This document is drawn from the LinkedIn Company fiServices Pageso which took
over 2 years to build in terms of Online Reputation before LinkedIn decided (in
their wisdom) to kill company service pages in April 2014.
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Social Media Strategy: : Including Workshops
(Open & In-house) & Executive Coaching

In today's world, full of new media and digital communications
technologies, companies of all sizes and industries have a
huge opportunity to expand the reach of their message using
social media. Butwhere do you start, and how can you
effectively increase customer number or sales using it?
Often...

Social Selling Coaching. B2B Linkedin &
Google+ Support: Inc. Workshops & Webinars

(Open & In-house)

Experts in Social Selling, Coaching and supporting
Executives, teams and larger groups to get the best out of
Linkedin (dependant upon need we can also incorporate ather
relevant social media - for example, effective blogging often
goes ‘hand in hand' with the use of Linkedin for Business.
our...

Speaker [ Facilitator - Social Media, Mobile,
Online Reputation, Marketing & Advertising
Conferences

W2l lives and breathes Social Technology, Social Media &
Maobile Marketing. They have speakers all over the world and
Rob Thomas is probably one of the best known W3l speakers
here in the UK. He will show you how ta use them to improve
many areas of your bottom line, not just Marketing! He'll
show...

Conferences & Business Networking Events -
e.g. Mix Sales & Marketing Conferences, RBN
etc.

We sponsor, support and organise a variety of Conferences &
Business Metworking events across the West with a view to
promoting sharing best practice and encouraging success
through business excellence.

Online Reputation Management (ORM)

Today, opinions are easily shared through the proliferation of
netwoarking sites, forums, blog sites, chatrooms and other
social media sites such as Facebook, Twitter, YouTube, etc.
These social media platforms are also being used by
business organizations to connect with their clients and
attract...

Mobile Marketing Strategy: : Including
Workshops (Open & In-house) & Executive
Coaching

Itis forecastthat soon mare than 50% of all internet traffic will
be conducted via Mobile devices and yet less than 5% of all
websites are optimised to be viewed via mobile devices. But
it's not just about websites, searchers using mobile 3G
devices are often looking for quite different...
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Recommended By Your Network

Kelley O'Meill Kohr, JD
Owner at W31 eMarketer
Recommends Social Selling
Coaching, B2B Linkedin &
Google+ Support: Inc. Workshops
& Webinars (Open & In-house) =

Lisa Kettman-Kervinen
Director of EMEA Collaborations at
Worldwide Parners, Inc.
Recommends Speaker /
Facilitator - Social Media, Mobile,
Online Reputation, Marketing &
Advertising Conferences =

Sian Thomas Director at
Fosian Enterprise Ltd
Recommends Conferences &
Business Networking Events - e.q.
Mix Sales & Marketing
Conferences, RBM etc. =

Simon Jones CEQ/Manging
Director at PRV Engineering Lid
Recommends Conferences &
Business Metwarking Events - e.q.
Mix Sales & Marketing
Conferences, RBEM efc. =

Rebekah Giaraffa (Ager)
Treasurer Board of Directors at
Bailey Trails! Alliance
Recommends Speaker /
Facilitator - Social Media, Mabile,
Online Reputation, Marketing &
Advertising Conferences s

Brian Bingham CEO at
Qdyssey Foundation
Recommends Conferences &
Business Metwarking Events - e.q.
Mix Sales & Marketing
Conferences, RBEM efc. =




Social Media Strategy: Including Workshops (Open & In-house) & Executive
Coaching

55 people recommend this
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Service Overview

In today's world, full of new media and digital communications technologies, companies of all sizes and industries have a hug
opportunity to expand the reach of their message using social media.

But where do you start, and how can you effectively increase customer number or sales using it?

Often Business Owners, CEO's, MDs and Marketing Directors start off by either attending one of ourSbbialiMédia Strategy
Workshops, or if there is darger management team, we can arrange to deliver anything from a 4 heholise' version or a two
day session. (The two day session starts with a high level introduction, leads through a 12 step strategic planningrsaision f
your online marketingvWieb properties incl your website, social media, email & search engine marketing] as well as integrating
effectively with your offline strategy, finishing off with the process for the production of a detailed implementation plan).

The 4 hour 'Open Workslpowill focus on:

7 Secrets of Social Media success

How to leverage them for your cquany

Some useful Hints, Tips and Resources for each
How this fit's with Mobile & Location based marketing

Where to start- avoiding pitfalls of others
Get the best results in your industry/sector
Looking at the top 5 UK Social Media

What is it, and why great companies use it?
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All Recommendations

Steve Evans, Finance Director at Talk Training Ltd
Cardiff, United Kingdom

Great informative workshop into the options and potential benefits to our business from the
utilisation of sacial media and reputation management. The warkshop demaonstrated the

1=t potential benefits to our business from the proper and professional implementation of
Linkedin and the importance of managing online reputation. Rob's detailed knowledge ofthe
subject areais impressive and we would have no hesitation in calling on Rob for his future
suppart and in recommending WSl to other organisations. Top Qualities: Personable, Expert,
on Time

May 14, 2013 « Comment - Flag - Delete

Dan Smith, Managing Director at Inspired Telemarketing Ltd
Birmingham, United Kingdom

| attended a Linkedin workshop that Raob ran in Waorcestershire earlier this week. Having
implemented some ofthe ideas covered in the course into my Linkedin profile, within the
space of 2 days I've had 2 new business enquiries. Maoney well spent it would seem! Top
Clualities: Expert, Good Value, Creative

March 2, 2012 - Comment - Flag - Delete
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Paul Temperton, Renault Parts Direct Website Manager at Fish Brathers
Swindon, United Kingdom

| have just had the pleasure to attend a social media warkshop presented by Rob. It has
certainly shown me lots of new ways to improve the way we use social media and introduced
me to maore forms of sacial media that will help our website grow. | would strongly
recommend anyone to attend this workshop, The amount of info | have gained is fantastic
and all within a 4 hour period! | look forward to future contact with Rob, a true expert.

March 1, 2012 - Comment - Flag - Delete

Mark Tomlinson, Appointed Representative at Western Provident Association
United Kingdom

As an Appointed Representative for WPA (not-for-profit provider of Private Health Care) | need
to maximise my opporunities to reach Individuals and SMEs, as it's only then that they get the
apportunity to see the quality/affordakbility of our policies. Rob's Social Media Strategy
Workshop opened up my awareness of the greater possibilities that SM now provides - and
began to unlock my use of these channels. | would definitely recommend the workshop and
Raob personally.

January 5, 2011 - Comment - Flag - Delete

' Peter Maynard, Solicitor at Barnes Richards Rutter with Keith Evans
MNewport, United Kingdom
| found this workshop very helpful in apening my eyes to the possibilities available with social
1=t

networking marketing. It was practical and focused and Rob is a very good speaker. He
clearly knows his subject area and was happy to impart the benefit of his experience. | would
recommend it to anyone thinking about going down this route, before they dip their toe in the
water

Maovember 30, 2010 - Comment - Flag - Delete

Sarah Jones, Cardiff and Vale Young Enterprise Board Member at Young Enterprise
VWales
MNewport, United Kingdom

Having recently attended one of Rob's 2 day workshops | can confidently say that he is a true
specialist in Social Media. His knowledge and insights were inspirational and I'm extremely
excited to put all his advice into practice. He is an excellent trainer and | will no doubt be
seeking his professional services going forward.

June 7, 2011 « Comment - Flag - Delete

David Madge, Marketing, Press and Public Affairs Officer (prev Marketing Officer,
3 Succession & Consortia Project) at Wales Co-operative Centre
(J , Swansea, United Kingdom

‘."‘A | attended a Social Media workshop in Swansea University that Rob was presenting. Overall

1=t the event was excellent - very well presented with a host of great ideas. Rob's knowledge and
understanding of the kKey social media channels is exemplary. His presentation style was
informal but extremely informative. As a result of this | am reassessing my use of Facebook
and Linked In and hope to start blogaing properly very soon - watch this space! Top Qualities:
Great Results, Expert & Creative

Movember 3, 2011 - Comment « Flag - Delete
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Sally Say, BEvents Manager at Recognising Excellence Ltd
Gloucester, United Kingdom

['would highly recommend this waorkshop to anyone. Social Media can seem daunting and
Rob helpedto make it a lot clearer and not so scary. The session was good fun, well run and
covered a lotin the time. Whether we like it or not social media is now an impaortant marketing
tool and one that business can'tignore and this session was a great introduction. The
information provided afterthe session is brilliant and I'll definitely be using it to help with my
business plans.

August 24, 2011 - Comment « Flag « Delete

Leanne Jeffreys, UK Operations Coordinator at Meri Meri
Gloucester, United Kingdom

| thoroughly enjoyed Rob's Social Media Strategy workshop- he managed to condense a lot
afinfarmation into a short session in a coherent but also light-hearted approach. | learnt
some key facts about social media sites that our projectis already using, which will hopefully
help improve our use ofthem. Blogging, which | have never considered doing for the project,
is definitely something myself and the rest of the team will now consider thanks to Rob. If you
want to learn about social media at the basic level or even if you have established sites, you
should definitely work with Rob. His approachable, but at the same time professional,
manneris perfect to work with and | hope to continue with his support. Top Qualities:
Personable, Expert, Good Value

March 26, 2012 - Comment - Flag - Delete

Sue Ellis, Managing Director at Envesca Ltd - CIEH Award Winning Health and Safety
& Food Safety Training Centre
Gloucester, United Kingdom

recently attended a Social Media Workshop with Rob and | have to say that | tharoughly
enjoyedthe session. Rob's knowledge and expertise in this area is impressive and although
| do have some previous knowledge of social media | did manage to pick up numerous tips
and advice. | would definitely recommend Robs Workshop to anyone wanting to understand
how social media can helpthem reach their business goals and | will certainly be back for
mare! Top Qualities: Persanable, Expert, Creative
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February 16, 2012 - Comment - Flag - Delete

Darren Stevens, Freelance Marketing Consultant at Prestbury Marketing & Consulting
Ltd
Gloucester, United Kingdom

This warkshop is an excellent introduction to some of the key aspects of social media. ltis
jam packed (it is now 4 hours long) with useful tips and insight. It is ideal for anybody who is
curious about what social media might do for their business or who has already decided to
launch into this area.

February 23, 2011 - Comment - Flag - Delete

Kit Hughes, CEM Consultant at Salesknowledge
Cardiff, United Kingdom

Yesterday | attended a Social Media "Deep Dive' Warkshop with Rob. He has a very engaging
presentation style and delivered a great session with clarity. The marning was broken into
segments where he discussed the uses and merits of each of the main tools, blogging,
Linkedin etc. and ended each with some practical advice on how to get started and possible
further steps. | now feel far more able to develop a strategy to use in my business. Allin all a
very enjoyable and informative event. | look forward to the Mobile event an the 29th March and
would definately recommend Rob's warkshops to other business owners

March 19, 2012 - Comment - Flag « Delete



Sarah Jones, Cardiff and Vale Young Enterprise Board Member at Young Enterprise
VWales
Mewport, United Kingdom

Having recently attended one of Rob's 2 day waorkshops | can confidently say that he is a true
specialist in Social Media. His knowledge and insights were inspirational and I'm extremely
excited to put all his advice into practice. He is an excellent trainer and | will no doubt be
seeking his professional services going forward.

June ¥, 2011 - Comment - Flag - Delete

Paul Temperton, Renault Parts Direct Website Manager at Fish Braothers
Swindon, United Kingdom

| have just had the pleasure to attend a social media warkshop presented by Rob. It has
certainly shown me lots of new ways to improve the way we use social media and introduced
me to mare forms of sacial media that will help our website grow. | would strongly
recommend anyone to attend this warkshop. The amount of info | have gained is fantastic
and all within a 4 hour period! | look forward to future contact with Rob, a true expen.

March 1, 2012 - Comment « Flag - Delete

Aaron Wood, Director at C J Wedding Fayres & Events Ltd.
Cardiff, United Kingdom

Having recently attended a Social Media strategy workshop run by Rob | recommend
everybody who needs to understand the importance of social media to their business attend
ane ofthese workshops. The expertise in this field is second to none. | learnt ways to get our
business to a wider audience than we are doing.Robs always available to discuss all
aspects of our business and is very proffesional at presentation and delivery of the courses
he runs.We will give him repeat business in the future

January 29, 2011 » Comment - Flag - Delete

Andrew Bellingham, Owner at Abel Marketing and Design
Gloucester, United Kingdom

Robis aOME....... Digital Marketing Expert he will make a Difference to your business, he will
Mativate you and Enlighten you | Simple.

Cctober 18, 2011 - Comment « Flag - Delete

Kate Thomas, Marketing Coordinator at Codel Software Ltd
Swansea, United Kingdom

| was guite dubious about attending a Social Media warkshop, but Rob made it very worth
while. | have learnt new social media tools that | probably wouldn't have known about unless |
attended the course. | was very impressed with the workshop and the support available
moving forward and [ would highly recommend Rob and W31 Thank you! Top Qualities:
Personable, Expert, On Time

March 15, 2012 - Comment - Flag - Delete

Kate Andréo, Global Education Coordinator: Resources and Partnerships at Caritas
Australia
Melbourne Area, Australia

Interesting, detailed and engaging presenter with a clearly deep level of knowledge in his
field. Able to interact with audience and answer any questions thrown in from the floor. Will
definitely be using him again. Top Qualities: Expert, High Integrity, Creative

Movember 28, 2011 - Comment - Flag - Delete
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Peter Maynard, Solicitor at Barnes Richards Rutter with Keith Evans
Mewport, United Kingdom

| found this workshop very helpful in opening my eyes to the possibilities available with social
networking marketing. twas practical and focused and Rob is a very good speaker. He

1=t clearly knows his subject area and was happy to impart the benefit of his experience. | would
recammend it to anyone thinking about going down this route, before they dip their toe in the
water

Movember 30, 2010 - Comment - Flag - Delete

Tom Stanhope, Director at Flying Machine Media
Worcester, United Kingdom

Rob's workshop was a well spent morning. Packed full of useful information clearly delivered
in a practical and, importantly, applicable way. Itis one of the few workshops that I've been on
where | have come back and immediately started to put the plan developed during the
session into action. it represents good value for money too at £99. I've already recommended
Rob to a number of others and be returning for more myself.

April 26, 2011 - Comment - Flag - Delete

Kingsley Ugwu, Business Consultant at Ricardo-AEA
Oxford, United Kingdom

| attended Robs Social Media seminar and found it very informative and easy to
understandfollow. Rob always took the time to answer all our questions clearly and
concisely and presented his material in a light and witty manner. Although | am from a Digital
background, Social Media for businesses is a new concept for me, however following Robs
seminar | feel more informed in regards to what social media can offer to businesses. |
waould definitely recommend Rob for any businessi/persons that would like to implement
maobilefsocial media marketing into their business, or perhaps explore how to improve their
current social media/marketing strategy. Top Qualities: Persaonable, Expert, High Integrity

June 29, 2012 - Comment « Flag - Delete

Dan Smith, Managing Director at Inspired Telemarketing Ltd
Birmingham, United Kingdom

| attended a Linkedin workshaop that Rob ran in Worcestershire earlier this week. Having
implemented some ofthe ideas covered in the course into my Linkedin profile, within the
space of 2 days I've had 2 new business enquiries. Money well spent it would seem! Top
Qualities: Expert, Good Value, Creative

March 2, 2012 « Comment « Flag - Delete

Hit Hughes, CRM Consultant at Salesknowledge
Cardiff, United Kingdom

Yesterday | attended a Social Media ‘Deep Dive Warkshop with Rob. He has a very engaaging
presentation style and delivered a great session with clarity. The marning was broken into
segments where he discussed the uses and merits of each of the main tools, blogging,
LinkedIn etc. and ended each with some practical advice on how to get started and possible
further steps. | now feel far mare able to develop a strategy to use in my business. Allin all a
very enjoyable and informative event. | look forward to the Mobile event on the 29th March and
would definately recommend Rob's workshops to other business owners

March 19, 2012 - Comment - Flag - Delete
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