
 

highest of all proposals submitted 
and would deliver the best value 
to the PBA,” said a spokesperson 
for the PBA. 
     “Peace Bridge Duty Free has 
proudly served Fort Erie and those 
traveling to the United States for 
almost thirty years, and we 
welcome the opportunity to do so 
for many years to come,” said 
Peace Bridge Duty Free President 
Gregory G. O'Hara.  “We are 
excited about the plans we have 
for the store, and look forward to 
unveiling them in the weeks and 
months ahead.” 

Jim Pearce, General Manager 
of Peace Bridge Duty Free added, 

    
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 

PEOPLE
Guillaume Jesel was promoted 

to Global Brand President, Tom 
Ford Beauty effective July 1, 
2016. He will continue to report to 
John Demsey, Executive Group 
President, The Estée Lauder 
Companies and serve as a member 
of the Company’s Executive Lead-
ership Team. Tom Ford Beauty is 
slated to become a billion-dollar 
brand by 2020.  

Jesel has been with ELC for 16 
years, serving in a number of 
senior roles. As SVP GGM at Tom 
Ford Beauty for the past two years, 
he was instrumental in establishing 
the brand’s leadership in luxury 
makeup and fragrance, and unlock-
ing new avenues of growth with 
enhanced digital and social capa-
bilities. 

 
In more executive updates from 

The Estée Lauder Companies, 
Jean-Guillaume Trottier was 
promoted to Global Brand Presi-
dent, Jo Malone London, and 
Julie Van Ongevalle has been 
appointed Senior Vice President/ 
Global General Manager, Origins, 
(effective Oct. 1, 2016).  

Trottier will continue to report 
to Demsey and serve as a member 
of the Company’s Executive 
Leadership Team. Van Ongevalle 
will report to Jane Hertzmark 
Hudis, Group President, The Estée 
Lauder Companies and join the 
Company’s Executive Leadership 
Team. 

In the volatile first half of 2016, Dufry’s or-
ganic growth, including World Duty Free, dropped 
-1.6%.  

The lower organic growth came in the face of a 
strong increase in sales, however, with turnover 
surging by 62% to CHF 3,610.9 million and 
EBITDA increasing by 61.1% to CHF 381.3 
million. Dufry also posted strong cash generation, 
with free cash flow growing by 66% to reach CHF 
200.3 million.  

Growth was negatively impacted by the decline 
of sales to Russians worldwide, particularly in 
Turkey and Russia, and the devaluation of some  
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Incumbent Canadian concession 
holder Peace Bridge Duty Free suc-
cessfully upheld its duty free con-
cession and signed a long-term 
lease extension with the Buffalo 
and Fort Erie Public Bridge 
Authority this weekend. 

The 20-year lease (15 years with 
a five year renewal option) ensures 
continued and uninterrupted duty 
free retail at one of the most travel-
ed border crossings between the 
United States and Canada, says the 
company. 

The Buffalo and Fort Erie 
Public Bridge Authority (PBA) told 
TMI that it had received six pro-
posals in response to its Request 
for Proposal (RFP) for a Canadian 
Duty Free Operator. 
     “The successful proponent was 
Peace Bridge Duty Free Inc. 
(PBDF), the incumbent operator. 
PBDF was awarded the concession 
by the PBA board after a thorough 
review by a selection committee 
that determined PBDF scored the 

“This is an extremely exciting time 
in our long and storied history. The 
commitment from our ownership 
towards our new design plans will 
ensure we remain one of the 
leading stores in the land border 
industry and offer the best in 
shopping experiences to our many 
loyal and new customers.” 

In March the Buffalo & Fort 
Erie Public Bridge Authority issued 
a request for proposals (RFP) to 
operate the Canadian duty free 
store at Peace Bridge Duty Free, 
located at the Niagara River 
Crossing between Buffalo, NY and 
Fort Erie, Ontario. The existing 
lease expires on October 31, 2016. 

 

Peace Bridge Duty Free. This was the first ever tender for the Peace 
Bridge, which opened the duty free shop in 1986, and is the second 
busiest border crossing between Canada and the US with 
approximately 5.5 million vehicles crossing annually. 
 

emerging market currencies, most notably the 
Brazilian Real and the Argentinian Peso, says the 
company.  

In reported terms, organic growth was -6.3% 
during the period with like-for-like growth 
reaching -7.0% and contribution from new 
concessions amounting to 0.7%. 

EBIT also declined, falling to CHF 31.7 
million in the first half of 2016, versus CHF 45.7 
million in the same period in 2015. Dufry says 
that EBIT has become more seasonal due to the 
higher seasonality of the WDF business, which is  

Continued on page 2.  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Canadian land border sales up, 
airport falls in June 2016 

Canada’s land border duty free sales rose 6% in June 
2016, while the country’s airport duty fee sales reversed a 
long-term trend and fell 5% for the month, according to the 
latest figures from the Canadian Border Services Agency 
(CBSA). However, the airport sales are being compared to 
highly successful June 2015, when sales were up 21% 
versus June 2014. 

Airport sales in June 2016 were $32 million. For the 
first six months sales are $189 million, up 4.5%. 

Perfume, Cosmetics, Skincare, the number one category 
in airport duty free stores with 38.22% of sales, slipped 
.36% in June. Alcohol, the second most important category 
with almost 20% of sales, dropped 5.12%. Food, now the 
third largest category in the Canadian airports with 9.06% 
of sales, was flat for the month, falling .07%. Tobacco is 
now the fifth biggest category in Canadian airports with 
6.83% of sales in June 2016. 

Canadian land border sales were $14 million in June 
2016. For January-June period sales are $62.9 million, up 
6.69% versus the first six months of 2015. 

Alcohol, by far the number one category on the land 
border, with 42.94% of sales, jumped 13.61% in June 
2016. Number two category tobacco (20.89% of sales) was 
down 4.57%. Perfume, Cosmetics, Skincare (13.65%) fell 
1.02%. 

Regionally, Ontario sales for June 2016 were $8 
million, increasing 8.49%. Atlantic/Quebec sales were $3.2 
million, up 3.75%. Pacific sales were $2.1 million, rising 
4.58%. Prairie sales were $743,000, down 3.8% versus 
June 2015. 

Dufry’s sales surge in “volatile” first half, but 
organic growth drops Continued from page 1.  
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LVMH to sell Donna Karan International brand  
French luxury group LVMH announced last week that it is selling Donna Karan 

International, Inc. to US clothing firm G-III Apparel Group, Ltd. in a deal worth $650 
million.  

The transaction is expected to close in late 2016 or early 2017. 
Donna Karan International, Inc. is the parent company of the Donna Karan and 

DKNY brands. 
G-III Apparel Group is a leading designer, manufacturer and marketer of branded 

apparel and accessories, and owns such brands as Vilebrequin, Andrew Marc, Marc 
New York, Bass, G.H. Bass and Weejuns. It also makes clothing for Calvin Klein, 
Tommy Hilfiger, Karl Lagerfeld, Kenneth Cole, Cole Haan, Guess?, Jones New York, 
Jessica Simpson, Vince Camuto, Ivanka Trump, Ellen Tracy, Kensie, Levi's and 
Dockers brands.  

magnified below EBITDA level because 
of constant cost items like D&A and the  
linearization charges from the Spanish 
concession by the WDF consolidation.  

In the other markets, most of the 
trends seen in the first quarter also pre-
vailed in the second, such as the strong 
growth in Spain and many parts of the 
Caribbean, and the ongoing relative 
improvement in Brazil. The FX trans-
lation effect was a positive 2.4%.  

Among the other “extraordinary 
external events,” impacting the company 
was the vote on the UK leaving the 
European Union, which resulted in the 
devaluation of the British Pound by near-
ly 10%, said Dufry CEO Julian Diaz.      
     Dufry’s strategy of natural hedging 
prevented any impact on margins and the 
balance sheet and cash flow effects “have 
been largely neutralized,” said Diaz, with 
“only a translation effect going forward 
when consolidating numbers in Swiss 
Franc.” 
 
Regional results 

By region, Dufry’s underlying growth 
was flat in the South Europe and Africa 
division, and the Asia, Middle East and 
Australia division. Underlying growth 
fell -11.1% in Latin America, despite a 
positive performance in Central America 
and the Caribbean.  

North America was the only region 
delivering positive underlying growth for 
the period, with turnover reaching CHF 
790.1 million, up 3.2%. Dufry credits the 
strong performance of Hudson and other 
duty-paid concepts for the results. The 
stronger US dollar positively impacted 
Dufry’s duty free operations in Canada, 
but not in the United States. 

Julian Diaz said he was optimistic  

with the results in light of the many “ex-
traordinary external events” occurring in 
the period under review.  

“The performance proves the strength 
and the validity of our geographic 
diversification strategy, which has made 
the company less dependent on single 
locations. The remarkable increase of our 
free cash flow illustrates that we are 
performing strongly operationally despite 
the volatile environment overall.” 
 
Business development 

Since January 2016, Dufry refurbished 
25,000 sqm of existing retail space and 
opened 15,800 sqm of new retail space, 
and renewed concessions in Brazil, 
Mexico, the UK and Switzerland. 

Diaz also reports that the World Duty 
Free integration is on track, and is ex-
pected to be completed by mid-2017. The 
initial synergy targets remain unchanged 
at EUR 100 million, he says. 

“We believe that volatility will be 
going on in single markets but provided 
that currency levels remain relatively 
stable, we expect an overall improving 
performance in the second half. Devel-
oped markets in general have a good 
performance,” says Diaz.  

“Moreover, thanks to our variable cost 
structure we are in a good position to 
protect our profitability and cash 
generation when compared to, for 
example, the luxury or airline industry.     

“Our highly diversified geographic 
footprint, the ability to approach both 
domestic and international passengers as 
well as the possibility to quickly adapt 
our assortment to changing customer 
behavior or to new passenger flows are 
important assets to minimize risks and 
optimize performance,” he concludes. 
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Beam Suntory launches  
Maker’s Mark Cask Strength in travel retail 

Beam Suntory launched Maker’s Mark Cask Strength, a new Kentucky 
straight bourbon, in Global Travel Retail in July.  

Maker’s Mark Cask Strength, which is taken straight from the 
barrel, uncut and unaltered, retains the signature essence of Maker’s Mark  
while intensifying the renowned flavors that the brand is known for, says 
the company. 

Although Maker’s Mark Cask Strength has a higher alcohol content 
(ABV 53-58%), it doesn’t overwhelm the liquid, rather it intensifies the rich 
oak, vanilla and caramel flavors of the bourbon, according to the tasting 
notes. 

Maker’s Mark Cask Strength has been available directly from the barrel 
at the distillery for many years and, following the enthusiasm it generated, 
the brand released Maker’s Mark Cask Strength in limited quantities outside 
the distillery. It is now available in Global Travel retail for the first time. 

 

David Ferreira  dferreira@cross.com 

 

IGL Duty Free sells record-breaking 
US$38,000 Balvenie 50 YO 
 

     Quebec’s Importations 
Guay Ltee sold Bottle No. 89 
of Balvenie 50 YO Scotch 
Whisky for US$38,000 on 
Friday, July 29. 

This was the most expensive 
bottle of whisky ever sold in 
the IGL Canadian land border 
store and the only bottle of the 
rare Scotch available in 
Canada. 

IGL’s Vice President Justin 
Guay told TMI that he is 
thrilled with the record-
breaking purchase. 

“We are very pleased to sell 
this rare bottle of Balvenie 50 
YO, a record-breaking sale in 
our store,” he says.

Mercedes-Benz Man launched in the 
Caribbean Travel Retail with Penha  
 
 
 
 
 
 
 
 
 
 
 
 

French fragrance manufacturer INCC Group has successfully 
launched its latest fragrance, Mercedes-Benz Man, in the Caribbean 
duty free market with Penha Duty Free.  

The launch took place in Curaçao and Aruba, with special events 
geared to VIP customers who were invited to discover the new 
fragrance.  

Developed by the French Master Perfumer Olivier Cresp, the 
fragrance has been very well perceived since its launch early April in 
domestic & travel retail markets, reports the company.  

Mercedes-Benz Man aims to communicate the self-assured 
character of this man, following the emblematic house image. 

The juice is fruity, with subtle modern pear notes blended with ambrette 
seeds for a fresh, contemporary result. It features a very intense, aromatic heart 
of cedar leaf and geranium with a deep, woody trail of palisander rosewood 
complimented by oak moss. 

This bottle reflects the brand’s fundamentals, with the pure chrome lines of 
the emblematic Mercedes-Benz Star set in a halo of massive glass against a 
deep blue ground. Heat-embossed with the Silver Star, the box echoes the 
graphic codes of the bottle it protects.  

The fragrance is currently available in more than 70 countries 
worldwide. The brand is represented in the Americas travel retail 
market by Arnaud de Volontat’s Altimetre Group.  
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MOVADO 
is seeking an  

Area Sales Manager for key 
chain accounts and 

independent accounts for 
the Caribbean.   

Position based in Miami and 
reporting to  

Travel Retail Sales Director. 
Responsibilities include both sell-

in and sell-out management, 
elaboration & implementation of 

sell out plans to further drive 
retail sales, assortment & 

inventory management, working 
with the marketing department to 

build the trade plan for each 
account and ensure retail 

excellence in stores. 
Ideal candidate has at least 5+ 

years of previous account 
manager/area manager 
experience, strong retail 

experience in luxury or consumer 
goods industries,  

Caribbean market knowledge a 
plus, exceptional interpersonal 
skills, strong business acumen 

skills and entrepreneurial 
mindset and a can do attitude. 

50% travel required.  
To apply, please copy this 

link -
 http://jobview.monster.com/Area

-Sales-Manager-Job-Coral-
Gables-FL-US-

167452154.aspx?mescoid=4100
666001001&jobPosition=1 

THE SHISEIDO GROUP 
has the following open 

positions in its Marketing 
Department: 

 
Product Manager for its 

Skincare/Make-up brands and 
a Marketing Assistant to 
assist the Fragrances TR 

Brand Manager. 
Candidates must have at least 

2-3 year experience in the 
industry with a Marketing or 

Business related degree 
preferred. 

 
We are also looking for an  

Adminstrative Assistant for 
our HR/Administration 

Department. 
& 

Travel Retail Sales Manager  
South America  

based in the Miami office. 
  

Minimum qualifications:   
Bachelor degree or above in 

Business; 3 years’ experience 
in a sales position within the 

industry; excellent 
communication skills 
(English/Spanish);  

strong management and 
analytical skills; 50% travel. 

 
To apply please contact 
gcamplani@bpi-sa.com 

Essence Corp 
has an immediate opening for a 

Brand Manager.   
The ideal candidate must have 

marketing and/or sales 
experience preferably within the 

luxury brand industry.  
Strong communication and 

presentation skills.  
This individual will be 

responsible for purchasing, 
inventory management, 

marketing plans, price lists, 
brand communication and 

reporting.  
Must have a high level of skills 
using Excel, PowerPoint and 
other MS Office applications.   
Fluent in English and Spanish 
both written and oral. French is 

a plus.  
Please send resumes 

to lpiedra@essence-corp.com  
& musallan@essence-corp.com 

 

 
 
 
 
 
 
 

Has an immediate opening for a 
Category Sales Manager 

Cruise 
for 

 Liquor, Tobacco and 
Confectionery 

Tasks: 
Category Management:  
Work in conjunction with 

Business Development to secure 
category information for the 

region, PAX, channel, or other 
market research that will assist in 
building more tailored customer 

assortments, pricing, and 
promotional programs; create 
customer price lists; manage 

category space responsibilities; 
track and measure sales results; 
help develop vendor supported 
promotional programs and new 
products; verify forecasts in the 

replenishment system. 
 

Sales Coordination 
Create new product offers & 

catalogues; communicate 
assortment updates; assure 
information entered in SAP 

matches information received 
from customers; maintain 

promotional calendars; create 
presentations; solicit customer 

feedback.  
 

Position Requirements 
Full Time, HQ based position 

(Coral Gables); Graduate degree 
(college); English a must, 
Spanish and other foreign 

languages a plus. 
 

Pls. send resumes to 
info@heinemann-americas.com 

With CC to: 
m.mariani@heinemann-

americas.com  

 
Rituals expands sun care collection 

Temer vetoes 100% 
foreign ownership  
of Brazilian airlines 

Brazil's interim President 
Michel Temer last week vetoed 
part of a new law that would have 
allowed foreign investors to 
acquire 100% ownership of 
Brazilian airlines, reports 
Mercopress, citing the official 
Gazette.  

Temer has expressed support to 
open up the country's aviation 
sector to further foreign invest-
ment, but does not support selling 
full ownership. For now, the 
existing 20% limit on foreign 
ownership remains in place. 

While Temer vetoed this 
specific article, the rest of the law 
was passed, allowing Infraero to 
seek urgent debt relief. The move 
only allows for a controlling stake 
if the country of origin of the 
foreign investor extends reciprocity 
to Brazilian investors. Many 
countries limit foreign ownership 
in the aviation sector for strategic 
and security reasons. 

Foreign owners are already 
active in Brazil’s airlines. Brazilian 
carrier TAM has merged with 
Santiago, Chile-based Latam 
Airlines Group SA and Brazil’s 
Gol is partly owned by U.S. carrier 
Delta Airlines. Avianca Brasil and 
Azul Linhas Aéreas Brasileiras SA 
also have significant foreign 
capital. 

Protection Hair Spray that pro-
tects hair from being discolored 
and gives it a long-lasting shine.  

The products have a floral and 
invigorating scent and contain a 
mix of ingredients including 
vitamin E, ginkgo biloba, and 
white tea. 

“There is probably no more 
popular summer routine than try-
ing to get a sun tan, and that’s 
why we offer a range of sun care 
products to help transform this 
routine into a meaningful ritual. 

“The full sun care collection is 
in all our standalone stores and of 
course that’s the ideal travel retail 
environment offering the perfect 
opportunity for summer sun 
seekers to find us on their 
travels,” said Neil Ebbutt, 
Director Wholesale, Rituals.  

 

In addition to the original 
Rituals Sun care range (Sun 
Protection Face Cream SPF 30 and 
SPF 50, Sun Protection Milky 
Spray SPF 20 and 30 and After 
Sun) the latest collection includes 
three new items: a Sun Protection 
Body Oil SPF 30 to boost the tan, a 
Self-Tanning Body Lotion for an 
even radiant tan and a Sun 

The Sun Care  
collection is avail- 
able at the Rituals  
stores at Zurich,  
Amsterdam Schiphol,  
London Stansted,  
Malmo and Arlanda  
airports, and in more  
than 400 stores world- 
wide, plus 1400 +  
shop-in-shops world- 
wide. It is shipping to  
25 countries in travel  
retail, and can also be  
found on board 100 cruise ships.  

Rituals will be attending 
TFWE 2016 with Stand Number 
M41 in the Green Village. 


