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The Atlantic City Millennial Tourist 
The image of the Atlantic City visitor is one of juxtaposition. At one end of the spectrum, there are 
the aging baby boomer day trippers visiting the South Jersey destination to play slots. At the other 
end, there are millennials packing themselves into hotel rooms or staying at one of the neighboring 
beach towns, partaking almost exclusively in the city’s entertainment offerings.  

I, myself, am a millennial who has been to Atlantic City multiple times. From my experience and the 
groups I have traveled with, I can attest that millennials, as a group, are not frequenting the city to 
game. To help illustrate the type of traveler that millennials represent, I will provide two examples 
from my own Atlantic City travel experiences. The first trip embodies the description of millennial 
travelers highlighted above. We “economically” fit eight people into two adjoining hotel rooms at one 
of the city’s casinos. Our days were spent at the pool and on the beach; our nights were spent at the 
bars and clubs. The second trip was for a bachelor party, a popular motive for millennials visiting the 
gaming beach town. During this trip, the group I was traveling with did not even stay in Atlantic City. 
Rather, we stayed in a house in neighboring Brigantine that was, of course, booked through Airbnb. 
Again, we spent our days at the beach (Brigantine), and our nights were spent at bars and clubs.   

During both stays, I can guarantee that the ratio of money spent on non-gaming to gaming for both 
groups was in excess of ten to one. There are a few anomalies in my circle of friends that actually 
spend money on gaming. If that was not the case, this ratio would undoubtedly be higher.  

Despite these anecdotal trends, Atlantic City’s non-gaming revenue as a percent of total revenue has 
only increased slightly over the past several years. As indicated in the chart below, non-gaming 
revenue was 26% of total revenue in 2010. As of 2014, non-gaming revenue had only increased to 
28% of total revenue. Even with the new spending patterns of millennials relative to baby boomers, 
gaming revenue continues to drive the Atlantic City market.  

 

Can Atlantic City Maintain, and Increase, Millennial Visitation? 
If it was not already apparent, I hope it is now clear that most millennial travelers are not visiting 
Atlantic City to gamble. The pending skill-based gaming revolution continues to be widely publicized. 
Whether or not this revolution actually materializes in Atlantic City and entices our demographic to 
significantly change our gaming habits remains to be seen. Even if it does, it will most certainly be a 
long term transition for not only Atlantic City, but casinos throughout the country. How, then, can the 
city maintain, or even increase, millennial visitation? 
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This task seems to be even more difficult with the recent closures of several Atlantic City casinos 
along with their non-gaming amenities, including the city’s newest resort in Revel—especially since 
our generation, as a whole, is constantly searching for the newest option in everything that we do.  

Despite the closures and the weak economic environment in Atlantic City, the primarily gaming 
destination has received some non-gaming development recently. In June, the first phase of The 
Playground—a renovation project of the former Pier Shops at Caesars—opened with some fanfare. 
The development was led by Tower Investments, the same firm that has had success building 
developments that attract millennials throughout the region. One such development is The Piazza in 
Philadelphia, which is an open-air plaza surrounded by retail, commercial, and residential space. I 
have been to one event at The Piazza and can say that, while it was a free concert, it was packed 
with millennials. While The Playground has stumbled in its first few months of operation, I believe 
these are the types of the developments the city needs to draw millennials.  

The Future of Millennials in Atlantic City Remains Unclear 
Just as the economic future of Atlantic City is ambiguous, the future of millennial visitation for the 
South Jersey destination, in my opinion, remains unclear. If the city is unable to generate exciting 
events and new non-gaming developments, I believe the region’s millennials will search for a 
different destination that offers what they are looking for. A comparison of Las Vegas to Atlantic City 
helps to illustrate this point. As displayed in the chart below, Las Vegas’ non-gaming revenue as a 
percent of total revenue has been consistently above 60% since 2010, significantly higher than that 
of Atlantic City.  

 

Sure, Atlantic City has beaches that may draw non-gamers, but its non-gaming development is 
miniscule compared to Las Vegas. If nothing is developed to further entice non-gamers across all age 
groups (including millennials) to patron Atlantic City, they will continue traveling to destinations like 
Las Vegas to feed their experiential and entertainment appetites. 
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