
Hudson Group cut the ribbon 
on Tuesday on its newest travel 
retailer concept, called Hudson. 
Located in Seattle-Tacoma Inter-
national Airport’s (SEA) Central 
Terminal, the 3,500 sq. ft. flagship 
store is the first large Hudson store 
to open. Hudson is the latest gen-
eration of the traditional Hudson 
News that has been part of the 
North American travel experience 
since 1987. 

The ribbon cutting ceremony 
was attended by representatives 
of the Port of Seattle, the airport, 
Hudson Group, its partners and 
mascot, Hudsy the News Hound. 
The gala event included product 
samplings and book signings by 
seven Seattle-based bestselling 
authors.

The Hudson concept moves 
beyond the traditional newsstand, 
reports the company. 

It offers a wider selection of 
travel-related products in well-
marked sections – Media, Essen-

tials, Marketplace and Destination 
– that are easy to access and shop. 
The new sections feature more 
built-in custom shelving and sig-
nage to speed shoppers toward the 
items they seek. The store features 
magazines and books, electronics 
and media related items; health 
and beauty aids; healthy meals, 

DFNI awards Travel Retail 
Excellence in the Americas 
during Orlando Show

The Americas travel retailer of 
the year prize was presented to Du-
fry Americas for the second succes-
sive year at the 2013 DFNI Awards 
for Travel-Retail Excellence in the 
Americas ceremony in Orlando 
earlier this month.

The trophy was presented at an 
awards ceremony during the Inter-
national Association of Airport Duty 
Free Stores Duty Free Show of the 
Americas in Orlando.

The Nuance Group collected the 
Best airport travel retailer of the year 
award, while the prize for Best bor-
der/downtown travel retailer went to 
Shopping China. Royal Caribbean 
International won the Cruise/Ferry 
travel retailer of the year award and 
DFASS Group was named Inflight 
travel retailer of the year.

Diageo Global Travel Retail and 
Middle East triumphed in the Ameri-
cas supplier of the year category 
and Chivas Brothers’ Blend was 
acknowledged in the Best new prod-
uct launch Introduced since January 
2012 segment.

Article Printed at http://www.
dfnionline.com/ and used with 
permission.

Stephane Gonzalez has joined The 
Patrón Spirits Company as Duty 
Free Manager for the Americas. 
Before joining Patrón, Stephane 
was International Sales Director of 
Bijoux Terner, prior to which  he 
worked with the airport authorities 
in Venezuela, where he developed 
a project with the World Bank to 
transform airports into shopping 
malls.

“We’re extremely honored that 
Stephane has joined our fast-grow-
ing team at Patrón,” said Joe Arel-
lano, Patrón’s Vice President, Travel 
Retail/Duty Free, Latin America 
and Cruise Ships. “We are firmly 
committed to growing our brands in 
the Americas, and across the globe, 
and with Stephane’s experience, re-
lationships, and talent he will greatly 
contribute to our continued success.”
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snacks and beverages; and authen-
tic local and regional merchandise 
from the Puget Sound region. 

Hudson Group President and 
CEO Joe DiDomizio noted: “We 
have had the new Hudson concept 
under development for some time. 
As ‘The Traveler’s Best Friend,’ 

Family-owned spirits company 
Behn Group,  whose leading 
brands include Dooley`s Origi-
nal Toffee Liqueur and Kleiner 
Feigling, announced this week that 
it has completed the acquisition of 
Danzka Vodka from French group 
Belvédère SA. No financial details 
were announced, although an 
earlier notice by Bloomberg News 
reported the selling prices as 19 

million euros/US$25,000,000. 
The company announcement 

also confirmed that Torben Vedel 
Andersen, currently Duty Free 
Sales Manager for Danzka at 
Belvédère S.A. will join the Behn 
Group effective May 1, 2013 as 
Global Sales Director, to continue 
the growth of the brand. As Global 
Sales Director, Andersen will 
be handling the Americas Duty 

German Behn Group completes acquisition of Danzka Vodka, 
Confirms that Torben V. Andersen is joining company

Free channel, Latin 
America, Asia/Pacific 
Rim and the Middle 
East.

The sale of Dan-
zka to Behn, located 
in Eckernförde, Ger-
many, became effec-
tive on April 1, 2013, 
said the company. 

Continued on page 2
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DANZKA
Continued from page 1

Danzka Vodka is the fourth larg-
est premium vodka brand in the 
global duty free and travel retail 
business with 2012 sales of 2.6 
million 0.7 liter bottles. The deal 
is the biggest acquisition by far of 
the 121-year-old completely inde-
pendent Behn company, which is 
run by the fourth generation of the 
family.

Danzka Vodka—with its 
iconic, aluminum bottle and 
award-winning Danish design – is 
available in more than 50 markets 
with a strong focus on volumes 
in the international duty free and 
travel retail business. Founded in 
Denmark in the 1989, the brand 
moved to Danske Spritfabrik-
ker, from there to Vin&Spirit and 
finally to the French Belvédère- 
group. “Danzka’s long journey 
has now come to an end,” said 
Rudiger Behn, managing director 
of the Waldemar Behn Company, 
the new owner and distributor of 
Danzka Vodka. 

“Danzka is going to be one of 
our main assets – even in the next, 
the fifth generation in our com-
pany. Danzka ensures our indepen-
dency in the liquor industry and 
will boost our international busi-
ness, especially in the duty free, 
heavily. And, finally, with Danzka 
we are invested now in one of the 
largest and fastest growing spirit 
categories.” 

“The sale assures that Danzka 
will get top priority and attention, 
leading to continued growth,” 
Andersen tells Travel Markets In-
sider, adding that Danzka’s exact 
definition within the company will 
be clarified by Rudiger Behn. 

“We see continued growth 
in Global Duty Free in the short 
term, while taking the longer 
view; we will be establishing 
core domestic markets long term 
to become a million case brand,” 
says Anderson. 

Following on Danzka’s excel-
lent sales results in 2012, Ander-
sen reports that Danzka vodka’s 
duty free business  is doing very 

well and with the “Limited Edi-
tions coming out to the market 
soon and other initiatives, we are 
sure to continue the growth,” says 
Andersen. 

“I really look forward to join-
ing the Behn family company. All 
this is still new to me but friendli-
ness and professionalism are the 
words that comes to my mind 
when I drive into the wonder-
ful seaside city of Eckernförde,” 
Andersen concludes. 

About the BEHN Group 
Waldemar Behn – the com-

pany’s liquor division is the heart 
of the family owned Behn Group. 
Established in 1892, the roots of 
Waldemar Behn in the beverage 
industry go back to the 18th cen-
tury. Gevema, the official buyer 
of the brand, is owner of all Behn 
brands and fully controlled by the 
fourth generation of the Behn fam-
ily, Rüdiger and Waldemar Behn. 
Northern Germany’s market-lead-
ing beverage-wholesaler Behn-
Getränke is part of the BEHN 

group, too. Finally, Nannerl, a 
renowned Austrian producer 
of fine liqueurs and innovative 
convenience food belongs to the 
Behn-Group. 
www.behn-liqueurs.com 

our goal was to redesign our core 
concept to create a more open, 
friendly and welcoming envi-
ronment for travelers. We have 
accomplished this not only with 
the creation of ‘smart’ tablets 
mounted directly on our displays, 
but through whimsical, color-cod-
ed signage to attract customers’ 
attention to featured products and 
promotions.”

Hudson Group, the largest 
duty-paid travel retailer in North 
America, has been a vital part of 
Sea-Tac’s concessions program 
since 2004, when the airport 
opened its updated Concourse A. 

Along with local partners 

Randi Sibonga (MCSB, Inc.) and 
Ardie and Marques Warren (War-
ren News & Gifts), Hudson oper-
ates newsstands, bookstores, cafes, 
specialty and duty free shops in 
the airport. 

Hudson Group is a wholly-
owned subsidiary of global travel 
retailer Dufry AG (DUFN) of 
Basel, Switzerland. The company 
operates some 700 newsstands, 
bookstores, cafes,  specialty retail 
and duty free shops in 70 airports 
and transportation terminals in 
the United States and Canada, and 
additional newsstands in 12 more 
countries around the world. Dufry 
operates over 1,200 stores in 43 
countries and 155 airports and 
transportation terminals. 

HUDSON
Continued from page 1

Torben Vedel Andersen with Rudi-
ger Behn celebrating the new deal
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The retail division of F&S, 
Baja Duty Free, celebrated the 
official Grand Opening of its new 
2,640 sq. ft. store located at Otay 
Center Drive in San Diego, Cali-
fornia on January 31. VIP’s from 
both sides of the border joined the 
exclusive ribbon cutting ceremony 
hosted by F&S President Nicole 

Uhlig, and CEO Achim Fritzen.
Baja Duty Free was established 

in 1989 by the late Wolfgang 
Uhlig, a visionary in the industry, 
whose entrepreneurial spirit made 
him a pioneer when it comes to 
Duty-Tax Free shopping along the 
U.S. Mexican border.

“Baja Duty Free has always 

Baja Duty Free inaugurates new San Diego store
distinguished itself for being a 
leader in the Travel Retail industry 
by providing excellent customer 
service and a wide selection of 
world-known brand name prod-
ucts,” says the company.

“November 2012 marked an 
important milestone for the com-
pany as it opened its Otay location 
to the public as part of Baja’s com-
mitment to fulfill the needs of its 
customers and to support the local 
economy growth of the region.”

The new store carries a full 
assortment of Tax Free products, 
including spirits, beers, fragrances 
and accessories for both men and 
women.

In December 2012, Baja also 
opened its 10th store located in 
Tecate, CA.  With these 2 addi-
tions Baja Duty Free currently 
operates a total of 10 stores along 
the US-Mexican border, the others 
being three stores in San Ysidro 
and one in Calexico, California 
and four stores in Texas, one each 
in in Laredo, Eagle Pass, Browns-
ville and El Paso.

This year, the beneficiary of 
the Patrón Spirits Charity Golf 
Tournament fundraising efforts 
will be the Patrón Action Foun-
dation. This organization will 
donate to multiple worthy charities 
including Action Against Hunger, 
Poker Baseball Club, Scholarships 
for Inner City Children, Children 
with learning Disabilities, to name 
just a few. The tournament will 
take place on April 25, 2013 at 
the Coral Springs Country Club in 
Coral Springs, Florida.

Last year, The Patrón Spir-
its Company Golf Tournament, 
under John McDonnell, President, 
International and Chief Operat-
ing Officer,  raised more than 

$140,000 for The St. Bernard 
Project, a non-profit organization 
dedicated to rebuilding homes for 
victims of Hurricane Katrina and 
the Oil Spill.

“We hope you will join us once 
again for the Patron Spirits Charity 
Golf Tournament in Coral Springs, 
Florida, to reach our goal,“ says 
the company.

 The Tournament is fully 
booked at this time. How-
ever, anyone wishing to make 
a monetary donation or provide 
merchandise and memorabilia for 
the Silent Auction, please contact 
Laura Gass at laura@actiongrou-
pusa.com  

2013 Patrón Golf Tournament to benefit 
range of community charities

Fairn & 
Swanson, parent 
company of 
Baha Duty Free, 
has unveiled a 
new branding 
image “to create 

a look and feel embracing both the 
traditional values our company 
embodies and the modern aspects 
of being cutting edge, a trend-set-
ter and flexible to carry us through 
into the future.”

The new logo, which features 
a stylized F & S in a “rainbow” 
of blues and greens shades, that 
“demonstrate the vast variety of 
products we sell, channels through 
which we sell and vendors whom 
we supply,” is said to highlight 
F&S’s core of service, loyalty,  
longevity and excellence.

The ring sweeping around the 
letters represents a timeline, show-
ing that F&S has been around for 
a long time, is here to stay, and 
will continue to lead customers 
and vendors into the future, says 
the company.

F & S  unveils new corporate 
branding image

Raquel Stabinsky Velazco, Director of Commerce & Tourism Affairs and 
representing the Mayor of Tijuana City Carlos Bustamante Anchondo; 
Alejandra Mier y Terán, President of Otay Mesa Chamber of Commerce; 
Achim Fritzen, CEO F&S;  Mario López, Director of Binational Affairs 
representing the Mayor of San Diego City Bob Filner and Nicole Uhlig, 
President F&S (from left to right) at the ribbon-cutting ceremony.



	  

Vol. 15 No. 25 Page 4

For inquires contact exclusive sales agent Unique Luxury Goods LLC, 
lola.perez@uniquelg.com 

WiT networks, raises more than $4,000 for Hand in Hand for Haiti Foundation
In one of the highlights of 

the 2013 Duty Free Show of the 
Americas, networking group 
Women in Travel’s (WiT) meet-
ing in Orlando raised more than 
$4,000 in aid of Hand in Hand for 
Haiti (HHH). The breakfast event, 
supported by the International 
Association of Airport Duty Free 
Shops and organized and spon-
sored by Travel Markets Insider, 
attracted more than 100 women 

early in the morning of April 9. 
As is the norm, the group raised 
funds through a prize raffle, silent 
auctions and cash donations to the 
charity.

Following a vote among the 
attendees at the breakfast, the 
money raised will be used to spon-
sor a child for a year at the Lycee 
Jean–Baptiste Pointe du Sable 
School that has been built by the 
HHH Foundation, a charity orga-

nized and supported by the global 
travel retail industry.

During the Breakfast, attendees 
were treated to an update on the 
school by Onboard Media’s Carrie 
Julier, representing the Miami 
Chapter of Hand in Hand for Haiti.

On behalf of the WiT group, 
I would personally like to thank 
everyone in the industry who so 
generously donated raffle and 
auction gifts as well as money 
to this worthy cause. A special 
thank you also to Essence Corp., 
which along with celebrating its 
25th anniversary in Orlando this 
year, made a monetary donation of 
more than $1,000.00.

In a personal observation, the 
annual meeting of the WiT group 
in Orlando has become a favorite 
activity of the week for the women 
who attend, made up of both 
industry veterans and new-comers. 
This year, the hotel graciously 
kept adding extra seating through-

out the meeting as more and more 
women came through the door. 
Not only was this a record at-
tendance for the event in Orlando, 
but the energy and true networking 
underway made it both valuable 
and memorable. It also allowed 
attendees to bestow best wishes 
to Orlane’s Christine Mazy, who 
announced her retirement at the 
meeting.

All women planning to attend 
the Duty Free Show of the Ameri-
cas next year please mark your 
calendars now to save Tuesday 
morning for WiT’s 2014 Orlando 
gathering.  Regional WiT meetings 
will also take place in Singapore 
at the TFWA Asia-Pacific Show in 
May, and at the ASUTIL Confer-
ence in Punta Cana, Dominican 
Republic in June, prior to the 
major meeting scheduled for 
the TFWA World Exhibition in 
Cannes in October. Further details 
will be announced as available.

Top US diplomat Arturo Valenzuela to 
keynote 2013 ASUTIL Conference in June 

South American Duty Free As-
sociation ASUTIL has announced 
that former top ranking U.S. dip-
lomat and Georgetown University 
Professor of Government Arturo 
Valenzuela will be the keynote 
speaker at this year’s conference, 
taking place June 12-15 at Barceló 
Bávaro Beach Resort in Punta 
Cana, Dominican Republic.

Dr. Valenzuela was Assistant 
Secretary for Western Hemisphere 
Affairs in the U.S.  Department 
of State during President Barak 
Obama’s first administration, 
a position he held until August 
2011.  He also served as Special 
Assistant to the President and 
Senior Director for Inter-American 
Affairs at the National Security 
Council during Bill Clinton’s 
second term in office.

The Conference sessions on 
June 13 & 14 feature a strong 
line-up of presenters this year, 
ASUTIL Secretary General Jose 
Luis Donagaray tells TMI. 

Among the other speakers 
confirmed to date, Dr. Peter Mohn 
of m(1)nd-set will discuss Latin 
American Travel Retail Consumer 
Research insights culled from a 
study of 1000  surveys. 

Anna Szentivanyi, Manager 
Customer Marketing of Mondelez 
International, and John McDon-
nell, Patrón Spirits International’s 
President International and COO, 
will give presentations on category 
growth and new opportunities, 
respectively. 

Argentinean economist Carlos 
Melconian, one of the most popu-
lar ASUTIL conference regulars, 
returns to discuss the economic 
picture in the region. 

ASUTIL’s Networking sessions 
will take place throughout the day 
on Wednesday, June 12, with a 
picnic lunch hosted by Bright Star. 
A second Networking session will 
also take place Thursday after-
noon. Both sessions are sponsored 
by Bacardi and Diageo. 

World Duty Free Group is 
sponsoring the opening cocktail 
on Wednesday evening, Dufry 
Brazil will host the beach party on 
Thursday evening, with JTI and 
Dufry sponsoring luncheons. As 
is traditional, ASUTIL will host a 
special day of leisure activities on 
Saturday. To register, please go to 
http://conferencia2013.asutil.org/
registration/  

Jose Luis Donagaray with ASUTIL 
Vice President Cynthia Barreto at the 
ASUTIL Press Conference at IAADFS


