
 

Online Success 

The importance of keeping your online content updated.  

Approximately 78% of people in North America use the internet and 70% of them use the internet every day. With an 

average of 139,433 new websites that go live each day, it is important to keep your website current to ensure 

potential clients and funders can find and learn about your organization.   

Keeping your content updated will help the search engines find your site. Search engines such as Google will populate 

your site more frequently if your site is updated on a regular basis. Value is placed on websites with new and unique 

content. The longer your site sits with no new updates the further on the list it will fall within the search engine. If 

your last news items was from 6 months or a year ago, website visitors could think your agency either hasn’t done 

much since then or, even worse, they could think you have gone out of business. Try to publish a news item at least 

each month, but even better, each week.   

So now we have a few reasons to update online content regularly, but the real question is how to do it! 

1. Incorporate a news section on your website. Community Action Agencies stay busy, so there is always news 

to share. Even if you don’t think something is an exciting news story, remember that a new article will help 

keep your website relevant and popular on the search engines, which is important. Some examples of news 

stories: you just served your 1,000th client, you have attended a regional or national training event, members 

of staff could be taking part in a fundraising event, you launched a new program or taken on a new member 

of staff.  

2. Include client testimonials on your website. People love to read inspirational stories, if you have clients that 

are willing to share their experience and their stories, put that on your site. It is a great way of adding new 

content, and positive experience and feedback looks great for your agency.  

3. Add images or videos to your site. Images and videos demonstrate what your agency does. They help your 

website visitors connect and feel comfortable on your site. Just make sure to use images that represent your 

agency, don’t use all generic stock photos.  

4. Keep up with web design trends. Make sure your site is mobile optimized; more people are viewing websites 

on phones and tablets, so it is important to check your site on those platforms. 

The internet is constantly growing and evolving, it is important to stay ahead (or at least with) the curve when it 

comes to keeping your online presence updated.  

 

 

 

 

 

 

 

 


