
 

    
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 

he said, highlighting Dufry’s refurbishment 
and brands plan, the ‘Dufry Red’ and ‘VIP 
voucher’ loyalty programs, as well as the 
19,600 m2 of new retail space that will be 
opened in 2016. 

“From a market perspective, 2016 started 
again with very volatile financial markets, 
thus reducing visibility. Nevertheless, for this 
year, the drivers of additional growth will be 
the positive global trends for travel retail, 
which will continue to provide growing 
passenger numbers expected to increase by 
over 6% for the year. Last but not least, we 
will benefit from our highly diversified 
geographic footprint and the large locations 
network, which considerably reduces the 
company’s exposure to any external factor’s 
impact, which are typically related to single 
countries or regions,” he said. 

Continued on page 2.  

 Dufry reports a solid year of financial perfor- 
mance in 2015, with turnover up by 46.3% to CHF 
6,139.3 million. Gross profit increases to CHF 3,575 
million with a margin of 58.2%  

In what it calls a “transformational” year, Dufry 
says that the primary focus in 2015 was the integra-
tion and delivery of synergies of Nuance, which was 
completed by year-end -- combined with the acquisi-
tion of World Duty Free, consolidated from August 
2015 onwards. 

Dufry announced a new Group structure, intro-
duced a new business operating model and refreshed 
its corporate identity together with its corporate 
values. 

“From a strategic and operational perspective, the 
two transformational acquisitions reinforce Dufry’s 
global leadership in airport retail with 24% market 
share and are expected to generate a total of CHF 
175 million of synergies, of which a first tranche of 
CHF 34 million is already reflected in the 2015 FY 
results,” said the company announcement. 

Despite the 46.3% growth in turnover, Dufry 
reports organic growth was -5.3%, which was 
significantly impacted by the volatility in emerging 
market currencies, most notably among Brazilians -- 
reflecting the massive devaluation of the Brazilian 
Real -- and Russians. Organic growth excluding 
these two customer groups was 4.0%, which Dufry 
says underlines the positive performance of the “vast 
majority” of its business. 

Dufry undertook a number of important organic 
growth initiatives throughout the Group in 2015, 
including opening 189 new shops representing 
18,700 m2 in Spain, Zurich, Nigeria, Puerto Rico, 
Dominican Republic, Rio de Janeiro and others; 
refurbishing 105 shops representing over 17,000 m2 
of retail space; and signing for 19,600 m2 of new 
retail space.  

In addition, Dufry says that it has more than 
43,000 m2 of retail space in the pipeline for future 
projects.  

 
Julian Diaz, CEO of Dufry Group, said:  
“2015 was a transformational year for Dufry 

mostly characterized by the full integration of 
Nuance and the acquisition of World Duty Free. 
While these acquisitions allowed us to further 
develop our company, they also generated the need 
for important structural and organizational changes.  

“In addition to our dedication in building the new 
Dufry, we strongly focused on driving organic 
growth in a tough economic environment impacted 
by considerable FX volatilities. In this context we 
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opened a total of 189 new shops representing 
18,700 m2 of new retail space. 

“2016 will be an important year with 
many challenges. The clear priority will be 
the integration of WDF. We want to seize the 
opportunity to build the strongest team of 
travel retail experts ever and at the same time 
implement the new business operating model 
identifying efficiencies and creating value 
through synergies. Since the fourth quarter of 
2015, we have developed a specific action 
plan for the integration and we have now 
started its execution, which our teams expect 
to complete by mid-2017.”  

Diaz also said that “deleveraging” will be 
a priority for the company. “Apart from the 
integration process and the related synergies, 
we will be monitoring costs, net working 
capital and investments closely to drive cash 
generation. Our goal is to deleverage the 
company to our target leverage level of 2-3x 
net debt/EBITDA within the next 18-24 
months,” he said. 

“In terms of accelerating organic growth, 
Dufry has already launched a wide range of 
initiatives last year, which have shown good 
results and which will be continued in 2016,” 

Dufry reports solid results in a “transformational” year, as it focuses on organic 
growth and cash generation 
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Nuance’s turnover reached CHF 1,337.9 
million from a four months consolidated 
turnover of CHF 536.6 million reported 
in 2014. Turnover in World Duty Free 
was CHF 1,410.0 million, from August 
to December of 2015. 
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Dufry reports solid results in a “transformational” year 
Continued from page 1.  

 

Orlando Airport expansion approved 
The Greater Orlando Aviation Authority unanimously voted to approve the 

new South Terminal at Orlando International Airport (MCO). The seven-
member board that manages the airport approved the $1.8 billion complex 
expansion spending plan at its meeting on March 16, it said. 

The first phase of the construction project could begin as early as 2017 and 
will include an airfield, landside and airside buildings, a six-story parking 
garage, ground transportation and utility works. This part of the project is 
expected to be operational by 2019. 

The entire expansion, which would add 120 new gates at MCO, is expected 
to take about 25 years. 

The south terminal complex and associated apron/taxiway will encompass 
approximately 300 acres. The airside terminal, which will have between 16 and 
24 gates, will be able to accommodate both international and domestic flights. 

A record 38.8 million passengers passed through MCO in the 2015 calendar 
year, according to GOAA. It's the second busiest airport in Florida and the 14th 
busiest in the country. 

2015 Regional Results  
 
Region America I’s turnover grew by 6.0% to 
CHF 808.4 million in 2015. Growth in local 
currency reached 11%, while in CER, turnover 
grew by 1% in the period. Performance was 
positive in Central America, both in the 
Caribbean and in Mexico.  

Turnover in Region America II went to CHF 
487.8 million in 2015, against CHF 683.3 million 
in 2014. When measured in local currencies, sales 
in the region declined by -5%. Turnover 
measured in CER declined sharply by -32%, 
directly reflecting the massive devaluation of the 
Brazilian Real against the US Dollar of 42% for 
the year, following a peak in the second half 
reaching 53%. This reduces the purchasing power 
of the Brazilians, who represent the most 
important customer group.  

Region United States & Canada’s turnover grew 
by 8.3% in 2015 (3.6% in CER) and reached CHF 
1,043.2 million compared to CHF 963.1 million 
in 2014. Hudson continued to post sustained 
growth, both from a like-for-like and new 
concessions perspective. Other formats like duty 
free shops and brand boutiques gained increasing 
importance in the region. 

Turnover in Region EMEA & Asia reached CHF 
1,010.8 million in 2015, from CHF 1,194.5 mil-
lion one year before. When measured in local 
currencies, turnover was flat in the region. In 
constant exchange rates (CER), growth was  
-8.1%.  

 

Travel Markets Insider 255 NE 3rd Ave., #312, 
Delray Beach Florida USA 33444  
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1 Swiss Franc (CHF) = app. US$1.03

On a pro forma basis, organic growth 
in the period reached 9.6%. Operations 
in North America and MEA regions 
had good performance, while South 
America had a softer trading due to the 
currency volatility in the region. 
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Diageo GTME and Ron Zacapa 
have introduced a new Edición 
Negra rum in travel retail stores 
around the world. 

Inspired by traditional Mayan 
rituals, the slow-aged artisanal rum 
is a “true expression of Guatemalan 
heritage and culture.” 
Zacapa Edición Negra is aged in 
double charred American oak 
casks, which creates a dark rum 
with a  
smoky  
intensity.  
The new  
Zacapa  
edition  
showcases  
a different  
Zacapa  
palette  
stepping  
away from  
the sweet  
butterscotch 
notes  
identified  
in  

Tito’s Handmade Vodka is 
making huge strides in expanding 
in international markets and is now 
available in duty free in ten 
European airports in six countries 
after beginning distribution with 
Heinemann.  

“We are thrilled to begin 
offering Tito’s Handmade Vodka 
to a variety of international 
consumers through our distribution 
partnership with Gebr. Heine-
mann,” said Bert “Tito” Beveridge, 
Founder and Master Distiller. 

“We have been familiar with the 
great performance of Tito’s Hand-
made Vodka’s in the US market 
through our counterparts and feel 
that the brand has super recognition 
with US passengers. The time is 
right to introduce the brand to our 
main airports in Europe,” said 
Laura Kramer, Liquor Buyer at 
Gebr. Heinemann.  

Heinemann to distribute Tito’s Handmade Vodka in European airports 

   “The fact that Tito’s Handmade 
Vodka was one of the pioneers 
for the craft spirits movement in 
the US and the fact that the brand 
has certified gluten free status 
give us confidence that the brand 
can work with a variety of 
nationalities.” 

Tito’s will be available to 
consumers in the airports in the 
following European markets: 
Stavanger, Norway; Oslo, Nor-
way; Copenhagen, Denmark; 
Amsterdam, Netherlands; 
Vienna, Austria; Frankfurt, 
Germany; Berlin-Schönefeld, 
Germany; Cologne, Germany; 
Hamburg, Germany; and 
Istanbul, Turkey. 

Tito’s Handmade Vodka, out 
of Austin, Texas, is one of the 
fastest growing micro distilleries 
in the United States. The vodka 
received early recognition when  

Diageo GTME launches new Zacapa 
Edición Negra rum in travel retail 

David Ferreira  dferreira@cross.com

Singapore Changi named Skytrax best airport in the 
world, Vancouver best in North America 

Singapore Changi Airport was named as the World's Best Airport 
by air travelers for the fourth consecutive year at the 2016 Skytrax 
World Airport Awards. 

Changi was followed in the rankings by Incheon, Munich, Tokyo 
Haneda, and Hong Kong International Airport. Chūbu Centrair 
Nagoya, Zurich, London Heathrow, Kansai, and Hamad rounded 
out the top ten. 

While no North American airports broke into the top 10, 
Vancouver International Airport was named Best Airport in North 
America for a seventh consecutive year. YVR came in at number 14 
on the list of the World’s Top 100 Airports. 

 

Tito’s earned the Unanimous 
Double Gold Medal at the World 
Spirits Competition in 2001 over 
71 other vodkas. Tito’s Hand-
made Vodka has also been 
awarded 95 points by Wine  
Enthusiast and was recognized 
with the “UCC Chairman’s 
Trophy” for World’s Best Vodka 
Tonic at the 2010 Ultimate 
Cocktail Challenge. Tito’s 
Handmade Vodka has also been 
named the 2014 Spirit Brand/ 
Distiller of the Year by Wine 
Enthusiast’s Wine Star Awards.  

Tito’s Handmade Vodka is 
made from corn, giving it a 
sweeter, rounder finish than 
vodkas made from wheat and 
potatoes, says the company. The 
brand has seen strong sales 
growth in the US, driven mainly 
by word-of-mouth recommend-
ations from consumers. 

Zacapa 23, to create a unique and 
remarkable chocolate taste.  

 “In our quest to provide travel 
retail customers and shoppers with 
new and different drinking 
experiences, the Diageo GTME 
team is thrilled to introduce Zacapa 
Edición Negra – a truly exciting 
innovation in the luxury rum 
category,” says Peter Fairbrother, 
Marketing Director of Diageo 
GTME. 

 “Delivering a bolder, new flavor 
inspired by the powerful, natural 
landscape of Guatemala, Zacapa 
Edición Negra is the perfect choice 
for the rum connoisseur, as well as 
those travelers looking for 
something very special.”  

Zacapa Edición Negra comes in 
a slender bottle, complete with the 
distinctive Zacapa Petate band - this 
time in sleek black, and is encased 
in a lavish ebony canister. 

Each aspect of production was 
overseen by Master Blender Lorena 
Vasquez. Zacapa Edición Negra is 
priced at EUR70 for a 70cl bottle.  
 

Tito’s Handmade Vodka is 
also now available in Finland 
through Oy Norex Spirits, which 
began distribution of the brand in 
on-trade in March.  

The brand, with an ABV of 
40%, is sold within the United 
States, the United Kingdom, and 
throughout Europe and Asia, as 
well as through United Airlines 
and American Airlines. 
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

ACTIUM
Has an opening for a 

Customer service specialist 
Candidate must be fluent in English 

and Spanish and possess 
exceptional customer service and 

organizational skills.  
This position will be responsible for 
processing orders and assisting the 

Brand Manager with day to day 
operation as well as acting as a 
liaison between distribution team 

and 3rd party warehouse. 
 

 Knowledge of MS Office 
applications (with strong proficiency 

in Excel) is a must. Quickbooks 
knowledge and industry experience 

is a plus. 
 

Company is based in Miami. 
Send resume to 

prodrigues@actium.us   

Dufry JV opens new Denver Duty Free stores targeting international, 
and domestic travelers with luxury brands and diverse selection 

Dufry and the Hudson Group 
have opened two new duty 
free/duty-paid stores at Denver 
International Airport, a 2,315-
square-foot shop in the center of 
the A Concourse and a 2,328-
square-foot shop on the mezzanine 
level of the B Concourse.  

Domestic travelers can purchase 
products from the two Denver Duty 
Free locations, including perfume, 
cosmetics, watches, jewelry, 
accessories and confection, subject 
to tax. By law, domestic travelers 
are not permitted to purchase 
tobacco or alcohol products in the 
stores. 

In February, Dufry opened a 
third location on Concourse C, 
branded as Kiehl’s and Urban 
Decay. The Kiehl’s and Urban 
Decay boutiques – both L’Oréal-
owned brands –are located in the 
center of the Concourse, and the 
shops are physically connected, 
allowing customers to move freely 
between the two spaces. Kiehl’s 
and Urban Decay are initially duty-
paid specialty retail stores, but 
could become a third duty free/ 
duty-paid location later on. 

“Denver is a growing hub for 
 

international travel, with about 2.2 
million international passengers in 
2015,” said Bhavesh Patel, DEN’s 
chief revenue officer. “We 
specifically set out to reimagine the 
duty free experience in Denver, to 
help elevate the travel experience 
for our international passengers 
who are increasingly seeking this 
type of retail opportunity. We are 
excited that Dufry is bringing its 
international portfolio of 
experience to the Mile High City.” 

 Denver Duty Free is operated 
by a joint venture among Dufry 
North America, the Hudson Group, 
Odd Tale Books and Wystone’s 
World Teas Holdings. Odd Tale 
Books and Wystone’s World Teas 
Holdings are both certified under 
the federal Airport Concessions 
Disadvantaged Business Enterprise 
program. 

“As a partner with DEN since 
2003, we are pleased to now offer 
all passengers a wide range of 
luxury brands such as Estée 
Lauder, Michael Kors, Dior and 
Chanel. We will also feature local 
Denver favorites such as Strana-
han’s Colorado Whiskey and 
Hammond’s Chocolates,” said 

  
is seeking an 

Area Sales Manager for Latin 
American Local Markets 

based in Miami. 
 

Responsibilities include implementing 
our sales and distribution strategies, 

negotiating sales conditions, 
determining product listing and price 

structures, managing sales 
budget/P&L, implementation of 

marketing calendar, and 
management of brand managers at 

the distributor level. 
 

Ideal candidate has at least 3+ years 
sales experience in the luxury 

industry working with distributors, as 
well as excellent communication and 

organizational skills. 
 

40-50% travel required 
To apply please contact  

gcamplani@bpi-sa.com 
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Dufry operated Denver Duty Free store in B Concourse is targeting 
international and domestic travelers for many categories.   

Denver Duty Free store in A Concourse 
carries a wide selection of beauty 
brands.  

Cancun airport inaugurates expanded T3, 
new T4 construction underway   

Mexican President Enrique 
Peña Nieto officially inaugurated 
the recently renovated and 
extended Terminal 3 at Cancun 
International Airport on March 13. 
The privatized airport has been 
operated by Grupo Aeroportuario 
del Sureste (ASUR) since 1999.  

ASUR invested more than 
1,000 M Mexican pesos (approx. 
US$57 million) in refurbishing 
Terminal 3, increasing capacity of 
the terminal to 10 m passengers. 
ASUR President, Fernando Chico 
Pardo, confirmed that construction 
on the new Terminal 4, which 
began in the fourth quarter of last 
year, continues on schedule. 
ASUR will invest 2.55 billion 

Pesos in the new 52,000 sqm 
terminal. The first phase is due for 
completion by Q1 of 2018. 

With the recently opened T3 
and the new T4, Cancun airport 
capacity will increase to more than 
35 million passengers. In 2015, the 
airport delivered a strong 12.2% 
increase in passenger traffic, 
reaching 19.6 million.  

Aldeasa / World Duty Free 
Group (now owned by Dufry) won 
the international tender to operate 
duty free stores in Cancun in 2001 
and have been operating since that 
date. It is not clear at this stage 
how ASUR intends to operate 
retail facilities in Terminal 4 when 
it is completed.                   JG 

Joseph DiDomizio, president and 
CEO of Hudson Group. 

The new stores expand the 
amount of square footage dedicated 
to duty free from a previous total of 
about 1,056 square feet to a new 
total of about 6,000 square feet 
(including the future C Concourse 
duty free conversion).  

The stores are expected to 
generate a combined $7.6 million in 
annual gross revenues and create 37 
full-time and part-time jobs. 

 


