
N e w  Y o r k  C h a p t e r  A c t i v i t y  R e p o r t



Table of Contents
WELCOME – ELSA BERRY, PRESIDENT ....................................................................................................................................2

MISSION STATEMENT..............................................................................................................................................................2

FACC-NY LEADERSHIP..............................................................................................................................................................3

2013 - 2015 BOARD OF DIRECTORS AND EXECUTIVE COMMITTEE ................................................................................................3
2013 - 2015 ADVISORY  BOARD .................................................................................................... ....................................................3

FACC-NY MEMBERSHIP ..........................................................................................................................................................4

INTRODUCTION ..................................................................................................................................................................................4
MEMBERSHIP SEGMENTATION ........................................................................................................................................................4
FACC-NY TASK FORCES AND THEIR MISSIONS..................................................................................................................................7
FACC-NY MEMBERSHIP BENEFITS PROGRAM ..................................................................................................................................9
FACC-NY CONNECTING FRENCH SME’S TO THE U.S.MARKET ......................................................................................................11

FACC-NEW YORK EVENTS......................................................................................................................................................12

2013-2014 EVENTS OVERVIEW & ATTENDANCE TRENDS ............................................................................................................12
2013-2014 FACC-NY SIGNATURE EVENTS ......................................................................................................................................13
2013-2014 EVENT SERIES / SEGMENTED EVENTS..........................................................................................................................14
2013-2014 SPECIAL EVENTS ............................................................................................................................................................16

INTERNATIONAL CAREER DEVELOPMENT PROGRAMS (ICDP) ............................................................................................17

ABOUT ICDP ..................................................................................................................... .................................................................17
THE J-1 VISA TRAINEE AND INTERN DESIGNATIONS......................................................................................................................17
ABOUT THE VIE PROGRAM..............................................................................................................................................................18
2013-2014 PROGRAM USAGE ........................................................................................................................................................17
FACC-NY CAREER CONNECT ............................................................................................................................................................19
FACC-NY OUTBOUND PROGRAM....................................................................................................................................................19

FACC-NEW YORK COMMUNICATIONS..................................................................................................................................21

FACC – NY WEBSITE..........................................................................................................................................................................21
2013 FACC-NY ONLINE MEMBERSHIP SURVEY ..............................................................................................................................21
2013-2014 FACC-NY PRESS RELEASES ............................................................................................................................................21
FACC-NY NEWSLETTER:  FRENCH-AMERICAN NEWS ....................................................................................................................22
SOCIAL MEDIA ................................................................................................................... ...............................................................22

FRENCH-AMERICAN CHAMBER OF COMMERCE PARTNER NETWORKS ..............................................................................23

EUROPEAN-AMERICAN CHAMBER OF COMMERCE ......................................................................................................................23
FACC NATIONAL NETWORK .......................................................................................................... ..................................................23
INTERNATIONAL NETWORK (CCIFI) .................................................................................................. ..............................................23

FRENCH-AMERICAN CHAMBER OF COMMERCE FOUNDATION ..........................................................................................24

ABOUT .......................................................................................................................... ....................................................................24
LEADERSHIP ..................................................................................................................... .................................................................24
2013 – 2014 SCHOLARSHIP JURY AND RECIPIENTS........................................................................................................................24
2013 - 2014 FACC FOUNDATION AND ITS ANNUAL GALA ............................................................................................................25

SUMMARY / CONCLUSION....................................................................................................................................................26

1



2

JANUARY 2015
WELCOME – ELSA BERRY, PRESIDENT

It is my pleasure to introduce you to this first edi�on of the French-American Chamber of 
Commerce New York Chapter (FACC-NY) Ac�vity Report, which summarizes some of our 2013 and
2014 accomplishments.

As you will note, the Chamber has been extremely dynamic these past years, and has realized considerable growth. This 
success is a�ributable to engagement with our members on various levels, including member-to-member introduc�ons, use
of our online resources, informa�onal seminars and professional networking events, Membership Benefits Program, newslet-
ters and publica�ons, Interna�onal Career Development Programs, our partner networks and the FACC Founda�on.

Indeed, the numbers speak for themselves. Between 2011 and 2014, the number of J-1 Visa files processed increased 13%;
the number of FACC-NY members expanded by 22%; and FACC-NY events a�endance increased 54%. This dynamic growth
led to an equally impressive expansion of our financial results over that period.

When we began our segmenta�on ini�a�ve more than two years ago, we were confident doing so would bring in addi�onal
members and help us focus on the specific needs of the Chamber’s diverse membership base: large cap companies, SME’s,
entrepreneurs, women in business, tech, media and entertainment companies, and luxury goods producers.  This strategy is
bearing fruit and will con�nue to be a focus of our energies in the coming years.

We will update this document periodically, so as to keep all of our cons�tuents informed of the Chamber’s progress.  In the
mean�me, we extend our thanks to all members who contribute their �me and energy to make the FACC-NY a fun, interes�ng
and useful place to do business.  We look forward to your con�nued involvement and much future collec�ve success.

MISSION STATEMENT

The purpose of the French-American Chamber of Commerce, Inc. - New York Chapter (FACC-NY) is to contribute, through the
efforts of our chapter and our members, to the development and improvement of economic, commercial, cultural and 
financial rela�ons between France and the United States.

We endeavor to disseminate informa�on about and encourage the sale of French products and services in the United States
and American products and services in France.  We provide American enterprises with informa�on rela�ng to the French
economy and business environment and provide French enterprises with informa�on related to the American economy and
business environment. We promote investment by private enterprise of each country in the other.

The globaliza�on of economic life has made the Chamber’s par�cipa�on in opera�ng exchange programs for students
and young professionals increasingly important.  There is a growing demand for people who can adapt to other cultures
and countries, and exchange programs are a crucial way of developing these skills.  The Chamber arranges a variety of
such cultural exchanges.
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On August 19, 2014, the FACC-NY Nomina�ng Commi�ee was convened to prepare for Board of Directors elec�ons
taking place in 2015. On September 15, 2014, the Nomina�ng Commi�ee invited any interested members to pres-
ent themselves for considera�on.

Another mee�ng of the Nomina�ng Commi�ee took place on November 13, 2014.

FACC-NY LEADERSHIP
2013 – 2015 Board of Directors and Execu�ve Commi�ee

Elected at the FACC-NY Annual Member Mee�ng on March 20, 2013, the FACC-NY Board of Directors is the statutory body 
responsible for providing input to the strategic direc�on of the organiza�on. Per the FACC-NY’s by-laws, the Board of 
Directors has “all the powers and authority ordinarily conferred by law upon a Board of Directors of a corpora�on.”  The 
Execu�ve Commi�ee oversees ongoing FACC-NY opera�ons.

Current members of the FACC-NY Board include (bold = Execu�ve Commi�ee; italics = officers):

• Elsa Berry, Managing Director –
Vendôme Global Partners and
President FACC-NY and Na�onal

• Norbert Benaiche, formerly Partner – 
Deloi�e and FACC-NY Assistant Treasurer

• Emmanuel Cargill, SVP, Human Resources – 
Pernod Ricard USA and FACC-NY Assistant Secretary

• François Chateau, Global Vice-Chair – Dentons

• Alexandre Chemla, President – Altour

• Laurent Claquin, Head – Kering Americas

• Ariane Daguin, Owner – D’Artagnan

• Anne de Louvigny Stone, Senior Vice President –
Bank of America Merrill Lynch

• Jean-François Deroche, CEO Americas – 
Credit Agricole CIB

• Jerôme Doucet, Investment Banking Energy & 
Commodi�es; Head of Americas – 
BNP Paribas New York

• Stephen L. Dreyfuss, Partner – 
Hellring Lindeman Goldstein & Siegal LLP and
FACC-NY Senior Vice President

• Michael Elkin, Managing Partner, New York – 
Winston & Strawn LLP and FACC-NY Secretary

• Antoine Huet, Vice President Commercial – 
Air France KLM USA

• Christopher Kende, Partner – Cozen O’Connor

• Pierre-Marie Lagnaud, Partner – 
WeiserMazars and FACC-NY Treasurer

• Karin Lestelle, Partner – 
Fragomen, Del Rey, Bernsen & Loewy

• Hervé Linder, Partner – Ernst & Linder 

• Florence Mauchant, Managing Director – 
HT Capital Advisors

• Franck Moison, COO, Emerging Markets – 
Colgate Palmolive

• Nabi Niang, Partner – PricewaterhouseCoopers

• Severine Picquet, President – MPB Agency

• Clyde E. Rankin III, Partner – Baker & McKenzie

• Stephan Thollot, Partner – Ernst & Young

• Yannick Wi�ner, Vice President, 
Global Alliances – Dassault Systèmes

• Philippe Zimmerman, Partner – Moses & Singer

2013-2015 Advisory Board
• Snezana Anderson, Senior Vice President – CBRE

• Jean-Marc Bellaiche, Senior Vice President, Strategy
& Business Development – Tiffany & Co.

• Frédéric Bouisset, CEO – Lactalis American Group

• Pauline Brown, Chairman – 
LVMH Moët Hennessy Louis Vui�on Inc.

• OIivier Cassegrain, Managing Director – 
Longchamp Paris

• Stephen Forcione, CEO – Red Fuse (WPP)

• Bernard Laleuf, SVP & Deputy GM – Crédit Industriel
et Commercial New York

• Serge Massat, President – Massat Consul�ng Group

• Craig Overlander, CEO  – Société Générale Americas

• Mercedes Abramo, President & CEO –
Car�er North America 

• Jean Rosanvallon, President & CEO –
Dassault Falcon Jet Corp.

• Frédéric Rozé, President & CEO –
L’Oréal USA, Inc.



4

FACC-NEW YORK MEMBERSHIP
Introduc�on
The FACC-NY membership grew 16% during 2013 and 2014. Results are largely a�ributable to the organiza�on’s efforts to be�er 
segment its membership and offer programs that respond specifically to members’ diverse needs.

As was indicated in results of the FACC-NY’s 2013 Membership Survey, members par�cipate for several reasons. The benefits put
forth by the FACC-NY include the possibili�es to:

• Learn & network at FACC-NY events – both social and topic specific

• Access the FACC-NY and worldwide CCIFI online membership directory

• Obtain talented human resources through the Interna�onal Career Development,
J-1 Visa and Volontariat Interna�onal en Entreprise (VIE) Programs

• Receive introduc�ons and referrals

• Gain exposure through sponsorship opportuni�es

• Use the Membership Benefits Program 

• Network with the larger European-American community via the European-American Chamber of Commerce (EACC)

The Chamber is o�en asked about the composi�on of its 900+ person membership.  The purpose of this sec�on is to provide in-
sights about the people and types of companies that par�cipate in the FACC-NY.

Membership Segmenta�on

Worldwide Member Company Size
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Worldwide Member Company Headquarters

Member Ci�zenship



Membership Levels 5-Year Comparison

Members by Sector of Ac�vity 
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FACC-NY Task Forces and their Missions
The FACC-NY has developed a number of Task Forces to be�er respond to the expecta�ons of our various membership 
categories and key industry groups relevant to our members.  In the fall 2014, these Task Forces include:

Member-focused Task Forces
Task Force Mission

Large Cap American Companies (LCAC) • Targets American companies with market cap of more than $1 
billion and completes the FACC’s pla�orm for exchange between
French and American mul�na�onals. 

• In summer 2014, the LCAC Task Force established a list of firms
that are being approached for FACC membership.

• A brochure and customized value proposi�on have been devel-
oped for this segment.

Small Business / Entrepreneur • Assures that event topics related to marke�ng, sales, taxa�on, HR
management and federal and state legal issues respond effec�vely
to the specific needs of this member segment.

• In fall 2014, a “Business e-Library” of per�nent member ar�cles
was ini�ated by the SME/Entrepreneur Task Force.

Women in Business (WiB) • Emphasizes high-level networking for women, with a par�cular 
interest in French-American business development.  

• Focuses on the “Loi Copé-Zimmermann”, which requires increased
representa�on of women on certain French company Boards of 
Directors.

• Regularly organizes “Meet the Execu�ve” events with very high-
level execu�ves. 

Young Execu�ves (YE) • Helps YE members accomplish two primary goals of developing
business and enhancing career opportuni�es.

• YE’s typically meet on a monthly basis.  
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Industry-focused Task Forces Mission

Tech, Media, Entertainment • New York’s booming tech sector and demand from French companies
to set up opera�ons in N.Y. were the mo�va�ons behind the estab-
lishment of this Task Force.

• Provides access to informa�on, contacts, news and events that help
tech, media and entertainment companies operate more effec�vely in
the NYC context.

Luxury Goods • In associa�on with the Italy-America Chamber of Commerce, the Luxe
& Lusso series provides unique perspec�ves from Italian, French and
American senior luxury execu�ves on various topics related to the 
luxury industry.

• The Luxe & Lusso Series regularly gathers luxury industry leaders 
for �mely, per�nent discussions related to the trends and specific 
dynamics of this sector in the U.S., Europe and elsewhere in the world.

For specific informa�on about the programs developed for these various segments, please visit the 2013-2014 Event
Series / Segmented Events por�on of this document.



FACC-NY Membership Benefits Program
Purpose
The Membership Benefits Program / Programme Privilèges features 
benefits offered by members, for members. Thanks to our agreements with
the Interna�onal French Chambers of Commerce and Industry (CCIFI), the
FACC-NY membership card en�tles members to special benefits and dis-
counts in food and drink, fine retail, travel and lodging, business 
services, culture, events and entertainment in New York City, as well as in
other U.S. ci�es, France, and more 40 countries worldwide. 

Since 2013, the Membership Benefits Program offers are listed exclusively online. This user-friendly format allows for the 
addi�on of new offers and discounts throughout the year.

Current List of Offers

Food and Drink

• Bar Tabac: 15% discount off check at any �me
• Boulud Sud: 10% discount on food and beverage at lunch
• Cafe Noir: 15% discount off check at any �me
• Cercle Rouge: 15% discount off check at any �me
• Clarkson: 15% discount off check at any �me
• D'Artagnan: 15% off any order placed online
• db Bistro Moderne: 15% discount on food and beverage at dinner
• Fig & Olive: 10% discount off check
• Gaby: Complimentary glass of red or white wine 

with dinner menu 
• Jules Bistro: 15% discount off check at any �me
• Kusmi Tea: 10% discount on all products
• Le Pain Quo�dien: 10% discount on catering & events
• Le Palais des Thés: 10% discount on any online order
• Le Singe Vert: 15% discount off check at any �me
• Petrossian: 15% discount at the restaurant and bou�que
• Valrhona: 15% discount at online bou�que
• Vranken Pommery: Up to 40% off regular retail prices on select products

Retail

• Aksel Paris: $100 off in Soho Store
• Daum-Haviland: 10% discount on all products
• eShave: 10% discount on all products, 20% discount on barber services
• Jean-Claude Biguine: 20% discount on all services 
• Louis Purple: 10% discount on custom-made garments
• ManuelRacim: 15% discount on all products
• Ode à la Rose: 10% discount at our online bou�que
• Phyto Universe: 20% discount on any treatment or off purchase of products
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Travel & Lodging

• Novotel New York: 10% discount off the lowest rate available
• Renault Eurodrive: One free week on reserva�ons las�ng at least 21 days
• Sofitel New York: 10% discount off rates
• Wheels in Europe: Free week on car leases las�ng at least 21 days and 5% off rentals in Europe

Culture & Entertainment

• G & O Art: 15% off purchases up to $10,000; 
20% off purchases over $10,001

• France Magazine: 50% discount off the cover price

Business Services

• Airborne Visuals: 10% discount on all purchases
• Aria Limousine: 15% discount off standard rates
• Corporate Suites: Two months free on 12-month office contract; 

50% off regular hourly rates and 50% off for 
whole-day bookings of mee�ng rooms; Two months free 
on 12-month virtual office contract

• English NYC: 20% discount on all sessions
• inlingua Language Center: 10% discount on language training and transla�on services
• Kompass: 20% discount on subscrip�on and on adver�sing
• Legacy Odyssey 

Coaching Trek: 33% discount on coaching treks
• NYC Office Suites: One month free on 12-month office contract; 25% off regular

hourly rates and 45% off for whole-day bookings of mee�ng
rooms; Two months free on 12-month virtual office contract

• Urban Living: 10% discount on fee upon your first booking

10
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FACC-NY Connec�ng French SME’s to the U.S. Market
By leveraging its broad professional network, the FACC-NY ac�vely supports French businesses se�ng up opera�ons in the
United States.  The FACC-NY’s private sector member companies are well posi�oned to assist French SME’s through every step
of their U.S. development.

Bicultural, bilingual experts from the fields of law, accoun�ng, recrui�ng, real estate, adver�sing/communica�ons, 
logis�cs, banking, market research, transla�on and more are made available to consult with those who are new to the 
market and wish to develop U.S. opera�ons while avoiding the pi�alls that can encumber new entrants.

The graphics below demonstrate the types of projects brought to the FACC-NY by French SME’s, as well as the sectors of these
companies, many of which joined the FACC-NY once they were established.



FACC-NEW YORK EVENTS
2013-2014 Events Overview & A�endance Trends
The FACC-New York organizes on average two – three events per month. Event formats range from roundtables and panel 
discussions to more social networking opportuni�es in the evening. 

Panels and seminars are informa�ve, �mely and interac�ve. Featuring FACC-NY member experts, they addressed in 
2013-2014 a wide variety of topics that appeal to interna�onal business execu�ves, including the business of luxury, U.S.
healthcare reform, U.S. labor law, French/U.S. tax updates, U.S. immigra�on, interna�onal career management, women on
corporate Boards, tech trends, and the digital workplace. 

The evening networking events provide FACC-NY members with the opportunity to discover first-hand unique se�ngs that
facilitate networking and member-to-member business development. Recent events have taken place at such notable 
member venues as L’OCCITANE, Caudalie, Roche Bobois, Cercle Rouge, Clarkson, Kusmi Tea, Carré d’Ar�stes Art Gallery, and
Sandro & Maje.

Event a�endance numbers have consistently risen since 2009, as illustrated by the chart below. This increase is driven by the
rise in FACC membership numbers, and the addi�onal number of events offered, but also a rich events calendar that has been
increasingly diversified and segmented. 

12

*Includes FACC Founda�on Gala a�endance.

FACC Event A�endance
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2013-2014 FACC-NY Signature Events
The FACC prides itself on a calendar that is rich and diverse, but which always includes certain longstanding, signature events.
For example, each January, the associa�on organizes a New Year Holiday Recep�on.   The event a�racts over 200 a�endees
and is complimentary for FACC members. Roche Bobois was the gracious host of the 2013 and 2014 New Year Recep�ons,
which were preceded by other memorable events at Fig & Olive Meatpacking District, Phyto Universe Spa, and Ligne Roset.  

2014 marked the 23rd Annual FACC Tennis Tournament - BNP Paribas Cup, which provides members and guests the 
opportunity to play tennis and network in the fun and “spor�ve” atmosphere of the legendary West Side Tennis Club in 
Forest Hills, New York.  For many years, a�endees and guests have enjoyed the support for this event provided by such companies
as BNP Paribas, Air France, Champagne Paul Goerg, Fragomen del Rey Bernsen & Loewy, The Tennis Channel and Alès Group.

Members look forward to gathering outdoors in the late-summer for the FACC Summer Social Networking Event. Over one
hundred members and guests gathered at the Boat Basin Café in 2013 and 2014 for networking and business development
opportuni�es before la rentrée.  The Boat Basin is the perfect se�ng for a summer night out.
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2013-2014 Event Series / Segmented Events
Allowing members to meet high-level execu�ves in a more in�mate se�ng, the popular “Meet the Execu�ve” Series
con�nued into 2013 and 2014. Most notably, the FACC welcomed: 

• Laurent Claquin, Head of Kering Americas

• Mathilde Thomas, Founder & Chief Execu�ve Officer, Caudalie

• Patricia Barbizet, Chief Execu�ve Officer of Artémis, Vice-Chairman of the Board of Kering, 

and then-Chairman of the Board of Chris�e’s (now Chief Execu�ve Officer)

• Fabrice Sergent, Chief Execu�ve Officer, Cellfish

• Rebecca Jarvis, Chief Business & Economics Correspondent, ABC News

• Abigail Posner, Head of Strategic Planning, Agency Development, Google

• Dinah Emsalem, Chief Opera�ng Officer, SMCP North America

The FACC-NY’s 2013-2014 event strategy generated a variety of segmented events that focused on best servicing and
mee�ng the needs of the increasingly diverse FACC-NY membership base. 

The FACC “Women in Business” Commi�ee, which focuses on high-level networking for women in the French-Amer-
ican business community, organized a number of events in 2013 and 2014. Maintaining its focus on the role of women
on Corporate Boards, the Commi�ee organized both a “Loi Copé-Zimmermann” Workshop and Panel Discussion for cor-
porate execu�ves. “Women & The Business of Technology” also remained a focus of the WiB Commi�ee, which is
looking to inspire women with discussions about unique opportuni�es in technology provided by successful women in
a variety of tech companies.

The FACC “PME”/Entrepreneur Commi�ee ini�a�ves aim to meet the needs of small and medium-sized member 
companies. Discussions have been held to address such key topics as “The Dangers of Tax Presence at the State Level”;
“Hiring, Firing, Retaining and Managing Human Resources in a Small Business Context”; “Honing an Elevator Pitch for
Effec�ve Selling” and “Government Incen�ves for Doing Business in New York & New Jersey.”  
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In late 2012, the French and Italian Chambers launched a new series: “Luxe & Lusso: Exploring Trends, Opportuni�es
& Challenges of the French, Italian, and American Luxury Brands.” Featuring luxury execu�ves and key industry play-
ers, this series explores the dynamics and business trends that exist in these Luxury markets today, par�cularly within
a U.S. – European context. In 2013 and in 2014, the Series addressed topics including “Luxury e-Commerce & Digital
Marke�ng”; “Trends in Experien�al Luxury”; “Watches & Jewelry: Are Diamonds Really Forever?” and “Talent 
Management in the Luxury Industry.” 

Tech, Media and Entertainment is another sector in which the FACC-NY maintains a considerable member base and
aligns with a strategic sector for New York City.  The above-men�oned “Meet the Execu�ve” events featuring Fabrice
Sergent and Abigail Posner, as well as the “Tech Talk Déjeuner” and “Effec�vely Selling in a Digital World” events all
contributed to the FACC-NY’s ini�a�ves to further engage member companies in this dynamic and growing segment.
This new sector focus was launched in early-2014.

Certain FACC events offered Priority Registra�on for Corporate and Councilor-level members, allowing these member
categories priority access to the most popular events. In addi�on, the FACC-NY’s Board of Directors members, 
comprised of Corporate and Councilor members, were invited to exclusive events, including a tour of One World Trade
Center and Air France’s “France is in the Air” recep�on.

The “Young Execu�ve” (YE) Commi�ee aims to facilitate senior-level connec�ons and career enhancement opportuni�es for
the FACC’s young professional members. Monthly “Third Thursday” Young Execu�ve Networking Events were held through-
out 2013 and 2014 allowing YE members and other young professional guests to mingle and network in various member 
venues.  Young Execu�ves were also invited to have their resumes cri�qued by a group of experts at the “Career Management
Workshop”, and learned about the latest global recruitment trends during a roundtable discussion 
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2013-2014 Special Events 

The FACC-NY is a sponsor of the French-American Entrepreneurship Award (FAEA), which was established in 2008 to
recognize young Francophone entrepreneurs launching businesses in the U.S. Winners are announced during a special
evening recep�on, and receive a cash prize of $10,000; a six-month coaching package from relevant business and in-
dustry leaders; office space in New York City for six months; and complimentary one-year memberships in the FACC
and Club 600.  

In 2013, the FAEA winner was Poutsch, a social media pla�orm to collect, express and analyze opinions.  Poutsch has
since been renamed Voice (www.voicepolls.com).  Jellynote received the 2014 award for its innova�ve social pla�orm
about music crea�on and performance that enables users to learn and prac�ce music, create and share sheet music,
tabs, and covers. See www.jellynote.com for more details.

The FACC and the Invest in France Agency North America partnered on a “French-American
Business Benchmark” event in July 2013, during which three panels of experts highlighted 
similari�es and differences in the French and American tax, labor law and intellectual property 
protec�on / R&D incen�ve regimes. 

The FACC was also a partner in and sponsor of the September 2013 Taste of France Show, which
took place in New York’s Bryant Park. The 2-day event showcased the strength of French 
culture, business, technology, wine & spirits and more. 

In May 2014, and in the context of the “CCI CAP Amerique du Nord”, the FACC New York and
FACC Philadelphia hosted a group of 10 Interna�onal Development Consultants from the 
Chambers of Commerce in France for a one week tour of industrial campuses, retail shops, food
import and processing facili�es, as well as presenta�ons by specialists on how to effec�vely do
business in New York and Philadelphia.
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INTERNATIONAL CAREER DEVELOPMENT PROGRAMS (ICDP)
About ICDP
The French-American Chamber of Commerce has helped prepare thousands of interna�onal young professionals and
students for a future in the global economy. Each year, its Interna�onal Career Development Programs (ICDP) de-
partment sponsors highly skilled young people for J-1 visas and provides placement opportuni�es with U.S. and French
FACC member companies.

The FACC first opened its doors to exchange 31 years ago under the Mutual Educa�onal and Cultural Exchange Act
(the ), and brought young French professionals to American subsidiaries of French companies. Since then, The FACC
has developed a range of exci�ng op�ons for professional and student exchange in partnership with Ubifrance and l’Of-
fice des Migra�ons Interna�onales in Paris. ICDP provides J-1 visas for French Volunteers for Interna�onal Experience
(VIEs) – overseas corporate missions for eligible European ci�zens. Its U.S.-based sponsored training program has ben-
efited more than 6,000 young French men and women since 1983. Similarly, the FACC-NY facilitates internship op-
portuni�es and sponsors training visas for Americans in France in industries that include banking, media, journalism
and architecture.

ICDP is the ideal program for American and French companies to make their workplaces more diverse and interna-
�onal in scope. ICDP is available only to FACC members and, as a result, par�cipants enjoy suppor�ve, individually 
tailored service. Exchange visitors gain prac�cal experience, knowledge, linguis�c competency, and cross-cultural skills
cri�cal to leadership in today’s interna�onal business community. FACC members have the opportunity to add bright
young professionals to their business opera�ons and to strengthen their connec�ons to overseas markets. For both host
companies and exchange visitors, ICDP is an invaluable tool for remaining relevant in today’s increasingly interde-
pendent global economy.

The J-1 Visa Trainee and Intern designa�ons
The FACC-NY Chapter was first designated as an official J-1 visa sponsor by the U.S. Department of State (DOS) in 1971, and is
currently designated for two Exchange Visitor categories, Trainee and Intern

The FACC’s Exchange Visitor Program enables par�cipants in our program to come to the U.S. for a maximum of 12 months as 
Interns or for a maximum of 18 months as Trainees for full-�me, paid exchange programs at eligible FACC member companies. 

An intern candidate must be a student in a foreign post-secondary ins�tu�on or graduate of such an ins�tu�on in not more
than 12 months preceding the internship start date. A trainee candidate must have a post-secondary foreign diploma or 
cer�ficate and one year of related work experience in the same field as the proposed training, or have five years of related work
experience outside the U.S. if he or she has no post-secondary degree.

2013-2014 Program usage – Intern, Trainee, total (and of which VIE) – (es�mate for 2014)

Program Usage Breakdown by Category 2013 - 2014



About the VIE program
The VIE program was created by the French government to support the ac�vity of French companies and their partners abroad
while offering young professionals an opportunity to benefit from an interna�onal experience. The FACC works in partnership
with Ubifrance to bring European young professionals under J-1 Intern and Trainee visas to train with French companies in the
United States. The U.S. is the top des�na�on for VIEs worldwide with over 900 of them working in more than 245 companies
in 2013/2014.

FACC Chapter– update (es�mate for 2014)

2013

2014
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2013-2014 Cultural Events for New York Interns
In order to fulfill the mission of the Fulbright-Hays Act, the FACC has created a cultural calendar of events designed to expose
Exchange Visitors to uniquely posi�ve American networking and cultural experiences.  The FACC invites Exchange Visitors as
well as young professionals and entrepreneurs from the local community to par�cipate in these ac�vi�es; Exchange Visitors
are encouraged to develop meaningful exchanges and long las�ng contacts with Americans. 

In 2013, these events included the MoMa PS1 Warm-up, a New York Yankees-Boston Red Sox baseball game and Greenwich
Village (Halloween) Walking Tour. 2014 showcased a private tour of the New York Tenement Museum and the annual New
York Harbor Boat Cruise, organized in associa�on with the German-American Chamber of Commerce for exchange visitors and
guests from both countries and the United States.

FACC-NY Career Connect
About
CareerConnect is a complimentary employment service for our member companies and job seekers interested in French-
American business. The recruitment service was launched in 2008 with the goal of providing our member companies with a
strong pool of local, bilingual applicants. 

The FACC collects job descrip�ons from FACC member companies and resumes from bi-lingual and work-authorized job seek-
ers. The FACC then connects suitable candidates from its resume bank with par�cipa�ng member companies based on a set
of pre-determined criteria.

FACC-NY Outbound Program
About
In the spirit of reciprocity and interna�onal understanding, the FACC training program for Americans in France brings together
qualified young Americans aspiring to work in France, and companies interested in hos�ng them for up to 18 months. Our 
reciprocity program for American young professionals is made possible in part through an agreement between the FACC and
the French government agency OMI (Office des Migra�ons Interna�onales).  The agreement was signed on June 5, 1992, and
revised on December 18, 1995.  

On September 13, 2010, the French visa administra�ve du�es were officially transferred to OFII (l’Office francais de 
l’Immigra�on et de l’intégra�on).  The condi�ons and terms of our American outbound program remain the same, and the
FACC con�nues to sponsor visas for young Americans training in the French private sector.  The U.S. candidates’ qualifica�on 
requirements for the FACC American program are comparable to those of the Exchange Visitor Program for U.S. inbound 
Interns and Trainees, so that American and French par�cipants may have similar opportuni�es and experiences.

In 2013, the FACC had thirty-seven (37) Americans par�cipa�ng in the American Young Professionals Program in France.  In
2014, the number was 41.  Par�cipants trained in a variety of industries including media and communica�on, hospitality, NGOs
and higher educa�on.  Our goal is to increase the number of American trainees in France.

To encourage French companies to host more American par�cipants in 2013 and 2014, the FACC contacted poten�al host 
companies in France to help American students and recent graduates secure Traineeships abroad.  The FACC designed 
promo�onal materials and business presenta�ons in French and English in order to encourage French companies to host
young American professionals.  
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2014 Americans in France, Outbound Program Placement Highlights

COMPANY ACTIVITY COMPANY NAME TRAINEE UNIVERSITY
Skincare & Beauty Products LABORATOIRES M&L SA McGill University
Astronomy Research and Educa�on UNION ASTRONOMIQUE Ithica College
Corporate Responsibility Consul�ng BUSINESS FOR SOCIAL RESPONSIBILITY Tu�s University
Digital Media LENGOW University of Houston
E-Commerce AFRICA INTERNET SERVICES University of Connec�cut
Government MAIRIE VILLE LA GRAND Boston University
Hedge Fund INFRAMED MANAGEMENT Dartmouth College
Investment Bank MICHEL DYENS & CO Smith College
Language School BTL FORMATION Tu�s University
Language School EVOLUTION CARRIERE University of Southern California
Language School INLINGUA PARIS ILE DE FRANCE Duke University
Language School BLT FORMATION Tu�s University
NGO ASSOCIATION PESINET Stanford University
Non-Profit YAHAD-IN UNUM Stanford University
Non-Profit FOL 74 Georgetown University
Non-Profit FOL 74 Utah Valley University
Real Estate COMFORTS OF PARIS Middlebury College
Real Estate AD ASSOCIES Texas A&M University
Restaurant NOGLU University of Southern California
Restaurant BERCY BEAUCOUP University of Michigan
Restaurant FRENCHIE SARL Culinary Ins�tute of America
School GROUPE SCOLAIRE SAINT-DENIS University of Cambridge
School GROUPE SCOLAIRE SAINT-DENIS Smith College
School ECOLE ACTIVE BILINGUE JEANNINE MANUEL Bates College
School GROUPE SCOLAIRE SAINT-DENIS Skidmore College
So�ware REVERSO SOFTISSIMO SAS Na�onal Polytechnical
Study Abroad Housing COMFORTS OF PARIS LCC Interna�onal 
Tourism BULLFROG BIKES University of Texas Aus�n
Tourism BULLFROG BIKES CSULB
Tourism BULLFROG BIKES Appalachian State
University SARAH LAWRENCE COLLEGE Sarah Lawrence College
University HORIZONS UNIVERSITY Principia College
University STANFORD PROGRAM IN PARIS Monterey Ins�tute of 

Interna�onal Studies
University UNIVERSITE DE PARIS-SORBONNE Columbia University
University UNIVERSITE PIERRE ET MARIE CURIE University of Virginia
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FACC-NEW YORK COMMUNICATIONS

FACC – NY Website
2013 marked the first full year of the new FACC – NY website. With sharper graphics, a more user-friendly 
membership directory, increased focus on upcoming FACC events, video capability and the opportunity to post both
member news and FACC news, the website has become a cri�cal tool in the communica�on with – and about – the FACC
membership base.  

2013 FACC-NY Online Membership Survey
The online Membership Survey was an important communica�ons ini�a�ve in 2013. Aiming to engage in a dialogue
with members, and solicit member feedback with regards to FACC services, events and communica�ons, the Survey
was met with an impressive 21% response rate from a strong cross-sec�on of the FACC members.
Notably, 2013 key findings addressed the reasons why members joined the FACC, the level of awareness of FACC 
services, and the events and communica�ons that are deemed most valuable to members.
Members join the FACC primarily to par�cipate in networking events and informa�onal events (panels, seminars), to
increase their visibility within New York’s French/American business community, and to take advantage of the 
Membership Directory, as well as member referrals. 
Generally, respondents were aware of FACC services, especially the events, the Membership Directory and the J-1 Visa
Program. Members were less aware of CareerConnect Program, the work of the recently formed FACC Task Forces, and
the access they can gain to the FACC Na�onal Network. 
The new website, the regular event invita�ons, and the electronic newsle�ers were all deemed valuable to members.
Addi�onal social media and communica�ons were welcomed by members, most notably to highlight, for example,
CareerConnect employment opportuni�es. 

2013-2014 FACC-NY Press Releases
2013-2014 press releases reflected some of the most per�nent news items related to the FACC-NY and the FACC Founda�on.
Among many, they included for example:

• FACC-NY Women in Business Commi�ee Explores “Loi Copé-Zimmermann” 
• FACC Young Execu�ve Commi�ee Announces “Third Thursdays” Networking Events
• FAEA 2012-2013 Award Winner – Poutsch
• FAEA 2014-2015 Award Winner – Jellynote
• FACC-NY Elects Board of Directors & Officers and New Advisory Board (2013 – 2015)
• FACC Re-Elects Elsa Berry as Na�onal President, Elects Na�onal Officers, 

Execu�ve Commi�ee & New Advisory Board (2013 – 2015)
• FACC Founda�on Announces David Jones, Global CEO of Havas, as 2013 Gala Guest of Honor
• FACC Founda�on Announces Laurent Claquin, Head of Kering Americas, as 2014 Gala Guest of Honor
• 2013-2014 FACC Founda�on Announces Winners of the Serge Bellanger Scholarships
• FACC Founda�on Gala Raises Funds for 2015 Serge Bellanger Scholarship Program  
• FACC Hosts Delega�on of Eight Interna�onal Development Consultants from France
• FACC – NY Launches New Facebook Page 



FACC-NY Newsle�er:  French-American News
The FACC electronic newsle�er is sent out on a monthly basis to all FACC-NY members and contacts. In 2013 and 2014, newslet-
ters offered members the opportunity to learn about upcoming and past FACC-NY events and to receive 
updates on ICDP and J-1 Visa News, Membership and Board Updates, and FACC Commi�ee and Task Force News. 

The newsle�er also gives readers the chance to hear from fellow members via the “FACC Member Ar�cle” segment, which
regularly addresses topics of direct interest to French and American business professionals, including New York real estate
trends, the expansion of business into the U.S. market, U.S. income tax issues, and global foreign exchange markets.  The
“Member Ar�cle” also allows the member author to showcase his or her exper�se. 

Finally, the newsle�er regularly highlights various member companies via the “Member Spotlight” – from Ladurée and TV5
Monde to Baron Francois, HSBC, Jones Lang LaSalle, Kusmi Tea and Palais des Thés - allowing member companies the chance
to include a brief news item, as well as their clickable corporate logo and website link. 

Social Media
The FACC-NY regularly communicates with the French-American business community via its LinkedIn group and new Facebook
page. 

The LinkedIn group, which is reserved to members only, provides a pla�orm to share and comment on interes�ng and 
relevant French-American business news.  Major FACC news and press releases are also posted to the LinkedIn group.

The FACC-NY Facebook page was launched in November 2014 and is open to members and non-members alike. The Facebook
page is specifically devoted to FACC news and updates, including upcoming event announcements, past event summaries and
photos, major member news, ICDP news, and “Membership Benefits Program” updates.

Members are strongly encouraged to par�cipate in all FACC social media pla�orms so as to help ensure they remain vibrant,
interac�ve communica�on tools.
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FRENCH-AMERICAN CHAMBER OF COMMERCE PARTNER NETWORKS 
European-American Chamber of Commerce
The FACC is an ac�ve member of the European-American Chamber of Commerce in the
United States, Inc. (EACC), the largest transatlan�c business network represen�ng 16 
bilateral European-American business organiza�ons and a collec�ve membership of
25,000 companies. 

EACC member chambers collaborate to organize two interna�onal recurring networking events each year. In 2013 and
2014, EACC Networking Events were held onboard the World Yacht and at the famed Central Park Boathouse.  

Events were also held with: 
• João Vale de Almeida, European Union Ambassador to the U.S.
• Irene Dorner, President & CEO, HSBC USA
• Kenneth Adams, Commissioner, New York State Department of Economic Development

In 2014, the EACC was proud to launch a new website that highlights both EACC and individual Chamber events
(www.eacc-us.com).

FACC Na�onal Network
The FACC’s 4,000 members are served by local chapters and associates in 20 major
metropolitan areas across the U.S.  While the Chamber’s U.S. ac�vi�es are 
coordinated by a na�onal execu�ve board, each of the local chambers is a self-
sustaining, independent organiza�on with a unique collec�on of services custom-
tailored to the needs of its locality.  The Chamber’s broad array of programs is
�ghtly focused on helping members and their companies develop and expand 
opportuni�es for trade and investment.  

Elsa Berry is President of the FACC Na�onal Network with a mandate through April 2015.  Na�onal FACC ini�a�ves include: 

• Na�onwide Beaujolais Nouveau/Wine Fes�val events with Georges Duboeuf (www.faccwinefes�vals.com)
• A North American Economic Survey 
• Women in Business Programs being coordinated on a na�onal level
• Annual statutory, planning and strategy mee�ngs in Denver (2013), New Orleans (2014) and New York (2015)
• Na�onal Membership Benefits / Programme Privilèges
• Exchanges of best prac�ces in areas such as industry forums (FACC New England “Smart Ci�es”), fundraisers

(FACC San Francisco “La Soirée”) and programs to support French SME’s (FACC Miami “Forum de l’Implanta�on”)

Interna�onal Network (CCIFI)
The French-American Chamber of Commerce New York is an ac�ve member of the
Chambres de Commerce et d’Industrie Françaises à l’Interna�onal (CCIFI), with repre-
senta�ves si�ng on its Board of Directors and Comité Consulta�f.

CCIFI is the associa�on of 112 French bi-na�onal Chambers of Commerce in 82 countries around the world. The mission 
of CCIFI is to:

• Par�cipate in the development of the French Chambers abroad
• Facilitate collabora�on, coopera�on and informa�on sharing among its members
• Represent the French Chambers abroad at the French government level
• Promote the ac�vi�es and programs of their member Chambers

European-American Chamber of Commerce 
in  the United States, Inc.
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FRENCH-AMERICAN CHAMBER OF COMMERCE FOUNDATION
About
The goal of the French-American Chamber of Commerce (FACC)
Founda�on is to raise funds to help finance the training and educa�on
of the next genera�on of transatlan�c business leaders. Through its
“Serge Bellanger French-American MBA Student Scholarship”, the
FACC Founda�on provides scholarships to eligible French graduate
students looking to pursue an MBA in the U.S., and to eligible American
graduate students who wish to pursue an MBA in France. 
The Scholarship is named for Serge Bellanger, former long�me President of the FACC and a leader in the French-
American business community.  In 2013, the FACC Founda�on offered six scholarships to French-American MBA
students, and in 2014 increased that number to eight scholarships of $10,000 each.
The French-American Chamber of Commerce Founda�on is a not-for-profit tax exempt organiza�on under sec�on
501(c)(3) of the U.S. Internal Revenue Code.

Leadership
• Elsa Berry, Managing Director, Vendôme Global Partners – President
• Stephen L. Dreyfuss, Partner, Hellring, Lindeman, Goldstein & Siegal LLP – Vice President
• Pierre-Marie Lagnaud, Partner, WeiserMazars – Treasurer
• Michael Elkin, New York Managing Partner, Winston & Strawn LLP – Secretary

2013 – 2014 Scholarship Jury and Recipients
Scholarship Jury

New York
• Jean-Claude Gruffat, Managing Director – Ci�bank
• Alexandra Piol, Member of the Board of Directors – Lycée Français de New York
• Anne Serewicz, Managing Director – Castle Oak Securi�es

Paris
• Virginie Robert, Journalist – Les Echos
• Frederic Bonnevay, Partner – Anthera Partners
• Arnaud Roujou de Boubée, Execu�ve Director – Franco-American Commission (Fulbright)

Scholarship Recipients
2013

French in American Universi�es Americans in French Universi�es
• Geraldine Chachoua – Harvard Business School • Mathieu Chevrollier - HEC Paris
• Karim Khemiri – MIT Sloan School of Management • Samantha Tucker Gedenne – Université Paris
• Francisca Lund – Columbia Business School Dauphine

• Patrick Gilmar�n – HEC Paris

2014
French in American Universi�es Americans in French Universi�es
• François-Xavier Dosne – Columbia Business School • Lauren Carter – HEC Paris
• Thomas Girardot – Northwestern University • Jessica Fell – HEC Paris
• Karim Khemiri – MIT Sloan School of Management • Ashley Lewis – HEC Paris
• Claire Lecarpen�er – University of Pennsylvania 

Wharton
• Sarah Aarabi Roca – Harvard Business School
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2013-2014 FACC Founda�on and its Annual Gala
Mission
The FACC Founda�on is devoted exclusively to training and helping the business leaders of tomorrow expand their career 
opportuni�es, promote cross-cultural dialogue and improve their foreign language skills.  All net proceeds raised via the 
annual FACC Founda�on Gala go to fund the Serge Bellanger French-American MBA Student Scholarship program; this is the
only such program for this French-American MBA student popula�on.  Each of the Scholarship recipients listed above received
$10,000 to help fund their overseas educa�ons.  The Scholarship funds are sent directly to the students’ schools.

The Serge Bellanger French-American MBA Student Scholarship Program was launched by the 501(c)(3) FACC Founda�on in
June 2012 to help finance the training and educa�on of the next genera�on of transatlan�c – specifically French/American –
business leaders.  The Scholarship is named for Serge Bellanger, former long�me President of the French-American Chamber
of Commerce.  A true pillar of the French-American business community, Serge Bellanger had a vision of strong French-
American business rela�ons that were rooted in the promo�on of not only vibrant economic rela�ons, but also of the FACC’s
member companies in the U.S. 

Via the Serge Bellanger MBA Scholarship Program, the Founda�on ac�vely contributes to improving the understanding and
business development between France and the U.S. for the direct benefit of its 900 members in the New York area; this is a
key cornerstone of the French-American Chamber of Commerce mission.  

FACC Founda�on Annual Gala Evening 
Guest of Honor 
The 2013 FACC Founda�on Gala Guest of Honor was David Jones, Global CEO, Havas and Co-Founder, One Young World. 
Commen�ng on the importance of empowering youth, Mr. Jones drew parallels between the mission of the FACC 
Founda�on and that of One Young World, an ini�a�ve that brings young people together from around the world to ac�vely
address today’s pressing global issues and to create posi�ve change.  

In 2014, the FACC Founda�on honored Laurent Claquin, Head of Kering Americas―the parent company of 22 leading global
luxury and sport & lifestyle brands. Mr. Claquin drew parallels between the mission of the FACC Founda�on and the strong
value Kering places on “Empowering Imagina�on” and nurturing young talent.  H.E. Ambassador François Dela�re, now 
Permanent Representa�ve of France to the United Na�ons, received a special recogni�on that evening for his invaluable and
long�me support of the French-American Chamber of Commerce.

Program
The official Audiovisual Sponsor of the FACC Founda�on Gala was TV5 Monde and the gi� bag items were sponsored in 2013
by Havas, Palais des Thés and Valrhona, and in 2014 by Kusmi Tea and Richart Chocolate.  

Elsa Berry, FACC-NY President, announced Air France and Delta Air Lines as the “2015 Exclusive Official Airline Partners of the
FACC-NY.”  Air France and Delta will donate round-trip airfare to French-American MBA Student Scholarship recipients in 2015.
Elsa Berry also thanked the 2014 Gala Sponsors, including “Serge Bellanger French-American MBA Student Scholarship Legacy
Sponsor” Danielle Bellanger; Pla�num Sponsor Dentons; Gold Sponsor Société Générale; and “Exclusive Audiovisual 
Sponsor” TV5 Monde, which was also a sponsor in 2013.

The roo�op cocktail recep�on, sumptuous dinner, dancing and excep�onal networking opportuni�es are just a few of the 
a�rac�ons for the some 275 French-American business execu�ves and poli�cal leaders who a�end the event each year.
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Corporate Benefactors and Patrons
The success of the FACC Founda�on Gala depends on the generous support of its Corporate Benefactors and Patrons,
which included the following:

2013 2014 
Corporate Patrons

Altour / Amundi Asset Management L’Oréal USA
Havas PricewaterhouseCoopers

L’Oréal USA WeiserMazars
PricewaterhouseCoopers

WeiserMazars

Corporate Benefactors

Air France / Delta Air Lines Air France / Delta Air Lines
Baker & McKenzie Altour / Pernod Ricard USA

BNP Paribas Baker & McKenzie
Colgate-Palmolive BNP Paribas

Constan�n Colgate-Palmolive
Crédit Industriel et Commercial (CIC) Cozen O’Connor

Crédit Agricole CIB Crédit Industriel et Commercial (CIC)
Deloi�e Crédit Agricole CIB
Dentons Deloi�e

EY EY
LVMH Moët Hennessy Louis Vui�on, Inc. Fragomen, Del Rey, Bernsen & Loewy

Pernod Ricard USA Kering
Winston & Strawn LLP LVMH Moët Hennessy Louis Vui�on, Inc.

Na�xis
Winston & Strawn LLP

SUMMARY / CONCLUSION
The FACC-NY is commi�ed to enhancing commercial, cultural and educa�onal exchanges between France and the United States.

By way of its programs and services, the Chamber helps member companies develop on both sides of the Atlan�c.  
Focusing on key segments allows for targeted efforts that provide value to a diverse membership base - small and large 
companies, young and senior execu�ves in a broad range of industries.

The Chamber’s leadership, members and staff are the lifeblood of this dynamic, ac�ve associa�on.  Future updates to this 
Ac�vity Report will con�nue to inform FACC-NY cons�tuents of its progress.

In the mean�me, the Chamber welcomes your input and feedback.  Feel free to contact the FACC-NY via telephone at 
(212) 867-0123 or via email at info@faccnyc.org.
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STAFF
(Effec�ve January 2015)

• Management

–  Mar�n Bischoff - Managing Director

–  Annemarie van den Broeck - Deputy Managing Director

• Interna�onal Career Development Programs

– Joannah Bell - Director, ICDP

– Megan Burke - Associate

– Kelsey Maples - Senior Associate

– Rebecca Rolfe - Associate

– Kris�n Young - Associate

• Events & Administra�on

– Roxana Bartolomé - Events Manager

– Dana Goodman - Execu�ve Coordinator 

• Membership

– Jérémie Sau�er - Associate Director of Membership

– Saila Nieminen - Membership Associate

STAFF

– Robert Pine, Scholarship Program Director 2012-2013

– Shanny Peer, Scholarship Program Director 2013-2014 

– Ioanna Kohler, Scholarship Program Director 2015-
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New York Chapter
1375 Broadway, Suite 504

New York, NY 10018

Tel.: (212) 867-0123   •   Fax: (212) 867-9050

Email: info@faccnyc.org   •   Website: www.faccnyc.org


