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Dufry opens 2 duty free shops at Brazil’s Viracopos airport 
Dufry has opened two duty free 

shops at Brazil’s Viracopos Inter-
national Airport, an 87sqm depar-
tures shop and a 237sqm arrivals 
shop. The new stores – which are 
the first duty free stores in that 
airport --offer a variety of imported 
products, including beverages, 
perfumes and cosmetics, food, 
electronics, such as cameras and 
stereos, watches and gift items.  

Viracopos Airport serves the 
city of Campinas, in the state of 
Sao Paulo, and is located 100 km 
from Brazil’s capital city of Sao 
Paulo. 

Dufry Brazil President Hum-
berto Mota commented that 
Dufry’s presence in Campinas is 
important for the company in 
Brazil and the world: “We are the 
global leader in the sector,” he said. 
     In April, Dufry had announced 
that it had signed a 10-year contract 
to operate the stores. The agree-
ment calls for Dufry to expand its 
store space by 50% once the new 
terminal is completed in May 2014. 
    Sales could be substantial. There 

is no limit on the amount that can 
be purchased in the departures 
store and a US$500 limit on 
purchases made upon arrival, says 
the company.  
     Mota assures that the Viracopos 
passengers will have “excellence in 
customer service with the best 
products and prices. Dufry also 
operates two duty-paid ‘Dufry  
Shopping’ stores in the airport’s 
domestic terminal.  

  Dufry Brazil COO José Carlos 
Rosa said that he expects the free 
shops will serve as a tool to attract 
increased numbers of international 
travelers.  
   Passenger traffic at Viracopos  
has grown from 1.1m in 2008 to 
8.9m in 2012. Nearly 10m passen-
gers are expected to pass through 
the airport this year. The airport 
has been chosen to host passengers 
for the 2014 World Cup.  

PEOPLE
 
YVR: Craig Richmond officially 
took over the role of President & 
CEO at Vancouver Airport Author-
ity on July 2.  

Richmond, who previously 
served as VP, Operations at YVR 
during which time he led the 
operational response to the events 
of 9/11 and SARS and introduced 
new airfield safety technologies, 
was most recently with Vantage 
Airport Group as CEO of six dif-
ferent airports in three different 
countries. Vantage Airport Group, 
formerly Vancouver Airport 
Services (YVRAS), is a for-profit 
Canadian company that manages 
11 airports on three continents. 
Vancouver Airport Authority 
remains a 50% shareholder in the 
enterprise. 

Richmond is Vancouver Airport 
Authority’s third President & CEO 
since management of YVR trans-
ferred from the federal government 
to a local, community-based 
authority in 1992. He assumes 
responsibility from Larry Berg, 
during whose 15-year leadership of 
the Airport Authority YVR earned 
its international reputation for 
airport excellence.  

 
MIA/ATL: Miguel Southwell, 
Deputy Director of Business for 
Miami International Airport 
(MIA), has joined Hartsfield 
Jackson Atlanta International 
Airport as Aviation Deputy 
General Manager, Commercial 
Development. Before joining MIA 
in 2001, Southwell spent 11 years 
at ATL in numerous positions, 
including Interim Assist. General 
Manager-Business and Finance. At 
MIA, Southwell was responsible 
for generating over $700 million in 
annual revenue from a wide variety 
of commercial airport businesses.      
     Until further notice, Deputy 
Director Ken Pyatt is handling 
Southwell’s previous duties at 
MIA.  
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International Shoppes remodels stores in Philadelphia 
International Shoppes re-opened its remodeled 

3,3000sqf shop at Philadelphia International Airport 
(PHL) at the end of May with very positive results, 
says IS Vice President Matt Greenbaum. 

International Shoppes, which operates four duty 
free stores in PHL, completely renovated its larger 
store in the airport adding new categories and person-
alization throughout the shop. 

“Our new deal called for all of the shops to be at 
least refurbished in some capacity. Our contract star-
ted in 2003 and in 2011 we signed an extension that 

required the redevelopment of all 4 duty free spaces. 
We started remodeling the first store in January and 
completed that. Then we started with the largest store 
shortly after. This particular store, which is the most 
significant store we have in Philadelphia, was a total 
gut job and complete remodel,” said Greenbaum. 
     “Before we remodeled there was very limited 
personalization, with the rest of the store being 
generic. We took a page out of the design book that 
we did for Boston as far as materials, allocation of 

Continued on page 3. 
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Lord Coe and Willie Walsh keynote speakers  
at 2013 TFWA World Exhibition & Conference  

Tax Free World Association has 
announced that two high-profile world 
figures will be keynote speakers during the 
opening plenary of the TFWA World 
Exhibition & Conference in Cannes on 
Monday, Oct. 21, 2013. The theme of the 
conference this year is A Brand New 
Challenge. 

Lord Sebastian Coe, Olympic Gold 
Medalist and Chairman of the London 
Organizing Committee for the Olympic 
Games, will address the various challenges 
involved in bringing to fruition an 
extremely complex business plan, resulting 
in an unforgettable experience for 
thousands of visitors and spectators around 
the world. 

 The legendary middle-distance runner, 
‘Seb’ Coe, won four Olympic medals 
including Gold in the 1500 meters in 1980 
and in 1984. After retiring from athletics, he 
was a Conservative Member of the British 
Parliament from 1992 - 1997 and became a 
Life Peer in 2000. Coe headed the 
successful London bid to host the 2012 
Summer Olympics, widely considered one 
of the most successful Summer Games of 
all time. Upon their conclusion, he was 
appointed chairman of the British Olympic 
Association in November 2012. 

The next speaker is one of the most 
influential figures in civil aviation: Willie 
Walsh, CEO of International Airlines 
Group, the holding company of British 
Airways and Iberia. The former CEO of Aer 
Lingus, Willie Walsh started his career as a 
commercial pilot and went on to preside 
over the merger of two of the largest 
international airlines in the world. 

Thom Rankin, TFWA Vice President 
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Conferences & Research: “TFWA is 
delighted to be able to offer delegates at 
the 2013 TFWA World Exhibition & 
Conference the perspectives of two 
individuals who are, without question, at 
the very top of their game. They have each 
faced challenges which would daunt lesser 
men and have striven to achieve their goals 
with the eyes of the world upon them. We 
are honored that they have agreed to speak 
at our annual conference and to share their 
unique and, I am sure, inspiring 
experiences. I believe I speak for all when 
I say we are looking forward to these 
presentations with great excitement.” 

The third speaker will be the eminent 
free-thinker John Gerzema, consultant 
and author of The Athena Doctrine: How 
Women (And The Men Who Think Like 
Them) Will Rule The Future which was 
published this spring. The author also of 
The Post-Crisis Consumer (2009), 
Gerzema is a regular contributor to TED 
Events, a global program of conferences 
founded in 1984 as a think-tank for 
futurists and thought-leaders under the 
slogan ‘ideas worth spreading’. 

Erik Juul-Mortensen, President 
TFWA, will present the annual ‘State of 
the Industry’ address at the Conference, 
which will be moderated by Stephen 
Sackur, of BBC HARDtalk. 

All delegates registered to attend 
TFWA World Exhibition in the Palais des 
Festivals, Cannes (20-25 October 2013) 
are entitled to participate in the opening 
Conference. 

Registration for TFWA World 
Exhibition & Conference is open at 
www.tfwa.com.  

 

DFNI’s Mezzasalma joins W. Grant & Sons GTR 
 
Duty-Free News International Deputy Editor Nicole Mezzasalma is joining William 

Grant & Sons Global Travel Retail, as Promotions and Marketing Executive, effective 
July 15. She will join the company’s European team with responsibility for leading the 
training program for the region. 

   Mezzasalma has worked for DFNI for the past six years. Before that she held 
several journalism roles in the UK and her native country of Brazil.  

Wm. Grant & Sons Director Europe Travel Retail André de Almeida said: “We are 
delighted to announce that Nicole will be joining us next month as part of the European 
team. She will help us to develop our relationships with key customers in the region 
and drive our brands further in the channel.” 

PEOPLE
Estee Lauder Companies recently announced two key 
personnel promotions in North America. Philippe 
Warnery was appointed as general manager, Canada, 
effective Aug. 12, 2013. Warnery was formerly regional 
director for Clinique Travel Retail in APAC, where he 
positioned Clinique as a top five brand in over 20 key 
airports and duty free locations. Most recently, he served as 
the vice president, general manager, International for the 
Origins and Ojon brands. He reports to Thia Breen, Group 
President, North America for The Estée Lauder Companies 
Inc. 
 
In the second announcement, Jean-Christophe Jourde has 
been promoted to the newly created position of senior vp/ 
general manager for North America, Clinique, effective 
July 1. Currently, Jourde is vp/general manager for 
Clinique Europe, Middle East and Africa where he 
oversees 38 markets. He will report to Ricardo Quintero, 
senior vp, global general manager, market development, 
Clinique.  
 

Delphine Arnault, daughter of  LVMH chairman and 
chief executive Bernard Arnault, is leaving her position 
as deputy managing director of Christian Dior Couture, 
to become executive vice president of Louis Vuitton. She 
will report to Louis Vuitton Chairman and Chief Executive 
Officer Michael Burke and oversee all product-related 
activities of the Louis Vuitton House, beginning in early 
September.  A graduate of the Edhec Business School and 
the London School of Economics, Arnault joined the 
Executive Committee of Christian Dior Couture in 2001 
and has been deputy managing director since 2008.  



Miami-based distribution and marketing company 
Actium reports huge success from the innovative 
“Superstition” activation it held for Jura Single Malt Scotch 
Whisky at London Supply’s Iguazu Duty Free store during 
the month of May.  

The Jura game paid homage to the superstitions that 
wrap the isle of Jura home of the eponymous whisky, from 
local beliefs such as “never cut peat before May,” to such 
universal themes as “a lucky penny or four-leaf clover.” 
Shoppers who bought a bottle of whisky from one of the 
four classic selections in the Jura range -- Origin 10yo; 
Diurachs 16yo, Superstition and Prophecy, were entitled to 
search for three superstition sayings on the Jura display. 
Winners who found the superstitious phrases were entitled 
to a complimentary second bottle of Jura of equal or lower 
cost.  

“Jura’s sales were multiplied by 10 during the activation 
month (compared to average sales Feb-Mar 2013),” com-
mented Gregory Duhamel, area director for Latin America 
for Actium’s Spirits division. “The activation also benefited 
Dalmore (part of the Whyte & Mackay group), which  
doubled its average depletion during the same month.” 
Duhamel  says that the activation included a corner back 
wall, a tasting cart and the Superstition Game at the main 
entrance of the store.  
    “We did three activations with Jura during the month of 
May. Happy winners won bottles of Jura,” he said. 

IS opens new stores in PHL 
Continued from page 1. 
space, store layout, and integrating 
personalization into the store.” 

The larger PHL store features a new 
liquor back wall. The tobacco category 
was designed by JTI the same way that 
it was in Boston, says Greenbaum. 

“The brands are much more prom-
inent than they ever were. The skin-
care/ cosmetics departments and 
fragrance section are all personalized. 
The confection section is also filled 
with personalization.” 

IS also added to the total shoppable 
area in the store and increased the 
space allocated for confection. 

“The confection section increased in 
size from 200sqf to 300sqf, and is now 
at the store front. We are enlarging the 
confection category in all the stores as 
we are rebuilding them. The skin care 
section also expanded to 350sqf from 
175sqf.” 

IS also increased the selection of 
cigars it sells in Philadelphia. 

“We had a very small cigar fixture 
before. Now we have a cigar wall that 
was provided by ACG that looks very 
good. We have been developing the 
category in all the stores we are 
remodeling. In Boston we included a 
nice big humidor, and have plans to do 
it at JFK Terminal 8 when that plan 
comes to fruition. Cigars are a category 
we are putting more focus on. We find 
it to be a nice additional sale that does 
not cannibalize.” 

IS has also adding a large selection 
of impulse items at the same queuing 
area, like it did in Boston.  
     “This has allowed us to add smaller 
confection items and small liquor 
bottles in a way that is easy to shop. It 
is the last chance that we have to sell 
products, and has been very successful 
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 Actium: Jura Superstition Game huge success  
at London Supply’s Iguazu store 

Above: The 
Jura tasting 
cart, and 
corner back 
wall. Right: 
The Jura game 
at the main 
entrance of the 
store.  

for us in Boston.” 
Overall Greenbaum says IS is very 

pleased with the renovation in PHL. 
“The airport commission is extremely 

happy, and the feedback we are getting 
from our customers is that they are really 
excited about the upgrade,” he says. “We 
are renovating the fourth and final store 
now, which will be completed before the 
year is over.” 

PHL is a hub for US Airways, 
servicing all the major cities in Europe. 
The primary international traffic out of 
Philadelphia is British Air, Air France, 
and Luftansa. Please see additional IS 
photos on the TMI Facebook page. 
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M·A·C unveils new Pro store in 
London’s Covent Gardens 

Mac Cosmetics has opened its second M·A·C Pro store in the UK, in 
London’s Covent Garden, moving from Neal Street to James Street, with 
a full M·A·C Pro product offering.  

The M·A·C Pro collection consists of more than 250 different 
products used by makeup artists at fashion shows, photography shoots 
and on television and film sets.  

The cutting-edge interior of the new M·A·C store provides an 
advanced retail concept that blends service with creativity and 
distinction; and features an industrial touch with eye-catching mesh walls 
and distinct architectural flooring, along with fluorescent lighting that 
impacts the walls, and floor-to-ceiling mirrors.  

This new freestanding store will provide consumers with the ultimate 
M·A·C experience, “with 360-degree consumer engagement in mind,” 
says the company. 

The store includes a M·A·C Lash Bar, six ergonomically designed 
makeup stations with professional lighting and adjustable seating, private 
makeup area. Designed to be an “industry hub,” the top floor also 
includes a stylized event space set up for editorial interviews, broadcasts 
and M·A·C “Technique” events, a state-of-the-art Bloggers’ Bar, and 
spacious training rooms. 
 

ETRC AGM re-elects Branquinho, 
names Lassaigne to new position 

Sarah Branquinho, Business Relations & External Affairs 
Director of World Duty Free Group Ltd, was re-elected as President 
of the European Travel Retail Confederation Ltd (ETRC) during the 
group’s annual general meeting held in London on June 20. In 
addition, Julie Lassaigne was elected Head of Government and 
Industry Affairs to support the Secretary General, Keith Spinks. The 
ETRC Managing Board includes Frank O’Connell (DAA), Jacques 
Parson (Kappe), Fulvio Fassone (Aeroporti di Roma) and Erik Juul-
Mortensen (TFWA).  

The ETRC members also received updates on implementation of 
the first phase of the new LAGs regime beginning Jan. 1, 2014; and 
the impact on passengers and airport revenues of the ‘one bag’ rule 
that restricts passengers from carrying airport shopping on-board 
certain carriers. This is a key issue for ETRC over the next 6 months. 
The decision on the final content of the planned revision of the Air 
Passenger Rights Regulation is expected early in 2014.  

In addition, the Confectionery Working Group discussed how to 
best to address meeting the provisions of the regulation on food 
labeling, due to come into force in December 2014, as well as on the 
EU’s Tobacco Products Directive, and other tobacco-related issues 
including the ongoing reduction in inbound allowances in certain 
markets and discussions on possible moves towards plain packaging.  

Erik Juul-Mortensen reported on the progress of the industry 
commitment to the Code of Conduct on responsible retailing of 
alcohol. The latest data from the ETRC Index which tracks sales 
trends against passenger trends on a bi-monthly basis was presented 
and is available to members on the ETRC website www.etrc.org.  

ETRC’s support for a global council was discussed and confirmed 
– further details are to be announced before the year end.  
 

Grant’s dominates the Scotch Whisky Masters 
2013 with six medals 

Grant’s blended Scotch whisky has been awarded six medals 
at this year’s Scotch Whisky Masters Awards, including a 
Master designation for its highly acclaimed Grant’s 18 Year 
Old.  In addition, it has received a gold medal for its Grant’s 25 
Year Old.  

The company was also awarded silver medals for its Grant’s 
Ale Cask Finish and Grant’s Sherry Cask Finish, Grant’s 
Distillery Edition, and Grant’s 12 Year Old. 

The high-profile Scotch Whisky Masters, launched in 2008, 
is the only competition that uses entirely independent judges 
and as such, attracts vast numbers  
of entries every year.  

Patience Gould, editor of The  
Spirits Business, which stages the  
competition, is joined by a panel of  
leading spirits and on-trade special- 
ists, to judge The Scotch Whisky  
Masters and award excellence in  
categories including region, age,  
design and packaging. 

In related news, Grant’s Family  
Reserve was named ‘Best Scotch  
Blend’ at this year’s World  
Whiskies Awards.  

Tairo features its exclusive “Alaskan Mist” 
fragrance onboard Princess and NCL ships 
Tairo International is celebrating the 2013 Alaskan Cruise season by 

bringing back its exclusive fragrance Alaskan Mist, which will be available at 
Princess Cruises and Norwegian Cruises stores. 

Passengers from the Star Princess, Grand Princess, Golden Princess, 
Island Princess, Sapphire Princess, Coral Princess and Diamond Princess 
cruises, as well as Norwegian Jewel,  Norwegian Pearl and Norwegian Sun 
cruises, will have the opportunity to enjoy this unique and exclusive 
fragrance, that captures the true essences of Alaska.  

Tairo comments that Alaskan Mist is the perfect souvenir from the 
Alaskan region, appealing to both men and women, made with unique 
ingredients from Alaska: glacier water, forget-me-not and fireweed flowers.  

The fragrance store staff from several cruise ships received training and 
gifts from Tairo International, as the perfect start to the current cruise season. 

Tairo International’s 
“Alaskan Mist” 
perfume was featured 
during a training 
onboard the Grand 
Princess cruise ship 
in May at the start of 
the 2013 Alaskan 
cruise season.  


