
JFK International Airport Ter-
minal 4 ushered in a new era in its 
history on Friday, May 24, when 
Terminal operator JFK IAT, parent 
company Schiphol Group, Delta 
Air Lines and the Port Authority 
of NY & NJ celebrated the official 
opening of Delta’s expansion, 
completing the relocation of 
Delta’s international flights from 
JFK’s aging Terminal 3 to a state-
of-the art T4. 

The $1.4 billion redevelopment 
expansion added 346,000-square-
feet of space on Concourse B, 
Terminal 4, which is managed 
by JFK IAT. The B concourse 
now measures 2 million square 
feet, making it one of the largest 
terminals in North America. Delta 
partner Virgin Atlantic Airways 
also operates out of Terminal 4.

Phase one of the expansion 
includes nine new and seven 
renovated international gates; 
improved and renovated check-
in areas, including a dedicated 

Sky Priority check-in, a central-
ized security checkpoint, a new 
24,000-square-foot flagship 
Delta Sky Club with the first ever 
outdoor terrace Sky Deck at the 
Club, an in-line baggage system to 
streamline and improve the bag-
gage handling system, improved 
Customs and Border Protection, 
baggage claim and re-check fa-
cilities, as well as new dining and 
retail offerings. 

“This redevelopment brought 
a multitude of benefits to all who 
operate at Terminal 4, in particu-
lar, the 30 airlines, our conces-

Glamour, TAG Heuer Style: 
Leonardo DiCaprio & Cameron 
Diaz at the Monaco Grand Prix

Leonardo DiCaprio, Cameron Diaz, 
racing legends and Monegasque 
royalty helped TAG Heuer celebrate 
its ongoing partnership with the 
Automobile Club de Monaco and 
the Monaco Grand Prix at the 71st 
running of motor-sport’s most 
glamorous race.

DiCaprio and Diaz attended the 
Monaco Grand Prix last weekend as 
special guests of their brand partner, 
watch/chrongraph producer TAG 
Heuer. 

On Saturday, before the big race 
on Sunday, the two attended an 
exclusive TAG Heuer cocktail party 
onboard the Swiss watchmaker’s 
yacht in Port Hercules. They were 
joined by Monaco’s HSH Prince 
Albert II, and a host of Formula One 
luminaries, including Jenson Button, 
Sergio Perez and Romain Grosjean, 
the drivers of TAG Heuer’s longtime 
partner in Formula One, McLaren 
Vodafone Mercedes. 

Diaz was wearing TAG Heuer’s 
new Monaco ACM chronograph-- 
the newest edition in the iconic 
watch series first launched in 1969, 
and worn by Steve McQueen’s 
character in the movie Le Mans 
(1971). DiCaprio wore the high-
tech, extreme shock-protected TAG 
Heuer Monaco 24. 

In 2011, TAG Heuer and the 
ACM signed a historic agreement 
making the Swiss brand the ACM’s 
Official Watch and Chronograph and 
Eyewear Partner of the Grand Prix 
of Monaco.
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sion partners and, ultimately, the 
passengers,” commented Janice 
Holden, Vice President, Airline 
Relations and Corporate Commu-
nication of JFK IAT. 

“In addition to improved 
infrastructure and enhancements 
to the facility, the project delivered 
nearly overnight a 45% year-over-
year increase of international and 
domestic passengers from Delta’s 
Terminal 3 (now retired) and an 
opportunity for each concession 
operator to respond by renovating 
and/or building new.  

“The final product, to be com-
pleted by year’s end, promises an 
outstanding concession program 
catering to the 15 million annual 
travelers through Terminal 4,” 
Holden added.

The key concessions element of 
the program has repositioned JFK 
IAT’s retail and Food & Beverage 
offerings post-security (except ar-
rivals).  This took place on March 

The new stores that DFS Group 
opened on the B Concourse in JFK 
Terminal 4 on May 24 are just the 
first step in a major expansion for 
DFS Group in JF Kennedy Inter-
national Airport. 

“We will also be opening an 
even larger presence in the new 
Retail Hall at T4 – it is very 
exciting,” Polly Nelson, Manag-
ing Director of North America for 
DFS Group told TMI during the 
opening ceremonies.  

“Delta is bringing all of its 

international flights to T4 as of 
today (May 24) which is a huge 
turnover from T3 where they have 
been. This brings new destinations 
to the Terminal, such as Dublin 
and Sao Paulo, and we are opening 
branded boutiques – Jo Malone 
and MAC -- to appeal specially to 
these destinations,” she continues. 

“DFS is very pleased to be here 
and be a partner with Delta. And 
Estée Lauder is always a great 
partner with us,” she comments.

Nelson notes that the T4 Jo 

One on One with Polly Nelson, Managing Director of North America for DFS Group 
JFK T4 to feature first Jo Malone boutique in North America Travel Retail

Malone fragrance boutique is 
the first one in North America in 
travel retail.

“These travelers are big fans of 
Jo Malone. We also have put in a 
MAC Boutique specifically for the 
Latin American passengers who 
have a huge appetite for MAC 
Cosmetics. We just opened and 
have people already here shop-
ping.” 

DFS has also constructed a fra-
grance wall located directly along 

THE NEW FRAGRANCE  

Continued on page 3

Continued on page 2

The new Sky Deck at Delta Sky Club 
outdoor terrace at JFK T4.
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ALAS-U takes over from PLUNA

The launch of the new airline 
that is attempting to replace 
bankrupt Uruguayan flag carrier 
Pluna took another step forward 
last month with the reveal of its 
branding. The airline, which will 
be a workers cooperative with a 
substantial government sharehold-
ing, is called ALAS-U .

The new business plan has been 
approved by the government and 
a $15m dollar government loan 
has been guaranteed. The new 
managers are aiming for a launch 
date in Q4 of this year but the 
launch may depend on the avail-
ability of aircraft. The original 
business plan called for ALAS-U 
to lease the 7 Bombardier aircraft 
that now belong to the Uruguayan 
government, after last year’s failed 
auction.  

Initially the company will try 
to reclaim the routes that Pluna 
operated to Brazil, Argentina, 
Chile and Paraguay.  The company 

hopes to employ around 500 
people, approximately 50% of the 
workforce of the bankrupt airline.

There may be some complica-
tions from Pluna debtors in Brazil 
and neighboring countries regard-
ing the ownership of the aircraft, 
with threats of confiscation, hint 
media reports.

The Bombardier aircraft may 
be deemed to be the property of 
the government and foreign courts 
may hold the government respon-
sible for part of the former Pluna’s 
debts. The company is actively 
talking to aircraft manufacturer 
Bombardier to return the problem-
atic aircraft and take other models 
in return.

John Gallagher

French luxury brand Yves Saint 
Laurent Beauté, through L’Oréal 
Luxury China, launched in China 
as of May 21.

Four years after the brand 
joined L’Oreal Group, the opening 
is part of an ambitious and stra-
tegic international development 
agenda aimed to propel Yves Saint 
Laurent Beauté among the leading 
beauty brands worldwide, says the 
company.

 
A global beauty player

“Yves Saint Laurent Beauté is 
a global beauty brand which offers 
to Chinese consumers a complete 
range of make-up, skincare and 
fragrance with iconic products in 
each category,” says the company 
statement.

YSL’s high-tech make-up fea-
tures jewel-like colors created by 

Lloyd Simmonds, Creative Direc-
tor Make-up Yves Saint Laurent.

The icons of YSL Make-up are 
Touche Eclat, created in 1992 – 
one Touche Eclat is sold every 10 
seconds worldwide – Mascara Vol-
ume Effet Faux Cils, Rouge Pur 
Couture or the very latest Rouge 
Pur Couture Vernis à Lèvres, a 
totally new lip make-up that com-
bines color, gloss and long-lasting 
effects.

At the brand launch in China, 
Yves Saint Laurent also pre-
sented the Limited Edition CHINA 
LOVE PALETTE, a palette of 4 
Pure Chromatics eye shadows, 
exclusively designed to pay tribute 
to China and Chinese Beauty.

In skincare, YSL Beauté is fea-
turing its market leading Forever 
Youth Liberator anti-ageing prod-
uct line based on glycobiology. 

YSL Beauté launches in Chinese luxury market

the B Course 
corridor. This 
is a temporary 
point of sale, 
with one of the 
new fragrance/
liquor stores 
currently under 
construction 
behind the wall. 
The liquor store currently situated 
directly across the fragrance wall 
will be redeveloped to carry other 
categories, says Nelson. 

Meanwhile, Nelson says that 
the travelers seem to love the 
fragrance wall, which is innova-
tive and in the path of significant 
passenger traffic. Additional DFS 
stores, including the main loca-
tions in the Retail Hall, a Kiehl’s 
Boutique, and a huge fragrance 
store, will be opened during the 
summer. 

“This is a big year for us,” says 
Nelson. Not only are we opening 
in double the space in JFK, but 

Nelson Continued from page 1

Canada’s duty free stores 
experienced mixed results in April 
2013 with the airport duty free 
stores sales increasing 7% versus 
April 2012 and land border sales 
dropping 9% versus the same 
month, according to the latest 
numbers from the Canadian Bor-
der Services Agency.

For the year airport duty free 
sales are up 8% with land border 
duty free sales down 0.95% for the 
January/April 2013 period.

Regionally, all four regions had 
negative sales results versus April 
2012. Prairie region sales dropped 
2.5%; Pacific sales fell 12%; 
Ontario sales were down 8%; and 
Atlantic/Quebec April sales were 
down 14%.

Mixed Canadian DF 
sales in April 2013

we are also opening at the new 
Tom Brady International Terminal 
(TBIT) at Los Angeles Interna-
tional airport this summer and we 
are doing major renovations in 
San Francisco.” 
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14, when T4 opened the Central-
ized Security Check Point. This 
replaced the original layout where 
separate security checkpoints 
were located on either end of the 
Retail Hall. The new layout has 
allowed the Terminal operators 
to significantly expand the DFS 
duty free concession space and 
T4’s specialty retail offer, which 
includes approximately 18 shops 
operated by Saveria USA; and a 
dynamic new newsstand and fash-
ion concessions joint venture with 
Hudson Group of 14 units, plus 
several other individual designer 
boutiques and services. 

In addition to the expansion 
that opened on Friday, Delta ear-
lier this year announced phase two 
of the Terminal 4 redevelopment 
plan that will include an additional 
11 gates on Terminal 4’s Con-
course B. Construction on phase 
two will commence immediately. 
Upon completion in summer 2015, 
Terminal 4’s Concourse B will 
house a total of 27 Delta gates and 
replace Delta’s current Terminal 
2 regional jet facility, which now 
handles domestic flights.

The T4 project represents a 
major investment by Delta and 
its partners in New York, a fact 
that was proudly noted by a list 
of dignitaries lauding the project: 
New York Mayor Michael R. 
Bloomberg, Delta CEO Rich-
ard Anderson, Schiphol Group 
President and CEO Jos Nijhuis, 
Lieutenant governor of New York 
Robert J. Duffy, representing New 
York Gov. Andrew Cuomo, Port 
Authority Vice Chairman Scott 
Rechler, among other Senators and 
Congressmen. 

Unique features of the new 
project include the largest Delta 
Sky Club in the Delta system, 
topped off by the first Sky Deck at 
Delta Sky Club, a 2,000-square-
foot rooftop terrace developed 
in partnership with Architectural 
Digest. Also new is a Sky Zone for 
unaccompanied minor travelers 
that features X-boxes, games and 

snacks. 
Delta has ceased operations at 

Terminal 3. The site will be rede-
veloped for operational use.   

Duty Free and Specialty Retail
Ed Midgley, VP, Concession 

Management at JFK Terminal 4, 
who is overseeing the total retail 
and Food & Beverage opera-
tions, reports that DFS will have 
nearly 20,000 square feet of duty 
free retail space under the new 
program. “DFS has been the duty 
free operator here for at least 10 
years, but this will be a completely 
new duty free program. They are 
building out over 11,000 sqf in the 
main retail hall, to be followed by 
a build-out of another 9,000 sqf 
in the A and B concourses, for a 
total of almost 20,000 sqf for duty 
free.” 

A new joint venture conces-
sions program led by the Hudson 
Group includes five new specialty 
shops featuring fashion icons – 
Michael Kors, Coach, Thomas 
Pink, Solstice and Victoria’s 
Secret – and seven new Hudson 
travel essentials stores, as well as 
a Discover New York souvenir 
shop. The stores will open in three 
phases between May and October 
of this year.

 “There will be a Hudson store 
at each end of the retail halls, each 
almost 3,000 square feet, almost 
like anchor stores,” says Midgley. 
“In another big change, the space 
where the flagship Hudson News 
store is currently located in the 
center of the Retail Hall will be 
converted into a DFS duty free 
store.” 

Saveria USA’s involvement in 
the retail program is another high-
light. “In the past Saveria operated 
multi-brand specialty retail stores 
post-security, but will now be 
offering a number of individually 
branded in-line stores: Ferragamo, 
Hugo Boss, Guess/Desiguel, 
Tumi, a full Swarovski store, 
Longchamps, Juicy Couture, Ken-
neth Cole, Bijoux Terner, plus a 
Watches/Sunglasses store, among 
others,” he says.

In addition, Terminal 4’s new 
retail program will feature sev-

JFK
Continued from page 1

eral other high-end free-standing 
boutiques as well as a stand-alone 
build-out for the Metropolitan 
Museum of Art store (MOMA). 

Rounding out the retail/services 
in the new Terminal 4, Pacific 
Gateway Concessions has built out 
two BluWire electronics stores and 
there will be two new Travel-X 
currency exchange units on the B 
extension, along with a number 
of new and renovated Xpress Spa 
units. 

“The stores on B extension that 
opened on May 24th included the 
restaurants, two Hudson News 
stores, two duty free stores and a 
Travel-X. And in June, Hudson 
Group should be opening one of 
their new 3,000 sqf Hudson News 
units,” says Midgley. 

Midgley says that big changes 
are underway in the F&B as well, 
in an effort to create an offer-
ing that complements the retail 
environment.  

The new design also removes 
everything out of the middle of 
the Retail Hall: “We are opening 
it up, making it more spacious to 
encourage browsing. We are creat-
ing the impression of being in the 
mall,” he explains.

“The plan is to be completely 
finished by the first quarter of 
2014, and to put all the finishing 
touches on the retail during the 1Q 
2014, such as lighting and other 
details. We think our program is 
going to be pretty unique in the 
market place,” Midgley concludes.  

Saveria USA Finance Coordinator 
Martin Basroon, Retail Operations 
Manager John Barry and President 
Claus Kohlenberger, in the current 
Ferragamo Boutique in the JFK Termi-
nal 4 Main Retail Hall. The shop -- one 
of 18 that will be operated by Saveria 
-- will be upgraded and remodeled into 
a three-sided free-standing boutique 
over the summer. 
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For inquires contact exclusive sales agent Unique Luxury Goods LLC, 
lola.perez@uniquelg.com 

SFO unveils $4.1b 10-year capital improvement 
infrastructure plan 

San Francisco Mayor Edwin M. 
Lee unveiled a major $4.1 billion 
capital improvement plan for San 
Francisco International Airport 
(SFO) last week, one day before 
it received final approval from 
the San Francisco International 
Airport Commission on May 21. 

The long-term infrastructure 
plan provides funding for terminal 
improvements – including a full 
renovation of Terminal 1 and reno-
vations to concourse and security 
checkpoint areas in Terminal 3, 
and Boarding Area B -- and the 
creation of an on-site 400-room 
luxury hotel, pending environmen-
tal approval. 

The plan is expected to create 
more than 36,000 jobs over the 
next 10 years. 

Airport Director John L. Martin 
said that the approval of the Capi-
tal Improvement Plan will ensure 
that SFO can elevate the air travel 
experience for all its customers.  
“We will continue to develop our 
airport to the standard established 
in Terminal 2, offering world-
class amenities, locally-sourced 
concessions, and environmentally 
sustainable facilities.” 

SFO expects to handle more 
than 13 million travelers this 
summer season between Memo-
rial Day to Labor Day. The airport 

offers non-stop flights to more 
than 31 international points on 30 
international carriers. It handled 
44.5 million passengers in 2012, 
an increase of +8.4% over the year 
before. Of these, 9.5 million were 
international passengers, up 5.9% 
YOY. 

MIA wins engineering accolades
Engineering News-Record re-

cently announced the 21 winning 
projects for its inaugural Global 
Best Projects contest, with a trio 
of projects related to Miami Inter-
national Airport earning honors. 
ENR’s Scott Judy notes that this 
is notable since only five projects 
from the United States were rec-

ognized with awards.
The MIA North Terminal 

Development program, submitted 
by a joint venture of Odebrecht 
Construction and Parsons, took 
top honors in the Airports/Ports 
category. And the AirportLink 
MetroRail Extension-Orange 
Line project, which connects to 
MIA, earned a merit award in the 
rail category. The MIA Mover 
project—previously the winner of 
ENR’s inaugural safety award for 
its Best of the Best contest—also 
won an award of merit in the rail 
category.

In addition to Miami, other 
major cities represented in the 
international winners included 
London, Beijing, Johannesburg, 
Vancouver, New York and New 
Orleans. Ireland, Russia, Hungary, 
Haiti, the Dominican Repub-
lic, Nicaragua, the United Arab 
Emirates and Liberia were among 
the other locales of Global Best 
Projects winners.

 

TORTUGA RUM 
COMPANY 

has an immediate opening for a 
SALES & MARKETING 

MANAGER 
Tortuga Liquors, Fine Wines  

and Spirits Ltd.,  
based in Grand Cayman,  

is currently seeking a  
Sales and Marketing Manager  

to develop and implement 
strategic goals and marketing 

plans for all liquor 
distribution  brands within the 
company portfolio, including 

brand positioning, sales, growth, 
market share, and
profitability goals. 

For further information email  
rmhamaty@trc-cayman.com 
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Estimated Construction Cost: $1.7B 
Scheduled Start Date: June 2014 
Scheduled Completion: TBD New concessions open at ATL

Hartsfield-Jackson Atlanta Inter-
national Airport is today, May 30, 
celebrating the opening of its newest 
concessions locations, the Atlanta 
Braves All Star Bar and Grill and Gold-
berg’s Café and The New York Times 
Bookstore, with an All-Star cast of 
government and airport dignitaries.

The ribbon cutters include former 
U.N. Ambassador and past (1981-89) 
Atlanta mayor, Andrew Young, Aviation 
General Manager Louis Miller, Gregg 
Paradies, President and CEO of conces-
sionaire Paradies, and John Schuerholz, 
President of the Atlanta Braves, plus 
representatives of the restaurant groups 
and others.  

Hartsfield-Jackson, the world’s 
busiest airport serving more than 95 
million passengers annually, is itself 
in the midst of a $6 billion-plus capital 
improvement project that includes a 
new, 12-gate international terminal. The 
busy airport expected to handle more 
than 1.6 million passengers over last 
week’s long Memorial Day weekend, 
up 3% over last year. 


