
Dufry, Hudson Group among winners of 50 new Food and Retail 
concessions at Minneapolis-St. Paul International Airport;  
but Delaware North beats out WDF Group 

 

    
  
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 

Dufry Group and Hudson won 
new retail concession contracts at 
Minneapolis-St. Paul International 
Airport last week, but World Duty 
Free Group, which had originally 
been recommended as the preferred 
bidder for one of two 8-year News 
and Convenience stores packages, 
was replaced by Delaware North in 
the RFPs for 50 new food and retail 
concepts under review. 

Minneapolis-St. Paul Interna-
tional Airport (MSP) offered a total 
of fifty concession opportunities 
encompassing 72,000 square feet 
of terminal space that were split 
among 14 batches, most of which 
include multiple venues and ter-
minal locations. The Metropolitan 
Airports Commission (MAC), 
which owns and operates MSP,  

 

issued the request for proposals in 
March 2015. 

Dufry was approved for the 
award of the 10-year Duty Free/ 
Duty Paid concession; and Hudson 
Group Retail, LLC was awarded 
the other News and Convenience 
store package up for bid. World 
Duty Free Group was recommen-
ded by the MAC’s Review Com-
mittee, but the recommendation 
was subsequently not approved by 
the MAC’s Management & 
Operations Committee during its 
meeting on Aug. 3.  

The World Duty Free recom-
mendation came under review 
again during the meeting of the full 
MAC board which took place on 
Aug. 17, when an amendment was 
made to substitute WDF for Dela- 

 

   Covering the Americas & the Caribbean. parsnip5@aol.com 

Vol.17-17 

   Distributed in Americas Travel Retail by Haleybrooke International 

Travel Markets Insider Vol. 17 No. 15 August 25, 2015 ©2015 Pasternak Communications Tel (561) 908-2119 Fax (561) 908-2257 www.travelmarketsinsider.net

Photo far left: DFA Regional General 
Manager Annette Gutsmiedl cuts the 
ribbon inaugurating the L’Occitane  
en Provence boutique in Washington 
Dulles International Airport 
surrounded by L’Occitane’s Isabelle 
Dlachasse and Anna Miller, DFA’s 
Jerome and Joseph Falic, Steve Baker, 
VP of Concessions for MWAA and Paul 
McGinn of Market Place Development.  

ware North. Key executives from 
both World Duty Free and Delaware 
North and various suppliers and 
partners presented impassioned 
arguments regarding the reasons 
each should be awarded the contract. 
In the final vote, Delaware North 
was the approved winner of the 
package.  

Among the arguments against 
World Duty Free was a question of 
wage disparity and the acquisition of 
50.1% of the share of WDFG by 
Dufry on Aug. 7, with the tender of 
the remaining 49.9% now underway.   

Companies submitted a total of 
54 proposals, which were reviewed 
on the basis of its financial plan, 
merchandising, concept and design 
plan, Airport Concessions Dis-
advantaged Business Enterprise  

Continued on page 2.  

PEOPLE
Sébastien Lévi has joined Israeli 
cosmetic company Moroccanoil 
as Director of Retail and Travel 
Retail Sales Europe/ Asia. Levi 
spent more than 12 years with 
L’Oréal Group, most recently as 
General Manager Consumer 
Division L'Oréal Travel Retail 
Americas.  

 
Mars International Travel 
Retail has expanded its global 
travel retail team with the 
appointment of Matt Boulter as 
Category Director, responsible 
for both the marketing and cate-
gory teams. Boulter has strong 
cross-functional experience in 
manufacturing, commercial, 
sales and marketing. Boulter 
joined Mars nine years ago and 
most recently was Snickers UK 
Brand Director. He reports to 
MITR General Manager Craig 
Sargeant. 
 
Arabella (Belle) Smith joins 
MITR in the newly created role 
of Corporate Affairs Manager for 
the Mars Global Retail 
Business. She will be respon-
sible for developing corporate 
affairs strategies and providing 
communications support for 
MITR and Mars Retail Group, 
including M&M’S World stores 
and My M&M’s, as well as 
providing MITR and Mars Retail 
Group leaders with the strategic 
communications counsel, 
insights and tools to achieve key 
strategic goals. 

Smith joined the company in 
2011 as Marketing & PR Man-
ager. 

DFA inaugurates new branded Dulles Airport boutiques  
Washington Dulles International 
Airport celebrated the grand open-
ing of its luxury retail wing in Con-
course A and B on August 19, 
highlighted by the gala ribbon cut-
ting of seven new luxury branded 
boutiques by Duty Free Americas. 
     The new DFA stores include 
Michael Kors, Kiehl’s, L’Occitane, 

Burberry, Thomas Pink, Coach 
and Montblanc.  
   “We are excited about the recent 
opening of our newest boutiques 
at Dulles International Airport. 
The addition of these seven 
boutiques and the world-class 
brands they represent builds on the 
success of our luxury fashion and  

accessory departments within our 
core duty free store and provides 
further selection to the Airport’s 
travel retail offerings,” DFA CEO 
Jerome Falic told TMI.   

“We are grateful to the Metro-
politan Washington Airports 
Authority and Marketplace Devel-
opment for sharing our vision and 
for giving us the opportunity to 
create a fabulous shopping 
experience at the Airport,” he 
continued.  

DFA has opened similar 
boutiques in Miami International 
Airport, New York’s JF Kennedy 
International and Hartsfield-
Jackson Atlanta International 
Airport as well. “The airport 
authorities in the U.S. were 
looking for ways to make their 
stores more appealing to travelers 
and are turning to boutiques, more 
like in Asia,” Falic said.  

A new Estée Lauder/MAC 
store and Vineyard Vines clothing 
also joined the lineup.   
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Continued from page 1.  
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Canada’s airport sales continue to soar halfway 
through 2015; land border sales up slightly 
  

Halfway through 2015, sales at Canada’s airport duty free stores are 
up 20% versus last year, while land border sales have increased 2%, 
according to the latest numbers from the Canadian Border Services 
Agency (CBSA). 

Airport sales for the January/June period were $180 million, up 
approximately 20% versus the first six months of 2014. June sales 
jumped 21% to $33 million for the month. 

Each of the airport’s top three categories grew in 2015. Perfume, 
Cosmetics, Skincare, which accounts for more than a third of airport 
sales, grew 22.78%. Alcohol, with more than 20% of sales, was up 
15.99%. Tobacco (15.8% of airport sales) increased 1.92%. 

Canada’s land border sales for the first six months of 2015 were $59 
million, up 2.02%. June sales equaled $13.3 million, a .27% increase. 

The Ontario region, the largest land border region with sales of $33 
million, was up 3.38% for the year and 2.24% for the month of June. 
Atlantic/Quebec sales were $11.7 million, up around 6% for the year and 
3% for June. The Pacific region has sales of $10.2 million for the year, 
down about 1% for Jan/June and falling approximately 6% in June. 
Prairie region sales, $4.1 million for the year, were down 8% for the year 
and 10% in June. 

Alcohol, the most popular category on the land border with more than 
36% of sales, was up 9.1% for the year at the land border. Tobacco, with 
almost 30% of sales, is down 5.26%. Perfume, Cosmetics, and Skincare, 
fell 3.88%. 

 

 

Vol. 17 No. 17 Page 2 

     Delaware North groups 
also won two other Retail batches, 
in addition to the News and 
Concessions package, and Pacific 
Gateway Concessions, LLC and 
MSP Innovations, LLC were 
approved for one batch each.  

The expanded Duty Free/ Duty 
Paid stores will be built in the 
locations currently filled by Twin 
Cities News Connection on 
Concourse D, Subway and World 
Passage/Duty Free in the airport 
mall, and the arcade in Terminal 2.  

program participation, and man-
agement and operations plan. The 
proposal with the most points for 
each batch was selected for recom-
mendation.  

Of the seven Food and Beverage 
batches on bid, SSP America MSP 
and Midfield Concession Enter-
prises, Inc. were both approved for 
two packages each, with Aero 
Service Group, Inc., Delaware 
North-Angel Food-Hell’s Kitchen 
MSP, LLC and Caribou MSP 
Airport approved for one batch 
each. 

 

Patrón tequila is celebrating its 
Mexican heritage by introducing a 
limited edition collector’s gift tin 
for Patrón Silver tequila which will 
be available in duty free stores 
globally. 

 “Though Patrón is enjoyed 
across the world, every drop of our 
tequila is produced in the town of 
Atotonilco el Alto in the pictur-
esque Jalisco Highlands in 
Mexico,” said Ed Brown, President 
and CEO at Patrón Spirits 
International.      
     “We’re very proud of our 
Mexican heritage, and the history 
and culture that for generations has 
inspired the production of tequila, 
showcased through this beautiful 
collector’s edition Patrón Mexican 
Heritage tin.” 
     Contemporary Mexican artist 
Verónica Villarreal Sada designed 

 
 

the Aztec-inspired keepsake tin, 
which prominently features two 
Aztec deities, Quetzalcóatl, the 
feathered serpent, and Tonatiuh, 
the sun god. It also features an 
eagle to represent ancient  
mythological symbolism.      
     Inspired by traditional 
mosaics and embroidery, Sada 
used bright colors to capture 
traditional Mexican patterns and 
prints. An interpretation of the 
ancient Aztec calendar circles 
the side of the tin. 

The special edition Patrón 
Mexican Heritage tin will be 
available for purchase starting in 
Fall 2015 at duty free stores 
worldwide, and also at select 
spirit retailers in domestic U.S. 
and Mexico. 

“Duty free is always the 
perfect marketplace to offer 
exclusive and eye-catching 
products and packaging,” added 
John Kilmartin, Global Travel 
Retail Director at Patrón Spirits.   

“Mexico is not only home to 
our tequila, it’s also a top tourist 
destination and we’re excited to 
offer travel retail shoppers this 
opportunity to purchase a unique 
keepsake from one of the most 
beautiful regions in the world.” 
 

 

Patrón tequila fetes its Mexican heritage with 
Limited Edition collector’s tin in Duty Free 
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brands, owner of the Paris Hilton 
license. 

 “Paris Hilton concept stores 
in Latin America are very suc-
cessful. The brand is well posi-
tioned in the mind of the con-
sumer which gives an indication 
of the potential performance of 
the brand in Travel Retail 
Western Hemisphere. Also, 
through the IBG group, the brand 
will have a platform to leverage 
its success in over 50 countries. 
With the recent consolidations in 
Travel Retail, the IBG group is a 
good partner for brands looking 
for global representation,” says 
Lola Perez from Unique Luxury 
Goods LLC. 

 

 David Ferreira 
dferreira@cross.com 

Unique Luxury Goods brings Paris Hilton accessories 
to Travel Retail in the Americas

Left: The Paris Hilton concept store in the Zofri Mall in the Iquique Free Zone in Chile. Right: the latest Paris Hilton accessories catalog. 

Unique Luxury Goods LLC 
and the IBG network are bringing 
Paris Hilton accessories to the 
global Travel Retail market. 

Paris Hilton, the very 
successful brand marketing 
handbags, accessories, jewelry, 
and footwear, has more than 55 
concept stores and is represented 
in 50 countries. It will be 
represented by Unique Luxury 
Goods LLC (member of IBG) in 
the Western Hemisphere, and by 
the IBG network globally. 

“This agreement takes place 
just in time for the Paris Hilton 
Spring-Summer collection 
presentation to the trade,” says 
Jens Peter Friis from Retouch- 

 

 

About Retouchbrands:  
Retouchbrands is a company specialized in developing and 

commercializing fashion goods for global celebrities and fashion 
houses. 
About Unique Luxury Goods LLC:  
     A sales agent and business development company covering 
Travel Retail Americas and the Latin America domestic markets. 
The company covers multiple categories. 
About IBG:  
     Travel retail specialists have teamed up to create a unique 
collaboration of globally based agents covering numerous multi 
category portfolios into the worldwide travel retail market. With a 
simple one point of contact from the agency best located to manage 
any given brand, the network opens up to penetrate the maximum 
travel retail potential. 

 
For inquiries about Paris Hilton collections or to inquire about 

IBG contact in your area please contact Lola Perez at 
lola.perez@uniquelg.com 

 

Miami, and Florida, on track for record 
tourism in 2015 

Florida has received a record-breaking 54.1 million travelers 
in the first half of 2015, and the Sunshine State is on track to 
welcome more than 100 million annual visitors for the first time 
ever. 

Miami-Dade County Mayor Carlos A. Gimenez particularly 
cited Miami International Airport for the outstanding 
performance, noting that of the 14.6 million visitors who stayed 
overnight in Miami last year, 96% arrived at MIA.  

MIA is having a record-setting year as well, with 21.9 million 
total passengers and growth of 5.79 % through June – putting it 
on pace for more than 43 million passengers.  

MIA is also the state’s busiest airport for international 
travelers, welcoming 70% of all foreign visitors to Florida 
annually.  

New international airlines and routes starting up in the coming 
months include expanded seasonal Miami-Helsinki service on 
Finnair; five weekly flights to Vienna aboard Austrian Airlines; 
and daily Miami-Istanbul service by Turkish Airlines. 
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TFWA will host its first dedi-
cated research workshop at the 
World Exhibition & Conference in 
the Palais des Festivals in Cannes 
on Wednesday, Oct. 21, starting at 
18.00 (6 pm). 

The one-hour workshop will 
present key findings of the Asso-
ciation’s most recent research 
studies, all of which are available 
free of charge to members.  

Peter Mohn, Owner and 
CEO, m1nd-set, and Alison 
Hughes, Research Director, 
Counter Intelligence Retail, will 
present highlights of the studies at 
the workshop which will be mod-
erated by TFWA Conference, 
Research and Corporate Affairs 
Director John Rimmer. 

All registered show delegates 
are welcome at the session. 
Summaries of the research will be 
available at that time.  

Over the past year, TFWA has 
commissioned two major series of 
reports: the TFWA Airport Series, 
conducted by m1nd-set, and the 
current series of TFWA Category 
Reports focusing on individual 
product categories, in partnership 
with Counter Intelligence Retail.  
 

September. Concessions contrac-
ting opportunities will be avail-
able in the areas of: food and 
beverage, specialty retail, airport 
lounges, duty-free, convenience 
retail, automated vending and 
services and family entertainment 
zones. 

There is no registration 
required. Please bring business 
cards, Airport Concessions 
Disadvantaged Business 
Enterprise (ACDBE) certification 
letters (if applicable), business 
brochures and any other 
marketing materials.  

For more information visit: 
http://www.flychicago.com/mid
wayconcessionsrfp/, or 
contact:midwayconcession@city
ofchicago.org or call: (773) 894-
3900. 

Other workshops on the 
schedule include: 

Tues., Oct. 20 (Majestic Hotel, 
8-9 am) Market Watch Work-
shop on South Korea, with 
speakers including SK Walkerhill 
Senior Vice President & Head of 
Duty Free Division Mikyong 
Kwon and Yang Soung-hoon, 
Professor of the Division of 
International Tourism at Silla 
University in Busan. 

Wed., Oct. 21 (Majestic, 8-9 
am) Inflight Focus Workshop 
featuring presentations and debate 
led by KLM Royal Dutch 
Airlines Category Manager 
Inflight Retail John Linssen,  
Inflight Sales Group Director 
Europe & Africa Karen Durban 
and Counter Intelligence Retail 
MD Garry Stasiulevicuis.. 

Delegates are requested to pre-
register for the workshops by 
contacting Catherine Fily 
at conference@tfwa.com. 

 
Registration for TFWA World 

Exhibition & Conference 2015, 
running from Oct. 18-23, 2016, is 
now open at www.tfwa.com.  

 

The Chicago Department of 
Aviation (CDA) will host 
a Midway International Airport 
Concessions Connections 
networking event on Thurs. 
August 27, 2015 from 1 - 4 p.m. 
at the Chicago Marriott Midway 
Hotel, 6520 S. Cicero Ave., 
Chicago, Illinois. 

Single-entity respondents and 
independent businesses are 
invited to meet and discuss con-
cession business opportunities at 
Midway. 

The CDA recently announced 
the Midway Redevelopment 
Program, a $248 million expan- 
sion of the concessions facilities, 
the terminal parking garage and 
security checkpoints. Request for 
Proposals (RFP) will be issued in   

 

BEAUTE PRESTIGE 
INTERNATIONAL - BPI 

has immediate openings in the 
Miami office for the following 

positions:  
Commercial Assistant (full-time) -

 Candidate must be fluent in 
English and Spanish and possess 
exceptional customer service and 
organizational skills. This position 
will be responsible for processing 

orders and assisting the Area 
Manager with day to day 

operation.   
Knowledge of MS Office 

applications (with strong proficiency 
in Excel) is a must. SAP knowledge 
and industry experience is a plus. 

Use reference 
\u001Amktcrd072015\u001A when 

submitting resume.  
 

Merchandising Coordinator 
(part-time temporary to 

permanent)  
\u001A 20 hrs/wk to assist the 

Marketing Department with 
merchandising projects. This 

position calls for strong proficiency 
in computer-aided design (CAD) 
packages, such as AutoCAD and 

SketchUp, to create/modify designs 
for counters and in-store displays. 

Use reference 
\u001Amrchcrd072015\u001A 
when submitting your resume. 

Knowledge of French is a big plus.  
Send resumes to 

  gcamplani@bpi-sa.com   
(Apply only if you are able to legally 

work in the USA) 

TFWA to hold first research workshop in Cannes

ESSENCE CORP. 
has an immediate opening for a 

Market Coordinator. 
Candidate must be fluent in 
English, Spanish, as well as 

proficient in Excel and 
PowerPoint, French is a plus. 
The Market Coordinator role is 

responsible for key 
administrative tasks, including 

order processing, customer 
support, and marketing support. 

Must possess strong 
organizational skills and able to 

multi-task. 
 

ESSENCE CORP. 
has an immediate opening for a 

Marketing Coordinator. 
Candidate must be organized, 

dynamic and self-motivated, with 
strong skills of Excel, Word, 

PowerPoint (MS Office). 
Must speak English and 

Spanish. 
 

Please send resumes to  
musallan@essence-corp.com 

 PPI Group and FCCA form strategic video 
partnership for FCCA members 

 

Cruise industry media specialist PPI Group has formed a strategic 
partnership with the Florida-Caribbean Cruise Association (FCCA) 
that will incorporate video marketing services into their strategy with 
the cruise lines. 

The groups say that the partnership between PPI Group and the 
FCCA will benefit the destinations and fill a niche for the Caribbean 
and the cruise industry partners, as video is one of today’s strongest 
marketing tools. FCCA will be recommending PPI as the preferred 
video company to its members. 

Fort Lauderdale-based PPI Group’s Broadcast Operations Division 
is comprised of an award-winning team of producers and editors who 
create custom programming such as commercials, sales promotions, 
destination features, luxury programs, shore excursion experiences 
and product marketing through its in-house, state-of-the-art digital 
video facility, meeting specific brand guidelines. 

FCCA is a not-for-profit trade organization made up of 19 member 
cruise lines operating more than 100 vessels in Florida, the Caribbean, 
and Latin America.  

Previously, PPI Group served as the FCCA’s media sponsor for 
Cruise Shipping Miami (CSM) in 2015.  

“PPI Group and the FCCA have had a long-standing relationship 
and we look forward to continuing that partnership,” said Bill Panoff, 
president and CEO of PPI Group. 


