
 

 

Cuba set to become cruise center? 
 

    
  

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

Carnival gets U.S. permission to 
sail to Cuba 

One of the biggest stories of last 

week was the announcement that 

Carnival Corp. has been granted 

approval by the U.S. Department of 

Commerce to begin direct travel to 

Cuba. Carnival says that the plan 

calls for it to start sailing from 

PortMiami to Cuba in May 2016 on 

its new Fathom line, which will 

launch its maiden voyage in April 

2016 to the Dominican Republic.  

As reported in TMI, Vol. 17-10, 

Fathom is a new concept “social 

impact” cruise brand that will offer 

cruisers the option of working on 

community projects at the destina-

tion. Fathom will meet the current 

U.S.-to-Cuba travel guidelines that 

allow licensed travel companies to 

transport approved travelers to 

Cuba to to engage in activities that 

 

support the island's residents. 

The venture must now be 

approved by Cuban authorities as 

well.  

“We are excited about receiv-

ing U.S. approval as the very im-

portant first step to ultimately take 

travelers to Cuba under the exis-

ting 12 criteria for authorized 

travel. We look forward to work-

ing with the Cuban authorities for 

their approval to help make the 

social, cultural and humanitarian 

exchanges between U.S. citizens 

and the people of Cuba a reality,” 

said Arnold Donald, President and 

CEO of Carnival Corporation, in a 

statement.  

 

MSC’s Opera to homeport in 
Havana this winter 

In more cruise news from Cuba, 

Italian-owned MSC Cruises will 

 

homeport in Havana beginning this 

winter. 

MSC Cruises has announced 

that its 2,120-guest MSC Opera  

will begin to homeport in Havana, 

Cuba, for the winter 2015-16 

season. The ship will sail a series 

of 16 Caribbean cruises from 

December through April 2016, 

calling on Montego Bay, Grand 

Cayman, and Cozumel with two 

nights spent in the Cuban capital. 

MSC Cruises will partner with 

Cuba-based Cubanacan to offer 

ground services and shore 

excursions.  

     U.S. citizens may not sail on 

these cruises at this time without a 

special Office of Foreign Assets 

Control (OFAC) license to travel, 

or meet other criteria.  

 
 

   Covering the Americas & the Caribbean. parsnip5@aol.com 

Vol.17-12 

   Distributed in Americas Travel Retail by Haleybrooke International 

 

Travel Markets Insider Vol. 17 No. 12 July 15, 2015 ©2015 Pasternak Communications Tel (561) 908-2119 Fax (561) 908-2257 www.travelmarketsinsider.net 
 

 

Diageo crowns top World 
Class Cruise Bartender to go 
on to Global Grand Final 

The Diageo Global Travel team 

crowned Celebrity Cruises’ Santos 

Mercedes Enriquez, of Peru, as the 

winner of the cruise category in the 2015 

World Class Bartender of the Year com-

petition. Enriquez won the honor after 

competing against two other semi-

finalists at the World Class Global Travel 

Final in the deluxe Diageo 396 Bar in 

Miami, Florida on July 9.  

The final three cruise line bartenders 

triumphed over 5,500 mixologists for the 

opportunity to compete to represent 

Diageo Global Travel at the World Class 

Global Grand Final taking place in Cape 

Town, South Africa on August 28 – 

September 4, 2015. 

As the winner, Enriquez will now 

battle it out against 50 of the world’s best 

bartenders for the coveted ‘Bartender of 

the Year’ title. 

All of the 5,500 bartenders took part in 

Diageo’s global bartending training pro-

gram which seeks to elevate the barten-

ding craft and revolutionize fine-drinking 

experiences for cruise line guests.  
Continued on page 4. 
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Travel retail beauty executive 

Michael Gebrael has relocated 

from Miami to San Francisco for 

his new position as VP and 

General Manager of Asia, South 

America and Travel Retail for 

Bare Escentuals.   

Since 2009 Gebrael has served 

as Managing Director, Travel 

Retail for the Americas for 

Shiseido, which acquired Bare 

Escentuals in January, 2010. In his 

new position, Gebrael reports to 

CEO Simon Cowell. Jennifer 

Soller, VP Sales and Business 

Development International and 

Toru Mukai, General Manager 

BEKK, report to Gebrael. 

Prior to Shiseido, Gebrael 

served five years with Estée 

Lauder and five years with 

L'Oréal, and his experience will 

help open new markets in LATAM 

and Asia/Pacific for the brand. 

 

Beauty and travel retail veteran 

Virginie Descamps has joined US 

cosmetics brand Perricone MD to 

build its international business 

including the duty free channel. 

Descamps is a familiar face in 

Miami and New York from her 

former positions with Estée 

Lauder, Givenchy, Parker and 

Disney Tax Free – although she 

has been situated in Hong Kong 

for the past four years. Descamps’ 

role at Perricone MD will be to 

lead the strategic planning and 

execution of international expan-

sion plans across all geographies 

and channels of distribution, inclu-

ding department stores, Travel 

Retail, e-commerce, social retail-

ing, direct sales, spa and profes-

sional derm practices. Perricone 

MD is owned by Lion Capital, a 

venture capital and private equity 

firm based in London.  

 

 

 
 

  
Michael Gebrael, Virginie Descamps 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Tocumen plans new $650 million 
bond issue 

Tocumen Airport administrators in Panama are negotiating 

with Citi to structure and launch the second bond issue in two 

months in order to complete financing for the expansion of the 

airport’s South Terminal, reports prensa.com.  

The goal is to sell the entire issue on the international market 

before the end of this year, and simultaneously negotiate with the 

holders of bonds of the first issue to extend their maturity periods, 

improving debt conditions so that the final funding of the South 

Terminal will be complete.  

After two years of construction, the final cost of the work has 

increased from $679 million to around $800 million, after the 

government requested modifications to the original design on the 

grounds that the building was not functional for today's airport 

needs.  

Panama’s government had planned to raise funds from the 

duty free concessions in the new terminal, but now says that the 

new bond will be necessary.  

Joseph Fidanque III, manager of Tocumen, told Prensa.com 

that “... The financial plan that the previous administration left is 

not feasible, because it was based on the tender of commercial or 

duty free areas in the South Terminal, to pay for the work, but it 

has been reported that these spaces will not be ready before 2017 

... ‘There are very few, or perhaps no entitles who will invest in 

something that they cannot use for three years’.” 

 
 

 

Industry associations urge retailers  
to respect inbound tobacco allowances 
     Global duty free trade group The Duty Free World Council and its 

member associations are urging retailers around the world to take heed of 

inbound allowances for tobacco goods when they sell to passengers who 

are traveling to destinations with restricted allowances, especially those 

where the limit has been reduced in recent months.   

DFW issued a communiqué last week in the wake of reports in the 

New Zealand press about huge quantities of cigarettes being confiscated 

by NZ customs and significant amounts collected in duties paid by 

passengers who decline to give up their duty free tobacco purchases.  

A new reduced inbound allowance of 50 cigarettes was introduced by 

New Zealand in November last year.  

Retailers selling to New Zealand bound passengers, particularly those 

in airports with a significant number of transit passengers, are urged to 

be especially diligent when selling tobacco to travelers heading for New 

Zealand. 

 Frank O’Connell, DFWC President, commented: “As an industry 

we have spent significant time and resources trying to impress upon 

governments the futility of cutting tobacco allowances as a health 

measure and the negative impact on tourism if the first experience of a 

passenger arriving in a country – namely at the customs clearance point - 

is a distasteful one.  

“It is the responsibility of all retailers to ensure staff are thoroughly 

briefed on the allowances at destinations where the limit is below the 

standard 200 sticks.  

“If passengers feel that they have been misled when purchasing in 

duty free shops, it is damaging to all of us. Other categories, not just 

tobacco, will also suffer if customers feel wronged by duty free shops.” 

 Other markets which have recently introduced inbound allowance 

cuts include India (100 sticks), Australia (50), Hong Kong (19), Macau 

(100) and Palau (0). 
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ACI: Passenger growth +6.9% in May  

Global passenger traffic in May continued the growth pattern seen 

over the past twelve months, reports Airports Councils International. 

Total passenger traffic increased by 6.9% compared to May of 2014, 

with international passenger traffic up 7.3% and domestic traffic up 

6.7%. 

All regions reported gains in total passenger traffic, with Asia-

Pacific and the Middle East the fastest growing regions up 10.6% and 

10.9%, respectively. International passenger traffic for those regions 

grew by 11.6% and 11.4%. 

North America and Europe posted total passenger traffic growth 

above trend at 4.5% and 5.8%, respectively; Latin America-

Caribbean traffic grew by 6.4%. Africa posted a 4.4% total passenger 

traffic growth, with +2.9% international traffic and a strong +8.5% 

domestic traffic.  

Several of the worlds' busiest airports experienced double-digit 

increases in total passenger numbers. Dubai (DXB), Bangkok (BKK) 

and Shanghai (PVG) showed the most growth of 23.2%, 22.8% and 

22.0%, respectively. Incheon (ICN) and Delhi (DEL) also posted 

high numbers with 19.9% and 14.9% growth in total passenger 

volumes. 

 

 

 

http://www.centralamericadata.com/en/search?q1=content_en_le:%22Airport%22&q2=mattersInCountry_es_le:%22Panama%22
http://www.centralamericadata.com/en/search?q1=content_en_le:%22financing%22&q2=mattersInCountry_es_le:%22Panama%22
http://www.centralamericadata.com/en/search?q1=content_en_le:%22Joseph+Fidanque+III%22&q2=mattersInCountry_es_le:%22Panama%22
mailto:parsnip5@aol.com
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Baha Mar Ltd., the development 

company behind the $3.5 billion 

resort complex in the Bahamas, 

filed for bankruptcy protection on 

June 29, with CEO Sarkis Izmirlian 

blaming China State Construction 

for delaying the project due 

to missed construction timelines. 

The developer also filed a lawsuit 

in London against China State 

Construction Engineering Corpora-

tion Limited, accusing it of breach- 

contract obligations. The lawsuit 

seeks up to US $192 million in 

damages for Baha Mar’s devel-

opers, according to media reports. 

The massive resort project – 

billed as the largest single-phase 

luxury resort project in the history 

of the Caribbean—received 

tremendous fan-fare before its 

scheduled March 27th opening – 

including on the cover of TMI’s 

2015 Caribbean Duty Free Review.  

Just days before the March 

deadline Baha Mar announced on 

its Facebook page that it wouldn’t 

be opening as scheduled, and has 

not yet announced when the 

opening might take place, except to 

say “as soon as practicable.” 

 

After Baha Mar announced it 

was filing for bankruptcy protec- 

tion, China State Construction fired 

back at the project’s developer, 

accusing it of “financial and design 

mismanagement.” 

Last week, Baha Mar Ltd. 

received a 13-day court 

adjournment until July 20 from the 

Bahamas government to allow time 

for negotiations with both its lender 

and general contractor in an effort 

to finish the $3.5 million project. 

“We at Baha Mar want this, 

have an urgency to reach an 

appropriate resolution, and look 

forward to participating in 

discussions this week in China,” 

said the developer in a statement on 

July 13. 

The 1,000-acre resort, which 

plans to include a casino, 18-hotel 

golf course, multiple pools and four 

new hotels, was built with the help 

of 4,100 Chinese laborers and $2.4 

billion in financing from the 

Export-Import Bank of China. 

China State Construction 

Engineering Corp, the lead 

contractor on the project, also had 

taken a $150 million equity stake. 

 

 

 

billion, compared with $4.55 

billion for Coty in its most recent 

fiscal year. 

Bart Becht, Coty Chairman 

and Interim Chief Executive 

Officer, will oversee a manage-

ment team, including Coty Chief 

Financial Officer Patrice de 

Talhouët, together with a broader 

leadership organization consisting 

of executives from both busi- 

nessses.   

Coty says that the Board of 

Directors will not change as a 

result of the transaction.     

     The deal is expected to take 

about a year to close –the 

companies are aiming to finalize 

it by the second half of calendar 

year 2016. It is subject to 

regulatory clearances, and other 

customary conditions.  

Transfer of certain fragrance 

brand licenses from P&G to Coty 

are subject to licensor consent. 

 

 

 

     P&G noted that the divestment 

marks a significant step forward as 

the company strives to streamline 

its portfolio and concentrate on 

core brands, which it sees as 10 

categories and 65 brands. 

     “The merger with Coty, a 

strategic acquirer, will provide an 

excellent new home for these 

businesses and brands, as well as 

for the talented people who are 

operating them,” says P&G 

president and CEO, AG Lafley. 

     “We look forward to a suc-

cessful transition and we will work 

together to maximize value for the 

shareholders of both companies.” 

 
 

 

 

Follow this developing story at www.bmpathforward.com 

Coty to acquire P&G fragrance, makeup and hair care brands 
 

Dolce & Gabbana and Gucci and 

the color cosmetics brands 

COVERGIRL and Max Factor.  

The transaction also gives Coty 

an attractive new category in the 

beauty industry through the addi-

tion of P&G’s hair color business, 

led by Wella and Clairol.   

The transaction will signify-

cantly expand Coty’s geographical 

footprint, providing scale in large 

beauty markets like Brazil and 

Japan, while also increasing 

critical mass in important 

geographies in which Coty 

currently operates, such as in 

North America, Europe, the Mid-

dle East and Asia. 

The combined businesses have 

annual sales of more than $10 

 

It is finally official. After 

months of speculation, Coty Inc. 

has announced that it has agreed to 

buy 43 of Procter & Gamble Co.’s 

beauty brands for about $12.5 bil-

lion in a deal that would more than 

double its sales and transform it 

into one of the world’s largest 

cosmetics companies. With the 

new brads, Coty will have pro 

forma combined annual revenues 

of more than $10 billion based on 

fiscal year 2014 performance. 

In a process called a Reverse 

Morris Trust, P&G Beauty will 

spin or split off the business from 

P&G, and merge it with a Coty 

subsidiary.  

The brands in the deal include 

prestige fragrances Hugo Boss, 

 

 

http://www.bmpathforward.com/
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Continued from page 1.  

They then participated in a series of 

competitive heats to find the top 

three. 

Santos, who is a senior barten-

der onboard the Celebrity Equinox, 

was joined at the Miami competi-

tion by Norwegian Cruise Line’s 

Wade Cleophas, of South Africa, 

who is head mixologist on the 

Norwegian Epic; and Royal 

Caribbean International’s Shekhar 

Grover, of India. Grover, a 

mixologist on RCL’s Anthem of the 

Seas, is a returning competitor, 

having won the Global Travel 

World Class Final last year and 

competed at the 2014 World Class 

Grand Final in London. 

The expert panel of judges 

included Enrique de Colsa, Master 

Distiller for Tequila Don Julio; 

Spike Marchant, World Class  

 

 

 

 

 

David Ferreira 
dferreira@cross.com 

drinking culture - it is one of the 

industry’s largest investments in 

creating luxury drinking 

experiences.  

“We are delighted to partner 

with three leading cruise lines in 

the Global Travel program for 

2015. Together we want to ensure 

that we are constantly challenging 

the boundaries of contemporary 

and experimental on board cock-

tail culture. Our continued invest-

ment in the initiative demon- 

strates our commitment to the 

cruise industry and our confi-

dence in the commercial growth 

opportunities the sector has to 

offer.” 

 

10,000 bartenders trained 

Following a brief introduction 

by Higgins, Sandra Vaucher, 

Director of Global Cruise and 

Airlines at Diageo, welcomed the 

audience to the third year of  the 

World Class GTME program.  

“We couldn’t have done this 

without the partnerships we have 

– with the goal of elevating the 

 

 

recognition and appreciation of 

our partnership with Diageo. 

“Celebrity, of course, also has 

the distinction of having the first 

World Class Bar on a cruise 

ship, a  program that will roll out 

to all of our ships by the end of 

the year. So this is the perfect 

venue to promote the winning 

World Class Cocktails. In addi-

tion, the Diageo training has 

brought our bartenders to a new 

height and this is World Class,” 

added Davidoiu. 

Kornel Toth, Director Food & 

Beverage Operations, Royal 

Caribbean International, was 

until recently with Celebrity and 

was one of the people behind the 

launch of World Class bars on 

Celebrity. 

Continued on next page.  

 

craft of cocktail making to please 

guests and give them a fantastic 

experience onboard. A big thanks 

to RCL, NCL and Celebrity, who 

share our goals and believe in the 

craft of cocktail making and 

bringing it to life on the high 

seas. Three years ago when 

Diageo opened the first program, 

our goal was to train 10,000 

bartenders. We have met that 

goal in only three short years. I 

am really pleased with the 

partnership and the support that 

made this happen.  

     “We firmly believe in the 

experience of elevating cocktails, 

and over the next few years 

would like to see all bartenders in 

all cruise lines to be able to 

experience World Class. That is 

our goal going forward.” 

Spike Marchant, World Class 

Global Brand Ambassador who 

has been with World Class since 

its beginnings and helped design 

the program, said that cruise 

bartenders from 57 countries 

participated this year. 

 

 

The Food & Beverage directors 

from the partnering cruise lines 

told TMI that the benefits of the 

World Class program extend far 

beyond simply learning to make a 

fine cocktail.  

Lorenzo Davidoiu, Director 

Food & Beverage Operations, 

Celebrity Cruises, pointed out that 

the World Class program is gen-

erating interest from both within 

the company and externally. 

“Our crew was getting so 

excited. We have a lot of chatter 

on the private Facebook page, with 

words of encouragement for 

Santos (the eventual winner), and 

this has gotten exponentially big-

ger every day. We are also plan-

ning to hold a World Class party 

for the crew and this is also gen-

erating excitement and deserved 

Diageo crowns top World Class Cruise Bartender  
 

 
Top: Global Travel World Class winner Santos Mercedes 

Enriquez with judges Julio Cabrera, Enrique de Colsa and Erik 

Lorincz. Below: Cruise bartenders Wade Cleophas, Shekhar 

Grover and Enriquez wait for the results as judges hand Spike 

Marchant the winner’s name.  

Global Brand Ambassador; Erik 

Lorincz, World Class Bartender 

of the Year 2010; and Julio 

Cabrera, Managing Partner of 

The Regent Cocktail Club in 

Miami. 

The three competitors had to 

demonstrate different aspects of 

their craft, showmanship, creat-

ivity and bartending knowledge. 

Santos’ prize-winning signature 

serve was ‘Violetta Falernum’ 

featuring Tanquery No. Ten Gin. 

Louise Higgins, Regional 

Marketing Director, Diageo 

Global Travel Western, commen-

ted: “Diageo Reserve World 

Class is at the forefront of mixol-

ogy, taking great strides in creat-

ing luxury drinking experiences. 

The global training initiative is 

widely recognized as a mark of 

distinction in international fine 

 

 

Cruise line partners use World Class training to 
elevate cocktail experience, reward crew talent 

and enhance guest experience 



Vol. 17 No. 12 Page 5 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The judges critiquing cocktails under timed conditions,  

as Norwegian Cruises Lines’ Wes Cort, standing, looks on.  

Above: Wade Cleophas demonstrates 

his craft for the judges. Right: Team 

Diageo. 

Cruise line partners use World Class training 

“I really love the products of 

World Class, and I wanted to do 

something that would become a 

pinnacle of the brands. I am truly 

proud of the World Class Bar on 

Celebrity, even as I am with the 

sister cruise brand right now,” said 

Toth.  

RCCL has private islands in 

Labadie, Haiti and Coco Key, 

Bahamas, and Toth explains that it 

is part of the company’s mandate to 

“elevate and focus on the 

Caribbean. Our name is ‘Royal 

Caribbean’ and we want to give our 

guests a real taste of the island 

experiences. The Caribbean has so 

many different nationalities each 

with its own products and tastes.   

“We are looking to Diageo to 

work with us on spirits like this. 

This World Class competition 

works right in with our main 

strategies, which is to ‘build on 

talent.’ I started with RCL 16 years 

ago as an assistant waiter. And 14-

15 years later, I am the director of 

F & B operations. Our president 

started as a purser onboard. There 

are huge opportunities here. We 

build on talent. Our leadership 

makes sure this happens.”  

 

“Shekhar, our finalist, who is a 

mixologist, will be able to carry on 

this spirit and enthusiasm and will 

be able to go far. This is how we 

build on talent. We are creating a 

new avenue and a new beverage 

feel. We follow ‘drink responsibly’ 

but you can really enjoy a good 

cocktail. This is a new age of craft 

cocktails – people can enjoy a good 

cocktail as much as they enjoy 

food. We are thinking of elevating 

it even more. People know about 

wine dinners. We would like to 

take that further—have a rum 

dinner, a whisky dinner. This is a 

new opportunity.  

“Our top bartender interacts 

with hundreds of guests weekly, 

not only on an individual basis at 

the bar but also up on a big stage in 

the theater. We do presentations. 

This is how we would like to build 

on the World Class concept.”  

Wes Cort, Norwegian Cruise 

Line’s Director of Beverage 

Development is taking mixology to 

a new level on his ships. 

“As a follow up to World Class, 

whether or not Wade goes on, he is 

moving on to our new ship the 

Escape as Head mixologist. This is 

 

a new position, created this year, 

with the thought to have some-

body onboard focused on making 

great beverages. We will have a 

Head Mixologist on every one of 

our ships, and we are promoting 

Wade.       

  “We also promote World 

Class competition with cocktail 

specials. We have done this the 

past couple of years, but this year 

we are especially excited since 

we can feature one of our own 

bartenders’ cocktail creations!  

This is how we will move 

forward, which is entertainment,  

 

 

food, beverage, all going to the 

next level. Wade exemplifies 

what we want to do. It is very 

challenging in an industry that is 

so high volume to make great 

cocktails. We have learned a lot 

from what Diageo has done with 

its bartending academy- like 

batching cocktails and putting 

together your best cocktails and 

featuring those. By far, Diageo 

has the best bartending training at 

the World Class academy. We 

really appreciate the training and 

the support. Please do not give it 

up.”  

Story and photos  

by Lois Pasternak 

 
Celebrity Cruises’ Lorenzo Davidoiu, Diageo’s Sandra Vaucher 

and Louise Higgins, and Royal Caribbean’s Kornel Toth at the 

World Class Global Travel Final in Miami on July 9.   

 


