
Itinerary 

Sept. 25 Arrive Montréal, Québec  

PM: Briefing & Networking Dinner 

Sept. 26 AM: Tour of the Port of Montréal for 
Maritime Sector Companies 

AM/PM: Individual Business Appointments  

in Montréal 

Sept. 27 Individual Business Appointments  

in Montréal 

Sept. 28 AM: Individual Business  
Appointments in Montréal 

PM: Depart for U.S. 

Québec	Trade	Mission		
September	25‐28,	2016	
	

 
The Conference of Great Lakes and St. Lawrence Governors and Premiers is  leading a multi‐sector 
trade mission to Montréal, Québec, September 25‐28, 2016. The  mission’s goal is to assist small to 
medium sized companies from the Great Lakes‐St. Lawrence region to export products and services 
to this important market. Each mission participant will benefit from a 
tailored schedule of B2B meetings, in‐country briefings, networking events and logistical support.  
Special programing will be provided for companies from the maritime sector. 

Why Québec?  

 The United States and Canada share the 
largest and most comprehensive trading 
relationship in the world. Canada is  
currently the USA’s largest goods trading 
partner with two way trade in 2015       
totaling $662.7 billion 

 Québec is Canada’s second most         
populous province with 8.2 million      
people generating 20% of Canada’s GDP. 

 Québec has retail chains and other      
business services not found elsewhere in 
Canada.  Working with local  
representation is key. 

 

 

Opportunities exist in key sectors 

 Aerospace  

 Clean Tech 

 Life Sciences 

 Pharmaceuticals/Medical Devices 

 Environmental  

 

 

 Mining 

 Food 

 Multi‐Media 

 Maritime  

 Transportation 



The Conference will be leading trade missions to Poland  and  Romania  November 6‐12, 2016;  

Indonesia  and  Vietnam, Feb 27‐March 3, 2017; and, Mexico  April 3‐7, 2017.  For further 

information on these trade missions and the Québec trade mission please visit http://

www.cglslgp.org/projects/international‐trade/trade‐missions/ 

Mission Costs: 

Mission Participation Fee:  $1,250 USD per person  

$400 each additional participant 

Market Research & Customized  

Appointment Schedule Fee: 

$3,000* USD per company 

$0 for New York, Michigan, Ohio and  

Pennsylvania companies** 

* Grant funding is available in many States to cover a  
portion of the travel and mission fees for eligible  
companies and organizations. Please contact us for further 
details.          
** if approved by State                                                                                                                       

Mission registration deadline is 

August 5, 2016 

 
For additional information please contact: 

Zoë Munro, Program Manager 

Conference of Great Lakes & St. Lawrence  
Governors and Premiers 

Phone: (312) 407‐0177 

Special Trade Mission Programing for Maritime Sector Companies 

The Québec trade mission will provide special programing and events for companies in the maritime sector.  
The mission builds on the work of the Governors’ and Premiers’ Maritime Initiative including the                
development of the first regional maritime transportation strategy, and Québec’s Maritime Strategy which 
was launched in 2015.  The mission will include: 
 

 Tour of the Port of Montréal 

 Tailored briefing on Québec’s Maritime Strategy  

 Networking opportunity with representatives of the  
Governors’ and Premiers’ Regional Maritime Entity, which will be 
meeting in Montréal from September 27‐28. 
 

Target participants include ports, companies and service providers in the fields of infrastructure, security, 
communication, finance, sustainable development and innovative technology.  
 
 
Québec’s Maritime Industry 
 The Port of Montréal is the second largest container port in Canada. $41 billion in goods move through 

the port ever year.  Port activity translates into $2.1 billion in added value to the Canadian economy. 

 Montréal is the major port for Québec and Ontario shippers. 98% of Québec shippers and 93% of Ontario 
shippers use the Port of Montréal 

 The St. Lawrence is the shortest route between Europe and the American Midwest. It also provides easy 
access to northeastern North America.  A total consumer base of 135 million people is within a 1,000 km    
radius of Montréal. 

 Québec’s Maritime Strategy seeks to promote by 2030 the creation of more than 30,000 new direct jobs 
and to encourage public and private investments of roughly $9 billion.  
 


