
6 Ways to Think of GLOBAL that are Out of this World! 

 For the past few weeks, we’ve had the opportunity to introduce some cross-cultural concepts 

and explore the influence that they have on hospitality and the success of today’s festivals and events. 

By examining factors such as the importance of relational loyalty to early Egyptians, the color 

perceptions of Namibian tribes, and the aesthetic appeal of Scottish gatherings, we have begun to 

understand the relevancy of many cross-cultural characteristics. Through these examples, we’ve been 

viewing culture as: “the collective programming of the mind distinguishing the members of one group or 

category of people from another"1 whereas these ‘groups’ refer to national populations with distinct 

sovereign boundaries throughout the globe. However, as we understand more and more about 

interacting across global cultures, it is important to avoid thinking about this concept only in these 

terms. 

 Because of the impacts of globalization on our 

current society, the definitions of global culture that are 

defined by international borders and geographic 

boundaries, although a good start to a productive 

worldview, is still very restrictive. In order to understand 

the full magnitude of global diversity and its impacts on 

us here in Michigan, we have to break out of the mindset 

of thinking of these concepts from a one-dimensional 

perspective—as a person from one country or national 

culture interacting with a person of another—and start 

also thinking about how various global systems impact all 

of us, regardless of our specific location, in complex and 

multi-faceted ways. In order to provide an illustration of 

how to reach this maturity in the conception of global 

diversity, consider the following GLOBAL systems and 

their influences that penetrate down to us and our 

individual goals:  

Geo-political 

Sometimes the happenings on the global stage seem to be very far removed from our day to day 

operations. Things like fluctuations in global markets with the recent devaluation of the Chinese 

yuan, strains on existing geo-political relationships such as within the European Union and 

OPEC, and preparation and responses to large-scale environmental catastrophes are not 

typically on our list of considerations when we have our first big brainstorming sessions of the 

year to prepare for our beloved festivals and events, right? But our question is—why not? As 

our world continues to become more inextricably interconnected, it is important to answer this 

question: How do these factors already influence our local political, environmental, and social 

environments? How might this impact our festivals and events now and in the future? 
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Legal Compliance 

Going hand-in-hand with instant communication access, one challenge facing all of us today is 

increased laws and regulations on our operations, no matter the industry or market. Working in 

the Language Services industry, one permeating impact of globalization that we feel at 7C Lingo 

is the continued institutionalization of Language Access Laws in the form of everything from 

Federal Laws to statewide mandates. As more and more people who have Limited English 

Proficiency live and work in our state, how can you see these and other regulations impacting 

your festivals and events within the coming years? How will you stay aware of and ahead of 

these trends? 

Organizational 

Dynamic trends in organizational cultures are something that will continue to affect and respond 

to other global systems in important ways. Through challenges such as staying ahead of online, 

mobile, and social media trends, profit and non-profit organizations are assimilating their 

cultures to an environment characterized by a much more diverse set of influences, demands, 

goals, and competition than ever before. Therefore, it is now more important than ever to not 

only be in tune with the current wave of cultural redefinition for these organizations that we 

depend on for the success of our events, but to hone in on how continuing to support our 

festivals/events can help them in this process. A very unique and recently released depiction of 

these organizational cultural considerations can be found at the following link: 

http://culturematters.com/organizational-culture-infographic/ 

Business & Consumer 

Taking organizational influences one step further, it is 

important to consider the ways that business and 

consumer trends will continue to impact our operations. 

Whether this means the advent of new 

products/services, technologies, or most importantly 

changes in consumer activity, if we are not monitoring, 

preparing for, and reacting to these trends, we will be at 

a loss. Recent reports reveal that 92% of the total growth 

in the U.S. population from 2000-2014 came from multicultural consumers,2 and these 

consumers are representative of your attendees too! Have you ever stopped to ask yourself 

how much you know about these populations and the diverse cultural expectations that they 

bring to your event? 

Access and Opportunity 

We have all been hearing news on the global migrant crisis, including President Obama’s recent 

announcement that the U.S. will take in almost 7 times the amount of Syrian refugees over the 

course of the next year as we have since the Syrian crisis began in 2011.3 Since on average 
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Michigan is the 4th largest refugee resettlement state in the U.S., we will continue to see this 

population play a vital role in our communities and economies.4 Needless to say, implicit in this 

movement is a call to action for all of us to facilitate the accessibility and opportunity necessary 

for these populations to thrive here in Michigan—and consider how our festivals and events are 

well-positioned to be the first welcoming step in this process.   

Life, Security 

I recently read an article that described the changing nature of music festivals with the advent of 

commercialized ‘Super Concerts,’ and while it centered on a very passionate sentiment of 

contempt for the nature of these experiences today, it brings up some valid points about how 

the festival experience of yesterday—especially from a safety perspective—is changing. This can 

be attributed to everything from police dog car checks to wristbands with trackable, electronic 

chips that are commonplace today.5 Whether you see these adaptations as positive or negative, 

they have been the result of very real security concerns that cannot be ignored. Although the 

battle between freedom/life and security will continue to wage, as the leaders in our festivals 

and events, we cannot allow ourselves to be satisfied with the solutions of yesterday.  

Although we know it is not easy to displace ourselves from the ways of thought that have made our 

festivals and events as successful as they are today, challenging ourselves to identify with some of these 

systemic trends is extremely important in today’s globalizing environment. Therefore, we would like to 

challenge you to reflect upon how each of these unique GLOBAL processes affect you and your occasion, 

and give us your feedback! These considerations will contribute to our discussion at the MFEA 

Convention in November (under strict confidentiality), so don’t be shy! Email us at travel@7clingo.com. 

We look forward to seeing you on November 7th! 
 

Article written by: Caleigh Nowlin  

                                                           
4 http://www.immigrationpolicy.org/just-facts/refugees-fact-sheet 
5 http://www.huffingtonpost.com/pete-mason/the-commercialization-of-_1_b_7873236.html 
Image2 courtesy of khunaspix at FreeDigitalPhotos.net 

mailto:travel@7clingo.com
http://www.immigrationpolicy.org/just-facts/refugees-fact-sheet
http://www.huffingtonpost.com/pete-mason/the-commercialization-of-_1_b_7873236.html

