
World Duty Free Group unveils expanded retail offer at MIA 

    
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 

World Duty Free Group (WDFG), working 
in partnership with Master ConcessionAir 
(MCA), has opened five new retail locations in 
Miami International Airport (MIA) in the 
South Terminal, situated in the concession hall 
between concourses H and J. The new units 
include three stand-alone stores for M·A·C, 
Desigual and Coach, and two kiosks for Tumi 
and Tous, totaling an area of 3,531 square feet.  

The official ribbon-cutting of the new stores 
took place in June. 

The stores and kiosks feature multi-sensory 
and innovative designs to engage and excite 
passengers, with a cutting-edge customer 
experience in a luxury environment, says the 
company. World Duty Free Group also oper-
ates 10 other store locations in MIA with 
MCA.  

Miami is one of the leading passenger hubs 
in the US serving more than 40 million 
passengers every year.  

“Miami International Airport is a major 
international gateway and World Duty Free 
Group is delighted to build on its partnership 
with the airport by opening these vibrant stores 
from five prestigious brands. We remain 
committed to delivering a first-class retail 
experience to passengers, to further enhance 
their complete airport experience and we are 
confident that these luxury brands will appeal 
to all those traveling through MIA,” said 
Padraig Drennan, President, World Duty Free 
Group North America. 

global travelers and trend setters, especial-
ly from South America, and not just duty 
free shoppers, says JCDecaux.  

    “We are extremely pleased with the 
installation of the new 10’x16’ double-
sided LED advertising monitor that went 
live on July 29 near Gate D-25 in the 
middle of MIA’s busy Concourse D. The 
jumbo screen, which weighs nearly 5,000 
pounds, is almost impossible to miss for 
the 50,000 passengers who travel through 
that concourse daily,” Greg Chin, 
Communications Director at Miami-Dade 
Aviation Department tells TMI.  

Continued on page 2. 
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“We are extremely proud to welcome these five new luxury 
storefronts by World Duty Free Group to MIA,” said Miami-
Dade Aviation Director Emilio T. González. “We have made a 
concerted effort to further diversify our retail options, which is 
why WDFG has opened our first-ever locations for Desigual, 
M·A·C., Tumi and Tous, and our first Coach location in the 
South Terminal. Given the strong name recognition and 
customer loyalty of these popular brands, we look forward to 
each of them performing strongly.”  

“We at Master ConcessionAir take great pride in our 
airport.  The prestige these international brands and specialty 
product offerings bring will continue to raise the  
customer experience at Miami International Airport. 
Continued on page 2.  

TFWA World Exhibition & 
Conference (Oct. 18-23) 

Networking opportunities: 
Sun. Oct. 18: TFWA Charity Run 
along the Croisette beginning at 
08.30.  Participants can walk or run 
as many laps of the 1.5km circuit as 
they wish, provided that they make a 
15 euro donation to TFWA Care. 
Pétanque Tournament, 09.30 on 
the Place de l’Etang. 
Estée Lauder and Heinemann 
Charity Golf Tournament, tee off 
at 9 at the Old Course, Cannes 
Mandelieu Club. 
Opening Cocktail, Carlton Hotel 
starting at 19.30. 
 
Thurs., Oct. 22: Le Premium 
Evening in Port Canto on the 
outskirts of Cannes featuring 
Montreal-based Cirque Eloize and 
dinner by renowned chef Davide 
Oldani. 
Register for Pétanque and the 
TFWA Charity Run at 
http://tfwa.com/duty_free/Leisure-
activities.250.0.html, golf at   
 S_Raupp@gebr-heinemann.de. 
Show registration:  www.tfwa.com 

JCDecaux installs first large format digital screen at MIA;  
LVMH brands featured for first year  

JCDecaux has introduced the first 
large format digital installation at 
Miami International Airport. The 
screen went live on July 29 and is 
currently running videos from a range 
of LVMH luxury brands --Christian 
Dior Fashion, Hennessy, Louis 
Vuitton, Bulgari, Christian Dior 
Beauty and Hublot.  

The double-sided 25 ft. wide screen 
is located in the airport’s North 
Terminal (Concourse D), reaching all 
Duty Free shoppers and departing 
passengers alike. 

The screen is strategically situated 
right outside one of the main Duty 
Free Americas stores, although the 
objective is about reaching the  

From left: Padraig Drennan, President WDFG NA. Ken Pyatt, 
Deputy Director, Miami-Dade Country Aviation Department. 
Commissioner Bruno Barreiro, District 5, Miami-Dade County. 
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Joanel Inc. acquired by Bugatti Group Inc.  
North American office and travel bag producer Bugatti Group Inc. has 

concluded an agreement to purchase Montreal-based Joanel Inc., 
manufacturer of fine ladies handbags and accessories.  

Joanel Inc., (through its President/Founder Johanne Boivin), has been 
a longstanding Canadian supplier and a dedicated supporter of the 
Frontier Duty Free Association, as well as a keynote sponsor of the 
newly formed Canadian Women in Travel forum at the FDFA 
Convention.  

“It’s fantastic to see a Canadian company grown from the ground up 
achieve such success and be part of the Canadian Duty Free family,” 
commented FDFA Executive Director Laurie Karson.   

“On behalf of the FDFA, we congratulate Joanel for this exciting news 
and wish them nothing but success in their future business. We look 
forward to seeing the Joanel/Bugatti Group team in Vancouver with their 
new and existing product lines,” Karson added. 

The Joanel deal marks Bugatti 's third acquisition in less than 2 years-- 
and will provide the Company with the resources it requires to expand 
and build a strong feminine division.  

Johanne Boivin, who is also the creative drive behind the 25-year-old 
company, said she decided to join the Bugatti Group Inc. because both 
companies shared similar values and complementary strengths.  

“It was not long before both companies concluded that together we 
could accomplish great things. This is certainly not the end of Joanel Inc., 
it's the beginning of a new and better chapter. My staff and I are 
enthusiastic about our prospects, as we plan to build a global woman's 
line of bags and accessories. We believe that our partnership will be 
beneficial to all and will allow our team to focus on designing exciting 
new product lines including Mouflon and Joanel brands,” explains 
Boivin, who has been named Executive Vice President of the Bugatti 
Group Inc.                                                                    Continued on page 3 
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New World Duty Free Group stores at MIA 
Continued from page 1.  

 

With their striking design and pop-
ularity, we are sure their perfor-
mance will exceed expectations,” 
said Peter Amaro Jr., CEO, Master 
ConcessionAir. 

The new stores include: 
The 1,005 sqf M·A·C Cosmetics 
store is the largest of the new dev-
elopments and is a new addition to 
MIA and offers a wide array of 
professional makeup products and 
makeup services to global 
travelers. 

The 256 sqf Tumi store offers 
business, travel and lifestyle essen-
tials that are designed to upgrade 
and simplify all aspects of life on 
the move. Designed in America, its 
offers will appeal to the global 
citizens who fly through Miami. 

Tous (365 sqf), another new 
brand to MIA, is a family-run  

Spanish company offering 
leather goods, fragrances, 
watches, eye-wear and innova-
tive jewelry. 

Coach (913 sqf), a modern 
American luxury brand offering 
stylish accessories reflecting the 
ease and sophistication of New 
York style.        

Desigual (992 sqf), the 
flamboyant and fun women's 
fashion brand, characterized by 
its distinctive, optimistic and 
colorful designs, is the final new 
addition to the MIA family. Its 
vibrant clothing and accessories 
blend seamlessly with the 
Miami aesthetic. 

World Duty Free Group 
operates all five stores in 
partnership with Master 
Concession Air, LLC. 

 

JCDeaux installs large format digital screen in 
MIA 
Continued from page 1.  

“The advertising is pre-sold for the upcoming year, and we are 
contemplating adding more screens,” adds Chin.  

The signage is expected to reach an average of 11 million 
passengers annually. 

“This is part of a new global trend to develop large iconic 
digital billboards in airports. This is the only unit of that size in 
Miami,” says JCDecaux. 

LVMH is no stranger to this type of high profile presentation. 
The luxury company brands have dominated JCDecaux’s giant 
Twin Screen installation at New York’s JFK Terminal 1 since it 
was installed in 2013. See TMI website for more photos.   
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modest growth levels compared to 
the significant gains posted by the 
major emerging economies in the 
BRICS (Brazil, Russia, India, 
China and South Africa) countries, 
was not the case in 2014. 

“Europe and North America 
have rebounded in 2014, which 
resulted in a form of convergence 
in growth rates across the regions,” 
said Gittens. 

“Irrespective of the short-run 
changes in the business cycle, long-
term growth prospects in air trans-
port demand will continue to come 
from emerging markets,” Gittens 
noted. “This is largely because of 
the demography of these markets—
most of the world’s population 
resides in emerging markets and 
developing economies. Liberal-
ization of air transport, sizeable 
population bases and rapid rises in 
per-capita incomes in these markets 
are the main economic engines 
driving this phenomenon.” 

 
Key statistics: Passenger traffic 
Worldwide airport passenger 
numbers increased by 5.7% in 2014 
to over 6.7 billion, registering 
increases in all six regions.  

Atlanta (ATL) -- the world’s busi-
est airport -- reported 96 million 
passengers in 2014 with traffic up 
1.9% over 2013. #2 ranked Beijing 
(PEK), with 86 million passengers, 
experienced growth of 2.9% in   

David Ferreira 
dferreira@cross.com 

 

Joanel acquired by Bugatti  
Continued from page 2.  

Andrew Hattem, President and CEO of Bugatti Group Inc., 
comments: “Over the last two years, we have grown the company 
organically and concurrently we made well thought-out strategic 
acquisitions. Our initial efforts focused on expanding our offering by 
acquiring the distribution rights for ‘Bugatti the European Brand’ 
allowing us to penetrate a larger market segment.  

“We quickly followed suit with the acquisition of a German based 
company to enable us to diversity our revenues and acquire a footprint 
in Europe. We also solidified our North American core business by 
acquiring Bond Street and Stebco. The acquisition of Joanel Inc. is 
certainly an important one, which should yield dividends for years to 
come. We are confident that Mrs. Boivin will be a great addition to our 
growing executive team and she will be responsible for product 
development,” he added. 

Over the next couple of years the company says it will continue to 
seek out add-on acquisition as its management team looks to expand its 
sales globally.  

For more information, go to http://www.bugatti-wholesale.com  

Atlanta and Chicago may still be 
duking it out for the position of #1 
airport in the world, but both have 
bragging rights for a top spot in 
2014: Atlanta (ATL) remains the 
world’s busiest airport with 96 mil-
lion passengers in 2014, and 
Chicago (ORD) regained its 
position as busiest airport in terms 
of aircraft movements, followed by 
Atlanta (ATL) and Los Angeles 
(LAX).  

But Dubai (DXB) –the sixth-
busiest airport in the world in 
overall passenger traffic – can now 
claim the title of the world’s bus-
iest in terms of international pas-
senger traffic, ahead of London-
Heathrow (LHR) in 2014, accor-
ding to Airports Council Interna-
tional (ACI)’s latest World Airport 
Traffic Report.  

“Passenger traffic remained 
resilient in the face of the global 
uncertainties that beleaguered 
many economies in 2013 and 
2014,” said Angela Gittens, Direc-
tor General of ACI World, who 
noted that overall global passenger 
traffic grew at a rate of over 5%. 
This is above the 4.3% average 
annual growth rate in passenger 
traffic from 2004 to 2014. 

Gittens noted that the diver-
gence in growth between airports 
located in emerging markets and 
those in advanced economies – 
where the mature markets of North 
America and Europe experienced 

2014, down from the double-digit growth it had achieved in 
previous years.  

Airport traffic in emerging markets and developing economies 
experienced growth of 8%, whereas airports in advanced economies 
grew by 4% in 2014, with emerging markets reaching a 43% share 
of global passenger traffic.  

During 2014, the highest number of passengers went through 
airports in the Asia-Pacific region:  

1. Asia-Pacific (2.3 billion, up 7.1% over 2013) 
2. Europe (1.8 billion, up 5.5% over 2013) 
3. North America (1.6 billion, up 3.2% over 2013) 
4. Latin America-Caribbean (531 million, up 6.4% over 2013) 
5. Middle East (308 million, up 10.8% over 2013) 
6. Africa (180 million, up 2.7% over 2013)  

With over 1.4 billion passengers, BRICS countries (Brazil, Russia, 
India, China and South Africa), which represent 21% of global 
passenger traffic, achieved strong growth of 9% in passenger traffic. 
MINT countries (Mexico, Indonesia, Nigeria and Turkey) also 
achieved robust traffic growth, with a 7.2% increase for passenger 
traffic in 2014.  

Istanbul (+10.5%) remains one of the fastest-growing airports 
among the world’s top 30 airports for passenger traffic, moving 
from 18th to 13th rank.  

The world’s top 30 airport cities handle more than one-third of 
global passenger traffic. London remains the world’s largest airport 
system with almost 147 million passengers handled at six airports in 
and around the metropolitan area.                     Continued on next page.  
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In an update issued today, 
Sept. 4, Dominica reports that 
Douglas-Charles Airport remains 
closed as crews clean up and 
assess the damage. The runway 
has been cleared to allow military 
aircraft to bring in supplies.  
Canefield Airport is operational 
for helicopter and some small 
aircraft.  

All sea ports remain function-
al and open and the L’ Express 
Des lles ferry service, which 
brings passengers from the 
islands of Guadeloupe, Martin-
ique and St. Lucia, is currently 
running. More than 60 of the 
estimated 100 hotels and resorts 
are operational. Water and 
electricity have been restored to 
most of the island. 

GODIVA 
GTR Americas & Caribbean  

has an opening for an 
Assistant Trade Marketing 

Manager 
In the Ft. Lauderdale office. 

The position reports to the 
Global Travel Retail Trade 

Marketing Manager  
for the Americas Region, to 
support the execution of all 
marketing and promotional 

initiatives in the Region, 
including coordinating all 

collateral and POS materials to 
support and execute special 

events and promotions. 
Main duties and 

responsibilities consist of 
Marketing 70%; Invoices / 

Finance 25%; and 
Administrative 5%. 

English is mandatory, with 
Spanish an advantage. 

Must have experience with the 
creative process – design/layout 

development and print 
production is required, as well as 

advanced computer skills M/S 
Office. 

Must have a 4-year University 
degree and experience with 

luxury/premium brands. Travel 
Retail experience is an 

advantage. 
Please apply online at: 

https://www.godivachoc.apply2job
s.com/ProfExt/index.cfm?fuseactio
n=mExternal.showJob&RID=2338 

Or visit our website at 
www.Godiva.com 

 
 
 
 
 

THE MONARQ GROUP 
has an immediate opening for a  
Sales and Marketing Assistant  

in its Miami Office. 
Candidate must be fluent in 

English and Spanish, as well as 
proficient in Microsoft Office 

programs- knowledge 
of Publisher and Adobe 

Illustrator a plus. 
The Sales and Marketing 

Coordinator is responsible for 
key administrative tasks, 
including commercial and 

marketing follow-ups, program 
implementation, reporting, and 

marketing support. 
The ideal candidate must 

possess strong organizational 
skills, be able to multi-task and 
be a self-starter. Background in 
the Wines and Spirits industry a 

plus. 
Please send your resume, or 

questions about the position to: 
HR@monarqgroup.com 

The island of Dominica, which 
suffered devastating damage and 
the loss of at least 20 lives during 
Tropical Storm Erika at the end of 
August, has issued an update on 
the damage and recovery efforts.  

Prime Minister Roosevelt 
Skerrit has not affixed a dollar 
amount of the damage but has 
said that he feared the storm “has 
set back the country’s develop-
ment process by 20 years.” 

The US and UK governments 
began sending personnel and hu-
manitarian aid to assist in the re-
covery effort. The UK’s Depart-
ment for International Develop-
ment committed £300,000 
(US$459,751) in humanitarian 
aid, and rerouted the Royal Fleet 
Auxiliary (RFA) Lyme Bay to 
assist humanitarian relief efforts, 
according to Caribbean 360.  

BEAUTE PRESTIGE 
INTERNATIONAL - BPI 

has immediate openings in the 
Miami office for the following 

positions:  
Commercial Assistant (full-time) -

 Candidate must be fluent in 
English and Spanish and possess 
exceptional customer service and 
organizational skills. This position 
will be responsible for processing 

orders and assisting the Area 
Manager with day to day 

operation.   
Knowledge of MS Office 

applications (with strong proficiency 
in Excel) is a must. SAP knowledge 
and industry experience is a plus. 

Use reference 
\u001Amktcrd072015\u001A when 

submitting resume.  
 

Merchandising Coordinator 
(part-time temporary to 

permanent)  
\u001A 20 hrs/wk to assist the 

Marketing Department with 
merchandising projects. This 

position calls for strong proficiency 
in computer-aided design (CAD) 
packages, such as AutoCAD and 

SketchUp, to create/modify designs 
for counters and in-store displays. 

Use reference 
\u001Amrchcrd072015\u001A 
when submitting your resume. 

Knowledge of French is a big plus.  
Send resumes to 

  gcamplani@bpi-sa.com   
(Apply only if you are able to legally 

work in the USA) 

ESSENCE CORP. 
has an immediate opening for a 

Market Coordinator. 
Candidate must be fluent in 
English, Spanish, as well as 

proficient in Excel and 
PowerPoint, French is a plus. 
The Market Coordinator role is 

responsible for key 
administrative tasks, including 

order processing, customer 
support, and marketing 

support. 
Must possess strong 

organizational skills and able to 
multi-task. 

 
ESSENCE CORP. 

has an immediate opening for a 
Marketing Coordinator. 

Candidate must be organized, 
dynamic and self-motivated, 
with strong skills of Excel, 

Word, PowerPoint (MS Office). 
Must speak English and 

Spanish. 

Please send resumes to  
musallan@essence-corp.com 

Dominica recovery efforts from Tropical Storm Erika 
 

 

Continued from page 3.  

New York maintains the second position with 116 million passengers 
at three airports. Tokyo is the third city market with 109 million 
passengers.  
The world’s busiest international airports (international 
passenger traffic): 

1. Dubai, United Arab Emirates – DXB (69.9 m, up 6.2% over 2013) 
2. London, United Kingdom – LHR (68.1 million, up 1.1% over 2013) 
3. Hong Kong, China – HKG (62.9 million, up 6.1% over 2013)  
The world’s busiest domestic airports (domestic passenger traffic):  
1. Atlanta GA, USA – ATL (85.4 million, up 1.5% over 2013) 
2. Beijing, China – PEK (68.9 million, up 5.4% over 2013) 
3. Tokyo, Japan – HND (62.2 million, up 2.1% over 2013)  
 
Worldwide aircraft movements increased by 1.3% in 2014 to 84.6 
million, with mixed levels of growth across the regions.  
 
Airports in the North American region recorded the highest number of 
movements during 2014:  
1. North America (29.6 million, down 1.0% over 2013) 
2. Europe (21.2 million, up 1.4% over 2013) 
3. Asia-Pacific (19.7 million, up 5.0% over 2013) 
4. Latin America-Caribbean (8.7 million, up 0.8% over 2013) 
5. Africa (2.9 million, up 0.5% over 2013) 
6. Middle East (2.6 million, up 4.8% over 2013) 
 
Air cargo traffic  
Worldwide airport cargo increased by 4.7% in 2014 to 102 million 
metric tons, with positive levels of growth across all six regions.  


