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The Guest Profiler is a dynamic reporting tool that provides a snapshot of where your guests are coming from, when they 

are booking., when they’re arriving, how long they’re staying and their demographic profiles.    But really, there’s much 

more to it than that.  The Guest Profiler represents a fundamental shift in not only the type of data we provide you, but also 

the way you interact with our findings, allowing you to run your own reports, filter data for your own needs and do so as 

often as you like.  Here’s how it works: 

The  Process:  Our unique relationship with dozens of destinations and hundreds of properties, gives us access 

to a unique set of reservation activity data which we currently collect as part of our standard lodging and destination met-

rics.  Now, interested destinations can expand their participation beyond our standard occupancy and rate-based metrics 

to also include guest demographic information, including zip code, booking date, arrival date and length of stay.  

By collecting, aggregating and reporting this guest-centric data set, DestiMetrics provides your destination with a snapshot 

of the guest, their demographic profile and related travel and booking patterns that is not otherwise available.  And by 

cross- referencing the data against the U.S. Census Bureau database , we can tell you more about your destination guests 

than ever before. 

The Results:  The resulting reports are provided through a new dashboard that offers a unique opportunity to an-

alyze the resulting data using an interactive mapping function, drill down to specifics and glean more about the what and 

why of guest behavior.  

Designated Market Area (DMA) data are broken down and presented by their constituent zip code data, then tied in with 

the U.S. Census Bureau’s statistics for that zip code.  You get median age, household income, # in household, education 

level and racial profile for every zip for which we receive data.  We can also include data for any custom fields you add 

such as # of guests on folio or average value of bookings. 

The Profiler is completely interactive; simply use the report generator to apply the filters you want, and the data are pre-

sented back to you immediately as a scatter map with the added functionality of a full table view format.  .  Filters can be 

stacked, so you can search by arrival date, departure date, length of stay or any/all of these at once.  And, you can down-

load your filtered report output onto your local machine as an Excel document, so you can manipulate it in any way you 

see fit.   

As is always the case, individual property-level data is strictly Confidential Information and shared only with other partici-

pating properties and stakeholders, once aggregated into a destination view and individually indistinguishable as a result. 

Authorized users can access the report as often as they like and run as many reports as they like.  Limitations are only set 

by the data we collect. 

 

For further information, check out the synopsis on the back of this page, contact Katie Barnes at (970) 390-4370 or 

kbarnes@DestiMetrics.com 

mailto:kbarnes@destimetrics.com


 

Guest Profiler 
Interactive Destination Guest Tracking Technology 

Guest Profiler 
Interactive Destination Guest Tracking Technology 

Once collected and aggregated, an 

interactive scatter-plot map is pre-

sented, along with an interactive 

dashboard, allowing data to be 

searched, sorted and presented in 

almost unlimited ways 

Zip code data, when 

merged with US census 

data, provides rich demo-

graphic information about 

your destination guests. 

Resulting report detail can be 

saved and downloaded or printed 

in table views, allowing for an ana-

lytical tool that helps determine 

and deliver the right message to 

the right guest at the right time, 

potentially increasing the effective-

ness and return on investment. 


