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 Carnival Corporation & plc 
today made history, announcing 
that Cuba has granted approval for 
the company to begin travel to 
Cuba starting on May 1, 2016. 
Following U.S. authorization 
granted in July 2015, Carnival Cor-
poration is now cleared to operate 
the 704-passenger MV Adonia to 
Cuba through its newest brand 
Fathom.  

This marks the first time in over 
50 years a cruise ship is approved 
to sail from the United States to 
Cuba.  

Cuban authorities from Havan-
atur Celimar, various other agen-
cies and Carnival Corporation 
today signed agreements enabling 
cruising by Carnival Corporation to 
Cuba. 

Arnold Donald, CEO of Carni-
val Corporation, and Tara Russell, 
president of Carnival Corporation's 
new Fathom brand, made the an-
nouncement in a media conference 
call from Havana, Cuba, this 
evening.  

Arnold and Russell were among 
the business leaders accompanying 
President Obama's historic visit to 
Cuba, the first sitting U.S. presi-
dent to visit Cuba in nearly 90 
years. 

“Today we've made history. 
Carnival Corp. has become the first 
U.S. cruise company in more than 
50 years to be granted approval – 
from Cuba-- to sail from the U.S. 
to Cuba. This is an extraordinary 
day, it’s historic, it’s exciting,” said 
Donald in his opening remarks. 

Fathom will begin sailing to the 
Dominican Republic in April and 
begin sailing in the first week of 
May to Cuba, said Arnold.  

“Our cruise will provide our 
guests with an exclusive oppor-
tunity to be one of the first to par-
ticipate in what is certain to be an 
unforgettable experience,” said 
Arnold.  
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“I want to thank the U.S. and all 
the relevant Cuban officials who 
have worked with us over the past 
months to create this historic op-
portunity, who worked to develop 
the land program and finalize the 
agreement and we look forward to 
a long and successful relationship 
that brings very special rewarding 
and enriching experience to 
travelers,” said Arnold.  

“I also want to thank all of my 
colleagues at Carnival Corporation 
from all ten of our brands for their 
commitment to develop our Cuban 
personnel to make this a reality. It 
has truly been a remarkable team 
effort.” 

“This is such an exciting his-
toric day, what an honor to be 
here,” added Tara Russell, presi-
dent of Carnival Corporation's new 
Fathom brand. “President Obama 
is the first U.S. President to visit 
Cuba in 88 years and I believe that 
the last time a president visited, it 
was on a ship. So we are honored 
to be the first ship that will be 
coming bringing Americans to 
Cuba.  

“Our Carnival Corporation and 
Fathom brand teams have worked 
closely with Cuba throughout this 
process and we are thrilled to begin 
regular sailings to Cuba from 
Miami starting on May 1. We have 
been told that we will be the first 
cruise line to sail from the U.S. to 
Cuba with our historic inaugural 
sailing,” she said. 

 
Three ports of call 
     Carnival will sail to Cuba 
through its “social impact” Fathom 
brand -- where its passengers have 
the opportunity to work alongside 
locals on community needs. 
Passengers will sail aboard the 
704-passenger MV Adonia – which 
was redeployed from Carnival 
Corporation’s P&O Cruises (UK).  
 
 

The MV Adonia will initially 
visit three ports of call -- Havana, 
Cienfuegos and Santiago de Cuba. 
At each stop travelers will have the 
opportunity to engage in on-the- 
ground activates that will allow 
them to enjoy Cuba in an “up close 
and personal way,” will provide 
travelers the opportunity to interact 
with the artists, musicians, business 
owners, and families who make up 
the fabric of Cuban society, says 
Carnival.  

The cruise will offer Cuban- 
and Caribbean-inspired music and 
film options, as well as Cuban-
inspired menus. Special onboard 
programming will include a wide 
variety of activities, ranging from 
an orientation to Cuba's history, 
customs and culture, geographic-
inspired entertainment, casual and 
fun personal enrichment activities, 
to conversational Spanish lessons, 
and guided sessions with the 
Fathom team. 

“We are humbled and honored 
to offer a one-of-a-kind Cuban 
experience to our travelers,” said 
Russell. 

Seven-day itineraries will 
depart from PortMiami on 
Sundays at 4:30 p.m. Eastern 
Time. The ship will arrive in 
Havana the following morning 
(Monday) at 11 a.m. The Adonia 
returns to PortMiami, at 7:30 a.m. 
Eastern Time Sunday. 
     Prices for seven-day itineraries 
to Cuba start at $1,800 per person, 
excluding Cuban visas, taxes, fees 
and port expenses and including 
all meals on the ship, onboard 
experiences and several on-the 
ground activities. Prices will vary 
by season. This is double the price 
of the alternate week sailings to 
the Dominican Republic, but 
cruises are expected to sell out. 

Arnold and Russell said that 
Carnival will take care of 
obtaining visas and meeting the 
requirements necessary for 
Americans to travel to Cuba, as 
well as the necessary paperwork. 

Although they said that they 
eventually expect the other 
Carnival cruise brands to sail to 
Cuba, they do not see that 
happening any time soon.  

 

The 704-passenger  
MV Adonia will begin 
sailing to the Dominican 
Republic in April, and to 
three ports of call in 
Cuba on May 1, 2016.  



The 2016 Seatrade Cruise Global event – the 
largest conference and trade show in the 
international cruise industry, hosting more than 
800 exhibitors and 11,000 attendees --opened 
March 14 with its traditional State of the Global 
Industry presented by a panel of the cruise world’s 
top executives discussing innovation.  

Frank Del Rio, President & CEO of Norwegian 
Cruise Line Holdings; Arnold Donald, President & 
CEO of Carnival Corporation; Richard Fain, 
Chairman & CEO of Royal Caribbean Cruises 
Ltd.; and Pierfrancesco Vago, Executive Chairman 
of MSC Cruises, held an unscripted and  
unedited conversation moderated by travel 
journalist Peter Greenberg.  
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Starwood first U.S. company to sign 
landmark deal for hotels in Havana 

Starwood Hotels and Resorts has become the first American hotel company 
to enter the Cuba market for more than half a century.  

 The chain has signed deals to manage two prestigious hotels in Havana and 
signed a letter of intent to operate a third.    

Starwood received special permission to proceed with the deal from the U.S. 
Treasury Department, since a deal such as this is still not normally allowed 
under the U.S. trade embargo.  

The deal was announced the day before U.S. President Barack Obama made 
his historic visit to Cuba on March 20. President Obama opposes the 54-year-
old embargo, which the U.S. congress must repeal.  

According to the Washington Post, the deals include the Hotel Inglaterra, a 
Havana icon owned by the state, which will become part of Starwood’s Luxury 
Collection, and the military-owned Hotel Quinta Avenida, which will become a 
Four Points by Sheraton hotel. Both will undergo renovations before opening 
under their new brands later this year. 

Pending license approval from the Treasury Department, Starwood will also 
convert the Hotel Santa Isabel into a part of its Luxury Collection. 

 

On Wednesday, March 15, just 
days before President Barack 
Obama made his historic visit to 
Cuba, the U.S. Treasury 
Department announced a further 
easing of restrictions brought on by 
the 54-year-old economic embargo 
against Cuba.  

The new regulations make it 
easier for Americans to travel to 
the island, most notably allowing 
individuals to travel to Cuba under 
"people to people" educational 
trips, which previously had been 
limited to groups. 

It also loosened restrictions 
business transactions between the 
two countries and on Americans' 
ability to purchase Cuban 
merchandise, including Cuban-
made cigars. 

Among other things, U.S. banks 
will also be allowed to open bank 
accounts in the U.S. for people 
living in Cuba and vessels will be 
permitted to transport cargo from 
the U.S. to Cuba and then sail to 
other countries. 

The changes took effect on 
March 16.  
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Innovation—and how creativity fuels the future 
of on-board experiences and yields—was the 
theme of the opening morning conferences, held in 
the packed Terminal 4 at the Port Everglades 
Cruise Pier adjacent to the Fort Lauderdale 
Broward County Convention Center on March 14-
17.   

“Creativity is coming up with great ideas. 
Innovation is bringing great ideas to life,” said 
Richard Fain, chairman and ceo, Royal Caribbean 
Cruises Ltd. during the opening session.  

Continued on next page.  

 
Frank Del Rio, President & CEO of Norwegian Cruise Line Holdings; Arnold Donald, 
President & CEO of Carnival Corporation; Richard Fain, Chairman & CEO of Royal 
Caribbean Cruises Ltd.; and Pierfrancesco Vago, Executive Chairman of MSC Cruises,   
and travel journalist Peter Greenberg at the opening of Seatrade Cruise Global 2016.  
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Continued from page 2.  
Fain denies that RCC, known 

for such innovations as adding 
Rock Climbing walls to its new 
ships and creating a real Central 
Park on its Oasis of the Seas, is 
trying to make its ships the destina-
tion. “Our ships are still a way to 
go to other destinations,” he insists, 
“but we want to make the experi-
ence of getting there wonderful.”  

The goal was to create an entire 
cruise of “small wonders,” he said. 

“It is all about the experience,” 
stressed Arnold Donald, president 
and ceo, Carnival Corp. & plc. 
“We must exceed expectations and 
create that transformative guest 
experience.”  

   MSC Cruises executive 
chairman Pierfrancesco Vago also 
concurred, quipping that “Innova-
tion is my second name.”  

MSC, which plans to introduce 
seven new ships by 2022, is target-
ing North America for major 
expansion. Vago cited the line’s 
new “follow the sun” concept 
debuting on its MSC Seaside, 
which will cruise year-round from 
PortMiami starting in December 
2017. The ship will feature a 360-
degree, ocean-level promenade  

 

with indoor/outdoor shops and 
restaurants, buffet area and pool, 
along with a two-deck glass-
walled atrium and panoramic 
exterior elevators.  
     Norwegian Cruise Line 
President & CEO Frank Del Rio 
said that innovation comes from 
understanding your customer, but 
at the same time innovation must 
deliver a return on investment 
and pay its way. He spoke about 
the popularity of the single 
cabins NCL introduced, but said 
he has no plans to increase the 
percentage because they do not 
deliver enough return.  

Del Rio also questioned the 
need to increase the rate of new 
ship builds. “Our older, smaller 
ships actually generate the most 
revenues,” he said.  

In January, NCL unveiled 
"The Norwegian Edge" program, 
a $400m, 2-year enhancement 
program of ship refurbishments, 
private islands and upgraded 
service and culinary standards. 

“We need a more balanced 
approach of new ship builds. We 
need to maintain the highest 
quality possible for our existing 
ships,” he said. 

Cruising, by the numbers 
The cruise industry is the fastest-growing category in the leisure 

travel market, and has experienced an average annual passenger 
growth rate of approximately 7% per annum since 1980. In 2015 
global cruise industry trade association CLIA --the Cruise Lines 
International Association, and the regional organization Florida-
Caribbean Cruise Association FCCA, reported that an estimated 23 
million passengers took a cruise. This was up 4% over 2014’s record 
breaking 22.04 million, and this year cruising is poised to reach new 
heights, say the organizations, which are forecasting 24 million will 
sail on FCCA or CLIA member lines in 2016, and spend an average 
of $135 per passenger per day.  

Demand for cruising has increased 68% in the last 10 years, says 
CLIA. But with 1.2 billion people forecast to travel for leisure in all 
categories this year, conference moderator Peter Greenberg points out 
that cruising still represents a small proportion of the total, so much 
potential still exists. 

North America has been the traditional home of global cruising— 
12.01 million of 2014’s 22 million were sourced from North America 
and more than a third --33.7% --of 2016’s deployed capacity will be 
in Caribbean/Bahamas waters – but the cruise industry is promising 
that passengers in 2016 “will have the world as their gangway.”  

 
Continued on next page.  
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Carnival’s Donald reiterated 
the idea that ship building takes 
time, and cruise lines must find 
other ways to innovate than just 
building new ships.  

 “To innovate is to think 
outside the box. It’s how you 
convert thinking into the 
experience,” said Donald. (See 
Fathom/Cuba story on page 1).   

Regarding China, with its 135 
million outbound tourists, of 
which cruising captures only a 
tiny percentage, the panelists all 
agreed that the potential is vast 
but that you cannot grow faster 
than new ships can be built.  

The cruise industry has the 
unique ability to reposition 
assets, however.   

Cuba is another story though. 
U.S. cruise companies have ships 
in the region and are waiting for 
permission from the Cuban 
authorities to begin service, but 
they worry that Havana’s aging 
infrastructure cannot handle the 
influx of tourists that could pour 
into the island.  

“We are realists,” noted 
RCL’s Fain.   

“Havana today does not have 
the infrastructure to take our 
ships,” said Del Rio. 

“Cuba is very complex,” 
agreed MSC’s Vago, who 
already home ports a ship in 
Havana and will add a second 
ship, the MSC Armonia, next 

November. MSC began serving 
the island with its 2,120-guest  
MSC Opera last December. 
Vago announced that MSC plans 
to go year-round in Cuba. 

All four panelists strongly 
argued that the opening of Cuba 
will help, not hurt, other parts of 
the Caribbean.  

“Cuba will not divert traffic 
from the other islands. It will, 
instead, create a ‘halo’ effect that 
will generate additional interest 
in and visits to the Caribbean,” 
Fain said.   

“The rest of the Caribbean 
doesn’t have to worry,” said Del 
Rio. “The Western Caribbean 
will get a jump from Cuba. It’s a 
slow rolling start, but remember, 
5.5 million tourists visit Cuba 
every year, just not from the 
U.S.,” he said.  

Rick Sasso, President & CEO 
of MSC Cruises (USA), addres-
sed the topic the next day in a 
session dedicated to the Carib-
bean and Cuba.  

 “The Cuban government is in 
no hurry to make changes. It will 
be a slower process than people 
might expect. On the other hand, 
cruise ships will help Cuba 
expand its tourism by providing 
hotel space while the country 
builds its long-term capacity. 
The demand is there, and it will 
be a great opportunity for the 
region.”  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

ACTIUM
Has an opening for a 

Customer service specialist 
Candidate must be fluent in English 

and Spanish and possess 
exceptional customer service and 

organizational skills.  
This position will be responsible for 
processing orders and assisting the 

Brand Manager with day to day 
operation as well as acting as a 
liaison between distribution team 

and 3rd party warehouse. 
 

 Knowledge of MS Office 
applications (with strong proficiency 

in Excel) is a must. Quickbooks 
knowledge and industry experience 

is a plus. 
 

Company is based in Miami. 
Send resume to 

prodrigues@actium.us   

CLIA:  2016 Cruise numbers continued from page 3.  

Tourists the world over are 
discovering cruising. CLIA says 
that 700,000 Chinese vacationers 
will take a cruise this year, along 
with one million Australians. In 
addition to the ships being 
deployed to the Caribbean (which 
percentage-wise is trending 
downward), CLIA is forecasting 
that Europe will account for 
another 30% of deployed capacity 
– with 18.7% going to 
Mediterranean cruises , and 11.7% 
to the rest of Europe. Asia will 
account for 9.2% of deployment 
this year and Australia/New 
Zealand/S. Pacific for 6.1%. In the 
Americas outside of the Caribbean, 
Alaska cruises generate 4.1% of 
global cruise capacity and South 
America 2.7%, with Other Markets 
rounding out the final 14%.   

Nine new ocean-going vessels 
with 23,000 berths and 
representing an investment of more 
than $5.5 billion are launching this 
year. They can visit nearly 1,000 
ports around the globe, with many 
new ports opening in Asia and 
Australia. In fact, China was a 
major focus of the 2016 Seatrade 
Global event, as was Cuba. But the 
Caribbean continues to “headline 
the industry’s success,” says the 
FCCA, both in numbers and yields. 

The cruise industry is ensuring 
that access to Caribbean cruises is 
easy and convenient, and reaches 
as many potential guests as 
possible. North America currently 
has 30 embarkation ports, which 
puts a port within driving distance 
of 75% of North American 
vacationers.   

 
  

is seeking an 
Area Sales Manager for Latin 

American Local Markets 
based in Miami. 

 
Responsibilities include implementing 
our sales and distribution strategies, 

negotiating sales conditions, 
determining product listing and price 

structures, managing sales 
budget/P&L, implementation of 

marketing calendar, and 
management of brand managers at 

the distributor level. 
 

Ideal candidate has at least 3+ years 
sales experience in the luxury 

industry working with distributors, as 
well as excellent communication and 

organizational skills. 
 

40-50% travel required 
To apply please contact  

gcamplani@bpi-sa.com 
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   The blend of cognac and essence 
of bitter orange will enter Gruppo 
Campari’s Global Priorities port-
folio, “reshaping, further streng-
thening and premiumizing Gruppo 
Campari’s offering.” Grand 
Marnier enables the Group to 
further capitalize on the revival of 
classic cocktails, particularly in the 
U.S., says the company. 

With Grand Marnier, the U.S. is 
expected to become the largest 
market for Gruppo Campari’s net 
sales. Grand Marnier has been in 
the Moet Hennessy USA port-folio 
since 1995.  

The Grand Marnier spirit port-
folio is SPML’s core business, 
accounting for approx. 85% of 
sales in 2015.  

SPML generated approx. 92% 
of its sales outside France. Key 
markets are the U.S., accounting 
for approx. 60%, Germany, 
Canada and France. SPML brands 
are currently distributed in more 
than 150 countries through third 
party distributors. 
The distribution agreement will 
become effective on July 1, 2016 
and will remain in force for a 
period of five and a half years until 
December 31, 2021. The initial 
agreement will be renewable for 
consecutive five year periods after 
2021. 

 

 
 
 
 
 
 

Heinemann Americas 
Has an immediate opening for a 

Logistics Customer 
Service Officer 

The position maintains a 
professional business relationship 

between our Customers and 
Third-party logistics provider, 

ensures that U.S. Compliance is 
being upheld, and maintains 

updated status’s on all outbound 
orders. 

Professional qualifications: 

5-10 years of experience in supply 
chain management and or 

logistics 
Basic user knowledge of SAP 
At least 5 years of experience 

working in logistics environment 
Experience working in 

international logistics companies 
Strong analytical, communication, 
negotiation and decision making 

skills 
Business fluent in English 

Advance knowledge of MS Office 
Able to work independently 

Experience in handling small to 
medium sized teams 

 
Please send resumes for both 

positions to 
info@heinemann-americas.com 

Gruppo Campari has reached an 
agreement to acquire a controlling 
interest in Grand Marnier's parent 
company, Societe des Produits 
Marnier Lapostolle (SPML). 
Simultaneously, Gruppo Campari 
has entered into an exclusive agree-
ment with SMPL for the worldwide 
distribution of the Grand Marnier 
spirits portfolio. The deal values the 
company at € 684 million, approx- 

imately US$760 million. 
   The company says the acquisition 
further leverages its expanded  
international route-to-market as 
well as its brand building capabili-
ties, adds further critical mass 
across the Group’s markets (parti-
cularly the key U.S. market) and 
enhances its exposure to the pre-
mium on-trade channel as well as 
Global Travel Retail.

Gruppo Campari to acquire SPML, owner of Grand Marnier 


