
Here are 10 steps to improving your LinkedIn profile 

from top to bottom 

Step One: Add (the Right) Photos 

Adding a professional photo makes you 11 times more likely to be found by hiring 

managers and recruiters. This is important because more profile views can translate to 

more visibility in your industry and more connections. 

Don’t forget the basics: Only you should be in your picture! As for what to wear, my rule 

of thumb is to look at the dress code in your industry and dress slightly more formal.  

In addition to your profile picture, add a background image. It’s a nice touch to improve 

your look, and it can help you weave a consistent story. 

Step Two: Write a better headline 

The next step is to write an attention-grabbing headline. Quickly explain what you 

currently do as well as what you want to be doing (if it’s not the same). Show your 

passion and how you add value. 

So, instead of defaulting to a job title, add a bit more, like this: 

 Experienced Writer Creating Content for Fortune 500 Companies 

 Social Media Expert Seeking Nonprofit Opportunities 

Use keywords (not overused buzzwords) that make it easy for others to find you. You 

can identify the right options by reviewing job descriptions in your industry. 

Step Three: Claim your URL 

Just below the photo and headline is your profile’s URL. You can customize it by 

hovering over the ‘Profile’ menu and selecting ‘Edit Profile.’ From there, hover over the 

URL, and then click on the gear image. You can then make the edit in the top right 

corner of the page. A customized URL will increase your search results, make it easier 

to direct people to your profile (especially a bonus if you have a common name), and it’ll 

look sharp in email signatures and on business cards. 

Step Four: Revise Your Summary 

Many people neglect writing a summary, likely because it takes time and energy to craft 

a compelling one. But this section doesn’t need to be long. In fact, just a few short 

paragraphs summarizing your professional background, areas of expertise, and key 



accomplishments will do the trick. Does your past experience differ from where you 

want to go? If so, your summary is the perfect opportunity to connect the dots. 

Step Five: Showcase Your Experience 

Far too many professionals simply paste resume bullet points from each of their 

positions. But your experience section can be so much more. Think about what you’ve 

achieved, delivered, and learned in each of your positions. Include distinct measurable 

and quantify whenever possible. Share details of interesting projects and key 

accomplishments. 

And don’t forget to illustrate your unique professional story and achievements by adding 

visuals. Including pictures, compelling videos, links to news stories, press releases, and 

innovative presentations you’ve delivered will bring your experiences to life. 

Step Six: Don’t Neglect Your Education 

The education section is especially important for students and recent graduates, 

because fellow students and alumni are a key part of your network, and if someone 

searches for “people who studied at [your University]” (which is a LinkedIn search 

prompt), you want to show up in the results. Especially if your experience section is 

otherwise a bit thin, you can include relevant coursework, school projects, case 

competitions, and extracurricular activities. Like your experience section, you can set 

yourself apart by adding rich media. 

Step Seven: Add Volunteer Experience and Causes  

Adding volunteer work and causes you care about will round out your professional 

identity. Did you know that almost half of all hiring managers view volunteer experience 

as “equivalent to full-time work experience?” 

Step Eight: Take Skills and Endorsements Seriously  

Members who list skills on their LinkedIn profile receive an average of 13 times more 

profile views. Just make sure you’re sharing the right skills: One way to identify relevant 

skills is to review profiles of your peers and colleagues—and add the ones that apply to 

you, too. 

A lot of people roll their eyes at the endorsement feature because they’ve seen some 

pretty silly ones. But not taking this feature seriously is a missed opportunity. However, 

there’s evidence that more endorsements will lead to higher LinkedIn search results. 

And did you know that you can edit the order of your skills and put the most important 

ones at the top? Doing so will increase the likelihood you get endorsed for the ones you 

care most about. 



Step Nine: Ask for Recommendations 

While it may not affect the search metric, recommendations feel more reliable than skill 

endorsements, so you want to be sure you have those, too. Many professionals get 

endorsed for skills by people who hardly know them, but this isn’t the case with a 

recommendation. Having these is a powerful way to show your value to the world. Aim 

to have one to two for each position. Consider asking peers, clients, and managers 

shortly after you receive feedback so you can build them up slowly, rather than feeling 

pressured to get a bunch at once. 

Step Ten: Round it out 

Finally, here are a few profile sections that that often get overlooked. While not the core 

of your profile, completing these elements can strengthen your presence: 

 Companies Followed: I’ve heard career advisors share that some companies 

actively monitor their followers and will proactively reach out to people who are a 

good fit. 

 Groups: Engaging within groups is a great way to meet new people, but it’s also 

a way to signal your interests and share your expertise. 

 Awards and Certificates: If you’ve been given a relevant award or have an 

industry certification, don’t be bashful about sharing it on your profile! 

 Personal Interests: While perhaps not appropriate for every industry, often 

adding a few hobbies or interests can humanize your profile and bring a personal 

touch. 

 Above all else, remember that your profile should tell the story of where you’ve been, 

where you are now, and where you want to be in the future. It’s a living document that 

should be updated and refined on a regular basis. So, set aside time to review what you 

currently have and make the needed changes. LinkedIn can connect you with 

opportunity, but only if you’re prepared. 
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