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How do you know your event has gone global?! 

A statement like this can excite a variety of emotions—including everything from uncertainty to 

excitement to emotions that don’t even have expressions in the English language. While we can see the 

impacts of globalization in nearly everything we do—from the products we purchase to the technology 

we rely on, sometimes the whole concept can still seem very foreign (no pun intended). So what exactly 

is all the buzz about globalization and how do you know when your event has gone global? 

…not when it takes place in a foreign land 

Why? Because you don’t have to go anywhere—

global is your new local! And although it is not 

difficult to recognize this globalization all around 

us, there are some powerful statistics to support it. 

Today, almost 1,000 insourcing companies 

(companies based abroad) have established 

operations here in Michigan, bringing personnel 

from their home countries, as well as their families 

and visitors.1 In addition, even just the portion of 

our state population that was born outside of the 

U.S. equates to more than the amount of people living in Portland, Oregon.2 From a different 

perspective, educational institutions within our state are hosting records numbers of international 

students—a population that has increased exponentially over previous years (over 750% in less than 10 

years in some cases). In other words, if you call Michigan home, you’re already operating in a global 

context! 

…not by the number of international attendees  

While most people are becoming increasingly aware of our globalizing dynamic, being aware of how it 

actually impacts your event directly is another story. One of my favorite ways to raise this awareness 

relates to a story about the various global perceptions of the color blue. A researcher by the name of 

Jules Davidoff once conducted an experiment where members of a tribe from Namibia who don’t have a 

word for the color blue were asked to pick out the one blue square amongst 11 green squares on a 

screen. In most cases, the participants could not execute the task successfully. Interestingly enough, 

since this tribe has more words for various shades of green than we do in English, they had no trouble 

picking out one out of 12 green squares that was a different shade of green—a task which I personally 

completed unsuccessfully.3  

So how does this apply? Well up until hearing this story, most of us would probably assume that the 

color blue is universally recognized, and it’s shocking to consider that people in other parts of the world 

could look at the same color and perceive it in a completely different way. This is the epitome of cross-

cultural awareness—as we interact more and more with people of drastically different cultural 

                                                           
1 Michigan. Organization for International Investment. Bureau of Economic Analysis. 
http://www.ofii.org/resources/jobs-by-state/michigan 
2 http://immigrationpolicy.org/sites/default/files/docs/new_americans_in_michigan_2015.pdf 
3 http://www.businessinsider.com.au/what-is-blue-and-how-do-we-see-color-2015-2 
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backgrounds and experiences, we must actively avoid the assumption that we all perceive things the 

same way. So how do you know when your event has gone global? It’s not by the admission of a certain 

number of international attendees, but by the acceptance of their diverse perspectives and the positive 

impact that this can have on the character of your event! 

…but by YOU! 

The most exciting thing about our diversifying landscape is to envision how this will cause things to grow 

and change in exciting ways. The impact of globalization may not seem directly evident in your day to 

day activities, but increasing your awareness of factors as nuanced as a shade of green could unlock 

exciting new potential. This potential can be realized in everything from marketing your event in new 

and unique ways to attract new audiences, to incorporating new forms of talent, art, and activities that 

add to the richness of your event in ways you may have never envisioned. Building a global mindset into 

the planning and execution of your event is an absolutely necessary change agent for future success in 

today’s environment; and it is a process that won’t happen without dedicated intention!  

One exercise to help provoke this mindset is to envision 

what your event will look like 10 years from now. What 

will be happening on a global scale that people will see on 

the news before departing their homes to come to your 

event? How will this influence their expectations and 

perceptions? What types of clothing will they be wearing 

and food will they be eating? Will there be new colors in 

the works of the artists and new sounds in the tunes of 

the musicians that we can’t even conceptualize now? As 

the masterminds of some of the world’s most well-

renowned events, you know the importance of thinking 

outside of the box in this way, but it leads to an important consideration: It is not possible to envision 

the future innovations of your festivals and events by thinking the same way you’ve always thought with 

people who think just like you; and deliberately opening up your minds to the diversifying perspectives 

right here in Michigan is the key to unlocking a world of opportunities for your future growth! 

---------------------------- 

As a part of our session at the annual MFEA Convention, 7C Lingo would like to use your case studies and 

reflections to the above prompt to highlight the impact of diverse global cultures within our state. If you 

have any reflections or experiences you would like to share, please contact us using the information 

below. We can’t wait to see you on November 7th!  

  


