections with the Montgomery County Public Schools and the Montgomery County 
Business Roundtable for Education.   

“Shapiro & Duncan has had great positive influence in youth development,” says Teresa Wright, Community 
Liaison with Montgomery County Public Schools (MCPS) Community Partnerships. “They are really changing 
the lives of our students. They employ young men and women and encourage and support their continued ed-
ucation in community college and beyond.  They send their employees to schools to motivate and encourage 
other students to make the most of their educational opportunities.” 

Adds Gail Woolf, Connection Resource Bank Coordinator in the MCPS Community Partnership Unit, 
“Shapiro & Duncan employees have been role models and important community partners who have contin-
ued to provide the very helpful expertise for career development, pre-engineering, college and work-ready 
programs. We appreciate their participation through the Connection Resource Bank, which encourages op-
portunities for our students to learn important life skills.” 

“Shapiro & Duncan's level of involvement in the community is unparalleled,” says Diego Uriburu, Executive 
Director at Identity, a Gaithersburg, Maryland nonprofit that empowers Latino youth to reach their full po-
tential by providing after-school programs in Montgomery County, Maryland high schools and middle 
schools. “For the past several years, they have worked with us – often taking the lead – in advocating for 
much needed career and technical education.” 

Uriburu goes on to say, “Shapiro & Duncan has seen the potential in people that society had given up on, and 
provided them with training and employment opportunities. The ripple effect has changed families and is 
having an impact in the community as a whole.”  

News of career-based education projects in one jurisdiction, such as Montgomery County, creates interest in 
other jurisdictions, such as Fairfax County, Virginia. For example, on Saturday May 3, 2014, in Aldie, Virgin-
ia, Shapiro & Duncan was an active player at Pinebrook Elementary School’s first annual STEAM Expo to en-
gage students in relevant industries related to Science, Technology, Engineering, Arts and Math. Over thirty 
companies came out to volunteer their time and resources to present students with engaging activities such as 
a model train, a rocket launch, a mad scientist, kinetic models and more. Hundreds of students and parents 
showed up to see what this event was all about.  

Shapiro & Duncan’s team of five volunteers was given its very own classroom in which we set up both a “pipe 
tree” and pipe piggy bank stations. As the pipe tree grew, word spread like wildfire and people came out to see 
what the entire buzz was about. The students loved being able to make their piggy banks and take them home; 
more than 150 did. 

Focus on Career-Based Education 
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 Meanwhile, in Washington, D.C., Shapiro & Duncan has for many years been part of the Big Build held eve-
ry September at the National Building Museum. This event attracts around 10,000 kids and their parents. 
The different trades get together and each have their own booth or expo area in which they set up an activi-
ty to get children involved and educated as it pertains to construction.  Shapiro & Duncan represents me-
chanical construction.  

This year, we had a new feature at our booth: a video game scavenger hunt designed by one of our Building 
Information Modeling coordinators. Young players navigated through a Building Information Model of a 
mechanical room to find six stars that show clash detections where the mechanical system components 
conflict with other trades. This exercise demonstrates how technology can enable a contractor to identify 
conflicts in a digital realm and resolve them at very little cost well before construction begins.  

Ultimately, our goal is to get kids intrigued about new technologies in mechanical construction such as 
Building Information Modeling in 3-D with computer-assisted design CAD. Hopefully this will spark inter-
est in a career path that could be right for them. 

A Higher (Education) Calling 

Shapiro & Duncan’s commitment to career-based education extends beyond the elementary, middle and 
high school classrooms to include college-level instruction. 

“Shapiro & Duncan has been very supportive of our Construction Management program at Montgomery 
College,” says Mario Parcan, Professor and Program Coordinator, “they routinely provide guest speakers 
and have provided financial support for the participation of our students in national construction manage-
ment competitions. They are also a strong supporter of Associated Builders and Contractors (ABC) Metro 
Washington chapter participating every year in a scholarship fundraiser that supports the education of con-
struction management students in our area. I believe that they recognize that we at Montgomery College 
are training the future leaders of our industry, and they have been supportive of this mission for many 
years,” Parcan notes. 

“In conclusion, I couldn’t agree with Mr. Parcan more. From personal experience, I have never worked with 
a company that is this committed in reaching out to children in kindergarten and first grade all the way up 
to teenagers in high school and even young adults in college. Helping young people find out what their 
skills, interests and talents are, by exposing them to new opportunities to use those skills and talents; this is 
wonderfully ingrained in our company’s DNA,” Stacey Ehring, Business Development Specialist at Shapiro 
& Duncan. 


