
 

 

Cuba opens first embassy in US since 1959 
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Monday morning, July 20 at precisely 
10:36, Cuba's tricolor flag rose over its 
century-old mission in Washington, DC. 
The event triggered spontaneous outbursts 
of both joy and anger as supporters and 
opponents of the Castro regime confronted 
each other behind police barricades across 
Sixteenth Street. 

TMI correspondent Larry Luxner was on 
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Fort Lauderdale-Hollywood Internat’l 
Airport begins ops in new Terminal 4 

Officials at Fort Lauderdale-Hollywood International Airport opened the 
first new concourse at the airport in more than a decade last week. Two gates in 
the new Concourse G in Terminal 4 began handling passengers on July 14, the 
first (western) part of a $450 million expansion and modernization project that 
began in 2013.  

The new terminal, being built in two phases, is scheduled for completion in 
2018. Construction on the eastern phase of the project will begin later this year.  

Flights will continue to operate at Concourse H throughout construction, 
until that concourse is removed in mid-2017. 

The new Concourse G will provide passengers with expanded food and 
shopping options – including an improved duty free offer -- in about 34,000 
square feet of concession space -- 2,000 sqf more than is currently in use.  

Broward County Aviation Department Public Information Officer Greg 
Meyer tells TMI that the new eateries on tap for the concourse are operated by 
Lauderdale F&B Partners (Delaware North, Superior Hospitality). New retail 
shops include Hoffman's Chocolate, CNBC Smartshop, Coastal Expression and 
Shades of Time, operated through Paradies-Broward LLC.  

The Duty Free concession is operated by Broward Duty Free – (DFASS, 
C.W. Hope Consulting) in a contract that runs through December 31, 2024. 
     “T4G Duty Free will ultimately be a 3,000 sqf space allowing the addition 
of expanded ranges and new categories of product,” said Meyer. Phase I of the 
new shop will be 1,175 square feet and Phase II will be the remaining 1,825 
square feet.  

When completed, Concourse G will have 14 gates. Twelve of those gates 
will be "swing" gates that will handle both domestic and international flights. 

The project also includes a redesigned U.S. Customs and Border Protection 
(CBP) Inspection area more than double in size compared to the present facility 
in Terminal 4. The LEEDS-certified concourse also features electronic 
charging stations and free Wi- Fi. 

In 2014, FLL was the 21st busiest airport in the U.S. with 24.6 million 
passengers and ranked 15th in international passengers in the U.S.  

International traffic has tripled in the last 10 years. 
 
 

 
 

  

 

 

the scene to chronicle this truly historic 
day which, he reports, comes exactly 30 
years after his first reporting trip to 
Havana. Cuba’s Foreign Minister Bruno 
Rodriguez Parrilla was in Washington to 
raise his country's flag, an event that the 
Cuban government broadcast live on the 
island's state-run TV. 

The U.S. flag-raising in Havana will 
take place in August with U.S. Secretary of 
State John Kerry in attendance -- the 
highest-level trip by a U.S. official to Cuba 
since the 1959 revolution.  

But normalizing full diplomatic ties 
could still take some time. At present, the 
54-year trade embargo is still in effect.  
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MIA pax growth on pace for 
another record year 

After posting its best quarterly passenger growth since 2012 
to begin the year, passenger growth at Miami International 
Airport picked up further steam in the second quarter of 2015. 
Total passenger traffic at MIA was up 5.79% through the 
second quarter compared to the same time period last year.  

Through June, MIA welcomed 21.9 million travelers, 
equaling 1.2 million additional passengers compared with the 
first half of 2014. Some 11.5 million domestic travelers went 
through MIA in the first half of 2015, up 7.23% yoy, while the 
number of international travelers grew by 4.25% to 10.4 
million. 

 During the second quarter of the year, hub carrier American 
Airlines introduced daily service to Frankfurt, Germany in 
May, and added service to Barranquilla, Colombia and 
Monterrey, Mexico in June. Thomas Cook Airlines also 
launched first-ever Miami-Manchester service in the second 
quarter, while XL Airways France brought seasonal Miami-
Paris service back for the third year in a row.  

MIA’s route expansion will continue later this year with 
expanded seasonal Miami-Helsinki service on Finnair; five 
weekly flights to Vienna aboard Austrian Airlines; and daily 
Miami-Istanbul service by Turkish Airlines. 
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Dufry to issue EUR 500m Senior Notes to 
help finance World Duty Free acquisition 

Dufry plans to issue EUR 500 million Senior Notes with a 
maturity of eight years. Proceeds from the offering are intended to 
be used to partially finance the acquisition of World Duty Free.  

The Notes will be pari passu with the existing revolving credit 
facility and term loans as well as the existing USD and EUR notes. 
It is expected that the Notes will be admitted to the official list and 
to trade on the Global Exchange Market of the Irish Stock 
Exchange.  

The Notes will be offered and sold only to non-U.S. persons 
outside the United States pursuant to Regulation S under the 
Securities Act of 1933, as amended (the “Securities Act”) and to 
qualified institutional buyers in the United States pursuant to Rule 
144A under the Securities Act.  

Exact terms and conditions are expected to be finalized in the 
coming days. 

 
 

 

HMSHost awarded for diversity practices 
HMSHost was honored with the Strategic Partner Award by the 

Airport Minority Advisory Council (AMAC) during the 31st annual 
Airport Business Diversity Conference in June.   

The award was in recognition of HMSHost’s outstanding diversity 
practices and its shared commitment with AMAC to eliminating barriers 
to minority and women participation in the airport industry, which it says 
has led to growth for the company.  

HMSHost President and CEO Steve Johnson comments, “As one of 
the leading concessionaire sponsors for AMAC, we recognize and value 
the enrichment that working with minority and women led firms brings 
to our business, and we are honored that AMAC has chosen HMSHost 
for this recognition.” 

Ron Gomes, HMSHost Vice President of Strategic Alliances, 
accepted the award on behalf of the company. 

 
Port Everglades expansion moving forward 

 On July 8, Port Everglades gained approval from the US Army Corps 
of Engineers as well as a commitment of $1.2 million toward its 
engineering and design phase.  

The plan to deepen the channels from 42 to 48 feet will allow Port 
Everglades to accommodate Post-Panamax megaships. The $300+ 
million dredging project is now moving onto the engineering and design 
phase expected to take up to two years.  

The following construction phase is expected to take an additional 
three years. 
Source: WDTC  

 

Lagardère rebrands with Travel Retail name 

Lagardère Services has renamed all of its group companies 
Lagardère Travel Retail. This new name aims at serving the group’s 
ambition in its quest for growth and excellence and conveys its strategic 
position in travel retail as well as its belonging to Lagardère group, said 
the company blog. The new name is expected to be in effect by the end 
of the year.  
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Bacardi takes full ownership 
of Leblon Cachaça 
      Bacardi announced it has com-
pleted the acquisition of Leblon 
Holdings LLC and its Leblon 
cachaça brand after serving as a 
significant minority investor for 
several years. 

Celebrating its 10th anniversary 
this summer, Leblon is available in 
more than 35 countries including 
Brazil, the United States, Canada, 
and select markets in Europe, Asia 
and the Caribbean. 

Leblon will continue to be led 
by Steve Luttmann. Terms of the 
transaction were not disclosed. 

  
 

Bacardi buys Banks Rum 
Bacardi has acquired super-

premium Banks Rum. 
The award-winning Banks 

portfolio includes Banks 5-Island 
Rum, Banks 7 Golden Age Blend 
and various limited editions. Banks 
rum is currently available in some 
of the most influential on-premise 
establishments in the U.S., Ger-
many, the UK, France, Japan, 
Portugal, Russia, Switzerland, 
Denmark and Singapore. 

Created by Founder and Master 
Blender Arnaud de Trabuc, and 
inspired by the travels of legendary 
18th-century British explorer and 
botanist Sir Joseph Banks, Banks is 
blended from up to seven different 
origins including Trinidad, 
Jamaica, Guyana, Barbados, 
Panama, Guatemala and Java. The 
final blends are aged in previously 
used bourbon barrels. 
 

Banks sells about 6,000 cases 
annually, starting at a suggested 
retail price of US$29.99. 

Terms of the transaction were 
not disclosed. 

 
Bacardi GTR wins 4  
design awards 
  Bacardi Global Travel Retail won 
several awards at recent drinks 
industry competitions. 

Tang, which was initially 
launched with DFS at Hong Kong 
International Airport four months 
ago, won both Supreme Champion 
and Gold in the ISC awards for 
Best Design & Packaging in Travel 
Retail, announced on July 8.  

Aultmore Speyside Single 

Malt Whisky, which launched in 
October 2014, won the Drinks 

Business Award for Best Design 
& Packaging in Spirits, in a joint 
award with Stranger & Stranger, 
the packaging design agency. 
Inspired by the natural environment 
around the distillery, the pack 
features soft black imagery evoking 
a sense of the location’s foggy 
weather and helps to create an air 
of mystery, adding to the mood, 
says the company. 

Bacardi rum received a special 
commendation from the Drinks 

Business Awards for the new 
bottle design presentation, 
launched in February 2015. The 
first packaging update to the rum in 
more than a decade, the new bottle 
– still in the classic ‘Georgia 
Green’ color glass – is slimmer and 
taller and designed to be easier to 
handle.   

 
 

Family, and the Old Forester 
brand team began to dream of 
building an urban distillery on the 
very ground Brown-Forman once 
called home, “Whiskey Row.”  

Old Forester President 
Campbell Brown said that a 
recent fire on Whiskey Row that 
damaged adjacent buildings has 
delayed the completion of the 
new Old Forester Distillery to 
sometime in 2017, several months 
past the original schedule.  
     Campbell Brown and Brown-
Forman Board of Directors 
Chairman Garvin Brown led the 
Brown family contingent, joined 
by Kentucky Governor Steve 
Beshear, Louisville Mayor Greg 
Fischer, and other government 
and company officials.   
     Brown-Forman Master Dis-
tiller Chris Morris led a cere-
monious filling of the first barrel 
in connection with the new 
distillery, while Garvin Brown 

Bacardi news roundup  
 

and Brown-Forman CEO Paul 
Varga offered a toast to the project 
with Old Forester’s 1870 Original 
Batch from the new “Whiskey 
Row Series” of products.  

At the conclusion of the 
ceremony, a large, new banner of 
the Old Forester Distillery logo 
was unveiled marking the location 
of the new distillery during 
construction. 

 The historic properties at 117 
and 119 Main Street where the Old 
Forester Distillery will be located 
were built around 1857 and used 
for warehousing barrels of 
whiskey produced at numerous 
distilleries in the areas.  

At least nineteen distillers, 
wholesalers, and other whiskey-
related businesses called this block 
of West Main Street home. By the 
mid-1870s, this stretch of Main 
Street was known as “Whiskey 
Row.” 
 
 

 

 

 

Brown-Forman kicks off construction of new Old Forester Distillery  
 

the company’s flagship for many 
years, selling more than a million 
cases a year by the early 1970s.  
     While Kentucky bourbon sales 
(including Old Forester) declined 
for many years, Old Forester 
maintained a strong base of 
support in its hometown.  
     With the bourbon resurgence 
now underway, Brown-Forman 
executives, members of the Brown 

Three generations of Brown 
family descendants gathered today 
in Louisville to take part in the 
construction kick-off ceremony for 
the new Old Forester Distillery, 
which will be located at 117 & 
119 West Main Street along 
Louisville’s famed “Whiskey 
Row.”  

Old Forester was Brown-
Forman’s founding brand and was  
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David Ferreira 
dferreira@cross.com 

Asia Pacific is proving to be a 
particularly strong market for 
Maui Jim, which is known 
worldwide for its high-perfor-
mance polarized lenses and its 
wide range of styles to suit 
activities from active sports to the 
beach. 
     Global Travel Retail Director 
Giles Marks particularly notes 
successes with Gebr Heinemann 
stores in Australia, particularly 
Sydney; with LS travel retail and 
their ‘Eye Love Perth’, ‘Eye Love 
Auckland’ concept of dedicated 
sunglasses stores; and the busi-
ness with Lotte’s downtown duty 
free shop in Indonesia; and with 
the performance of the brand in 
Shanghai and Beijing with 
Sunrise Duty Free. 
     Marks concludes, “In spite of 

Belvédère Group 
becomes Marie Brizard 
Wine & Spirits 

As of July 1st, French drinks 
group Belvédère officially 
changed its name to Marie 
Brizard Wine & Spirits 
(MBWS).  

With a new management 
under Jean-Noël Reynaud under-
way since May 2014, the Group 
says that “ambitious plans have 
been put in place” and a new era 
is on the horizon.   

In addition to the Marie 
Brizard range of French liqueurs, 
the portfolio includes Sobieski 
Vodka, Gautier Cognac and 
William Peel blended Scotch 
whisky along with Fruits and 
Wine – a mix of wine and fruit 
juice aperitif. Travel retail is 
handled by Marie Brizard Wine 
& Spirits in Denmark/ 
Scandinavia, and the address, 
phone and VAT numbers have 
not changed, although there is a 
new email ending with 
@mbws.com.  
 

 

TUMI appoints new 
creative director 

TUMI has appointed New 
York designer Michael Petry as 
its new Creative Director, effect-
tive July 1, 2015.  

Petry has been Sr Vice Presi-
dent and Creative Director at The 
Frye Company since 2007, chalk-
ing up a proven track record of 
commercial and creative success 
for the producer of footwear, 
handbag and accessories.  

Petry will report to TUMI 
CEO and President Jerome 
Griffith, and be responsible for 
TUMI’s strategic creative direc-
tion, ensuring alignment on all 
product related initiatives, design 
processes and business objectives 
that advance the over-all brand 
strategy.  

Additionally, he will provide 
global leadership on visual mer-
chandising and store design, 
while upholding the high integ-
rity of the brand’s identity to 
remain consistent with the expec-
tations of TUMI’s customers 
worldwide, said the company 
statement.   

Crystal Cruises to expand luxury travel in ocean, 
river, yacht and air 

Luxury cruise line Crystal Cruises has announced a major expansion 
plan which includes the launch of three new all-suite ocean ships, a luxury 
yacht line, two luxury river vessels and its own Boeing 787 Dreamliner 
aircraft. Crystal says that its new plans will establish three brand new 
classes of cruising over the next three years. 

In December 2015, Crystal Esprit will embark on its maiden voyage as 
the first expansion of the Crystal Cruises fleet. The vessel is a 62-guest, 
3,000-tonnage extravagantly appointed yacht, delivered to Crystal Cruises 
by Genting Hong Kong (GHK). Crystal Cruises was sold to Genting Hong 
Kong in March 2015 for $550 million. Genting is the owner of Asia's 
largest cruise line and a major shareholder of Norwegian Cruise Line. 
 

Premium sunglasses supplier 
Maui Jim is going from strength 
to strength in travel retail, with 
double digit growth in the year to 
April 2015 and plans for further 
expansion in the coming months. 

The brand has recently 
mounted high profile promotions 
in various airports, including 
Istanbul Atatürk, Cancun, and 
London Gatwick. The results 
have been dramatically increased 
sales and significantly raised 
visibility for the brand, says the 
company. 
 

Maui Jim sees bright future in Travel Retail  

difficult market conditions in 
several countries and a slowdown 
in the growth of duty free sales 
overall, Maui Jim is performing 
ahead of expectations across the 
board. We have exciting plans for 
2015 and beyond, including, as 
always, a great selection of new 
styles joining our portfolio every 
season.” 

Maui Jim points out that it is 
known among retailers for its 
rapid supply and return service 
and its no-quibble warranties. In 
Asia Pacific a fast turnaround is 
guaranteed through Maui Jim’s 
own distribution and service 
center in Hong Kong. Given the 
anticipated growth in the Chinese 
market, a Shanghai center is 
scheduled to open later this year. 

For more information, please 
contact gmarks@mauijim.com. 
 

 
The attention-getting 

Maui Jim HPP at Cancun 

airport this past February.  

Furla opens new store with Starboard 
on Celebrity Silhouette cruise ship 
 

 

Furla has expanded its cruise 
ship presence with the opening 
in June of a new 7 sqm person-
alized corner onboard Celebrity 
cruise ship Silhouette with 
Starboard Cruise Services.  

Gerry Munday, Furla’s 
Global Travel Retail Director, 
comments: “It has been a 
pleasure to work with Starboard 
again, on this second location 
and we thank them for their 
help with this opening.  

“The cruise ship business is 
very different from other travel 
retail channels as travelers have 
much longer to make a decision 
on purchases - often resulting in 
a higher spend per head. It’s an  

 
 

important area for us and one that 
we wish to develop further.” 
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