
    
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
 
 

ADDA RODRIGUEZ forms 
The 7cGROUP 

South American duty free 
specialist Adda Rodriguez has 
embarked on a unique new venture, 
creating a company called The 7c 
Group, www.the7cgroup.com, to 
provide a range of services for 
companies entering the travel retail 
venue, especially – but not limited 
to -- Latin America.  

 “My company name represents 
the seven continents of the world. 
The7cGroup aims to bring the 
players together,” Rodriguez tells 
TMI.    

“I formed this company because 
I saw a need for greater change in 
the industry. Travelers need more 
options and better services, par-
ticularly in airports… With my 
certificates in airport retail man-
agement, I am very aware of un-
tapped possibilities. 

 “The7cGroup will work with 
all airport and border retailers, and 
assist them in bringing unique 
products to their stores. I will not 
be only representing brands, but 
also retailers and airports, which 
are seeking popular products they 
are unaware of, or services that 
could help boost airport revenues,” 
she says.  

The 7cGroup can also assist 
retailers in bidding for space and is 
expert in positioning, branding and 
communications as well as creating 
customer experiences. Adda will 
be in Cannes. To learn more, con-
tact her at info@the7cgroup.com  
 

COUNTDOWN TO CANNES 

Patrón Tequila will introduce landmark ‘Patrón en Lalique: Serie 1’ 

   Covering the Americas & the Caribbean. parsnip5@aol.com 
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Patrón tequila has partnered with French luxury 
house Lalique to introduce a first-of-its-kind 
exclusive collaboration, Patrón en Lalique: Serie 1. 

The partnership is the latest extension of Patrón’s 
“Art of Patrón” platform (a unique collection of 
experiences that reflects artists’ uncompromising 
commitment to their craft), and marks the first time 
that Lalique has collaborated with a tequila brand. It 
is also the first time that Patrón has joined with a 
crystal maker to reimagine the iconic Patrón tequila 
bottle. 

Patrón en Lalique: Serie 1 is a limited-edition 
crystal decanter handmade by Lalique’s master 
artisans. The design of the bottle was inspired by 
Mexico’s indigenous Weber Blue Agave plant, from 
which tequila is produced. The meticulous detail of 
the amber crystal bottle stopper is perfectly shaped 
to represent the heart of the agave, the piña.  

The decanter showcases Lalique’s signature 
technique of contrasting clear and frosted crystal 
finishes to showcase its perfect detail and enhance  
 

the unique amber color of the tequila. 
The Patrón en Lalique: Serie 1 bottles are filled 

with an exceptional blend of the oldest and rarest 
Patrón tequilas, hand-selected from Patrón’s barrel 
aging room at the Hacienda Patrón distillery in 
Jalisco, Mexico. The extra añejo tequila is aged for 
at least four years in a combination of new 
American oak and new and used French oak barrels.  

This special series is limited to 500 bottles 
worldwide. Each of the individually numbered and 
hand-polished bottles of Patrón en Lalique: Serie 1 
are placed inside a handmade leather display case 
elegantly adorned with gemstone detail. A leather-
bound book and video that documents the historic 
collaboration are also included. 

Patrón en Lalique: Serie 1 (750ml) will retail for 
US $7,500 at fine spirits retailers and in select duty 
free stores across the world. The company will be 
displaying a sample of the exquisite presentation in 
Cannes. For more information or to reserve your 
bottle, contact concierge@patronspirits.com. 

Miami-based travel retailer 
DFASS has been awarded the duty 
free concession for the Internation-
al Cruise Terminal at Cozumel, 
Quintana Roo following an open 
tender.  

The contract is for a ten-year 
term and covers a 10,000sqf duty 
free shop located directly in front 
of the cruise pier. The space should 
be turned over to the retailer in 
early 2016.  

DFASS says that 100% of the 
disembarking traffic will pass 
through the shop, and it expects to 
serve over 1.5 million passengers 
at the port in the first year with 
further annual increases over the 
contract term.  

Cozumel’s International Cruise 
Terminal, which is being renovated 
and expanded to cover more than 
35,000sqf, with 10,000sqf allo-
cated to the duty free operation, “is 
poised to be the jewel of the 
Cozumel cruise market,” DFASS 
commented.  

The new store will incorporate 

local design elements with a strong 
international brand presence. An 
open floor plan will facilitate max-
imum exposure and ease of shop-
ping. 

Among the broad range of 
tequilas and regional spirits that 
will be offered, DFASS will 
feature significant brand person-
alization’s from Pernod Ricard, 
including Chivas Regal, Absolut, 
Ballantine's and Martell, and a 
strong portfolio of key brands such 
as Estée Lauder, among a wide 
array of duty free and travel retail 
offerings from other liquor, tobac-
co, beauty and fashion houses. 

“We are extremely excited 
about this important win. As 
DFASS continues to focus on ex-
panding our airport and ground 
store business, the Cozumel con-
cession represents an important 
step for our Group,” said DFASS 
President of Ground Stores Jon 
Potash.  

In related news, DFASS will be 
an official partner for the 2016 

Airline Retail Conference (ARC) 
Asia/Pacific showpiece, organ-
ized this year by new owner 
Memphis Media. DFASS man-
ages 27 inflight retail concession 
airline partners globally covering 
duty free shopping.  

“The last Asia exhibition held 
in Hong Kong was very well 
attended and we see this as a 
great opportunity to build on our 
business in the region. Singapore 
Airlines, SilkAir, and Scoot have 
all renewed their agreements with 
us, and we are pleased to be star-
ting our new business on board 
Tianjin Airlines and Vietnam 
Airlines later this month,” said 
DFASS Group deputy chairman 
John Garner. 
    DFASS also operates duty free 
concessions in Chicago O'Hare 
International Airport, Orlando 
Intl. Airport, Denver Interna-
tional Airport and Dallas/Fort 
Worth International Airport 
where it was recently awarded 
the new duty free contract. 
 

DFASS wins Cozumel cruise terminal duty free contract  



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 More than 100 of the top-perfor-
ming Beauty Advisors and retail 
buyers from throughout the Caribbean 
and Duty Free Mexico attended Tairo 
International’s 2015 Beauty Seminar at 
the Hard Rock Resort in Hollywood, 
Florida at the end of September. The 
information-packed two days of meet-
ings and presentations covered a range 
of products from the Miami-based 
distributor’s portfolio of brands.  

“Our BA seminar is always a fan-
tastic time to touch base with the top 
Beauty Advisors in the region, along 
with the buyers from each of the top 
stores. The seminar provides insight 
into upcoming new launches and 
initiatives for every one of the brands 
distributed by both Tairo and 
SOMAR,” Tairo International 
President Robert Bassan tells TMI. 

Day One of the Seminar covered 
Tairo’s new SOMAR division, a 
separate sister company that distributes 
beauty and professional hair care 
brands to Caribbean local and travel 
retail stores, professional hair salons, 
spas and beauty suppliers, as well as 
the Mexico travel retail market. 
SOMAR currently distributes profes-
sional hair care brands Phyto, Phyto 
Specific, Rene Furterer, the Moroccan-
oil line of hair and skin products, and 
OPI nail lacquer. Tairo International 
President Robert Bassan used the  

Travel Markets Insider 255 NE 3rd Ave., #312, 
Delray Beach Florida USA 33444  

parsnip5@aol.com   www.travelmarketsinsider.net 

Tairo honors BAs from throughout the Caribbean at 2015 Beauty Seminar 

 

dible – many of them featured dancing 
and gorgeous, elaborate Carnival 
costumes. The presentations were held 
throughout the day, with attendees 
voting on the eventual winner. Each in 
fact was a fantastic representation of 
the islands, showcasing an immense 
pride of place from each group, but it 
was the rousing, raucous rendition of a 
Bahamas Junkanoo Carnival 
celebration --complete with whistles 
and drums -- that had everyone in the 
room up on their feet and joining in, 
that took home the Grand Prize.  

After an absence of several years, 
Tairo once again presented its Retail 
Partner of the Year Award, bestowing 
the accolade on Sears Mexico for its 
consistent, comprehensive support of 
the Tairo’s client brands.  

 
 

 
 

seminar to announce that SOMAR is 
now distributing the Wella hair care 
lines as well.  

The BAs also heard about the  
latest launches from YSL Cosmetics, 
before leaving for a special shopping 
excursion at the famed Sawgrass Mills 
outlets.  

Day Two of the Seminar focused on 
Tairo’s extensive portfolio of 
fragrances from Coty and P&G 
Prestige. In speaking to the BAs and 
buyers, Bassan emphasized the 
importance of value sets in the 
Caribbean’s super-competitive market, 
and stressed the success of Tairo’s 
“Caribbean Exclusives.” These are 
fragrance brands not available in U.S. 
department stores, such as Roberto 
Cavalli, and are becoming an 
important part of the fragrance 
portfolio in the Caribbean, he said. 
Tairo has created very effective bottle 
tags and instore visualizations to 
promote these exclusive in-demand 
selections.  

A true highlight of the 2015 Tairo 
Beauty Seminar was a 4-island “Rock 
Off,” where the retailers from Aruba, 
Curaçao, The Bahamas and Cancun 
staged spirited presentations highlight-
ing the culture, music, costumes and 
even food from their home island. The 
time, effort, creativity and energy that 
went into each presentation was incre-

It has been 19 years since Robert and Tania Bassan 
established Tairo, and Robert Bassan gave heartfelt thanks to 
all the BAs and operators who made the company such a 
success for nearly 20 years.  

“We are here to thank you as well as train you,” he told 
the appreciative audience.  
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Melancia Mall opening scheduled  
In spite of the economic slowdown in Brazil, the Melancia Mall 

in the Uruguayan border town of Rivera is scheduled to open at the 
end of October. La Riviera ( Grupo Wisa) and Neutral, two of the 
most active border retailers, will each have a 4,000 sqm duty free 
anchor store in the new mall.  

More than $70 million has been invested in the construction of 
the 33,000 sqm mall which will also be occupied by more than 60 
duty paid stores.  

The original plan was to open in July but poor winter weather 
slowed construction work and caused delays in fitting out the 
stores. 

 

Wisa stores closed down in Guatemala  
Ten duty free stores and a bonded warehouse operated by 

Panama-based Grupo Wisa at Guatemala’s Aurora International 
Airport have been closed down by the Guatemalan government, 
following allegations of tax evasion, according to local press 
accounts. The former head of the Superintendencia de 
Administración Tributaria, the country’s Customs and Tax 
Authority, and several government officials, have reportedly been 
detained in connection to the accusations. 

A spokesman for Wisa told TMI, “The Government of Guate-
mala invited our group to participate and operate new stores in 
2007 as part of an arrangement with OACI (International Civil 
Aviation Organization). We did and complied with all the neces-
sary documentation and paid a $5 million fee for it. With these 
actions [Ed. Note: closing the stores] they are risking the jobs of 
over 100 employees and rest assured that our company will do 
whatever we have to do (nationally or internationally) in order to 
protect our investments and make sure we are granted all the guar-
antees as they should, in order to assure the due process of law.”

                    John Gallagher

 

The big three cruise companies 
– Carnival Corp., Norwegian 
Cruise Lines and Royal Caribbean 
-- have all set their sights on the 
growing Chinese cruise market.  

Carnival Corp. this week 
announced that it will be deploying 
two additional cruise brands in 
China in 2017, making Carnival 
Corporation the first company to 
operate four brands in China.   

Carnival Cruise Line and AIDA 
Cruises will join Costa Cruises and 
Princess Cruises in the Chinese 
market, all of which will have at 
least one homeported cruise ship in 
China. 

China is expected to become the 
world’s largest cruise market based 
on surging demand for cruise vaca-
tions by Chinese travelers, says 
Carnival, whose CEO Arnold 
Donald was in Shanghai to an-
nounce the news at the 10thAnnual 
China Cruise Shipping and Inter-
national Cruise Expo (CCS10) on 
Oct. 13. 

Carnival Corporation announced 
in July that its existing brands 
already sailing in China – Costa 
Cruises and Princess Cruises – will 
continue to expand in 2016 with 
each brand introducing a new ship 
to its fleet in China. With the 
addition of the Carnival and AIDA 
brands, Carnival Corpor-ation will 
have six ships based in China. 

Together, the Costa and Princess 
brands will potentially offer about 
four million passenger cruise days 
in 2016. Princess Cruises announ-
ced last week that the all-new 
Majestic Princess will be based 
year-round in China when it is 
introduced in summer 2017. Based 
in Shanghai, the Majestic Princess 

 

will be the first year-round cruise 
ship built specifically for Chinese 
guests. 

Carnival Corporation said that it 
is also exploring potential joint 
ventures in China with China State 
Shipbuilding Corporation (CSSC) 
and China Merchants Group 
(CMG) with the possibility of 
launching a world-class Chinese 
domestic cruise brand. 

Meanwhile, earlier this week 
Norwegian Cruise Line Holdings 
announced it would send a custom-
built, 4,200-passenger ship to 
China in 2017. Norwegian also 
opened an office in Shanghai to 
better serve the market. Norwegian 
has now opened offices in Beijing 
and Hong Kong in addition to the 
new Shanghai location.        

These China-based offices sup-
port all three brands in the com-
pany's portfolio – Norwegian 
Cruise Line, Oceania Cruises and 
Regent Seven Seas Cruises which 
span the upper end of the contem-
porary, premium, and luxury cruise 
categories. 

Royal Caribbean already has a 
presence in China, including its 
newest mega ship Quantum of the 
Seas, which sails more than 4,000 
passengers out of the port of 
Shanghai year-round. Royal 
Caribbean also operates Mariner of 
the Seas, Voyager of the Seas and 
Legend of the Seas in the China 
market. In March, the company 
announced that its Ovation of the 
Seas ship is expected to launch 
April 2016 and will be based in 
Tianjin, China. 

Industry estimates of the Asian 
cruise market range from 4 to 8 
million people by 2020.  

Royal Caribbean’s 
Quantum of the Seas 
began sailing year-
round in China this 
summer.  

David Ferreira 
dferreira@cros

Cruise giants look to capture 
emerging Chinese market 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

In addition to unveiling LOVE 
IS ON Eau de Toilette, Revlon’s 
first fragrance launch in over ten 
years, the global beauty brand 
will be highlighting recently 
launched Revlon Professional 
UNIQONE hair care products in 
Cannes,.  

   Available only in hair salons 
and travel retail, the UNIQONE 
range includes a multi-benefit 
conditioning shampoo and a hair 
treatment.  David Carvalho, 
Revlon Sr. VP / GM says: “The 
haircare category in travel retail 
has a huge amount of potential, 
which has yet to be fully explor-
ed. The introduction of our new 
range is an exciting step for 
Revlon.” 

Currently only targeting 
ground retailers, Revlon is 
hoping to roll UNIQONE out to 
inflight later, as well as extend 
the range with more products.  

 

HEINEMANN AMERICAS, 
Inc. 

has an immediate opening for a 
Junior Category Sales 

Manager 
To handle  

Category Management & 
Sales Coordination  

For Perfume & Cosmetics, 
Confectionary, Liquor, Fashion 

& Accessories 
 

Tasks include: 
Category Management 

Create customer price lists, and 
other customer pricing; manage 
category space responsibilities; 

track and measure sales 
results; work with business 

development to secure category 
information; work with 

purchasing to develop vendor 
supported promotional 

programs, purchasing and 
forecasts 

 
Sales Coordination 

Create new product offers & 
catalogues; communication 

assortment updates; create & 
maintain assortment files and 
information entered in SAP; 

maintain promotional calendar; 
create presentations, etc 

 
Position Requirements 

Full Time, HQ based position 
(Coral Gables); Graduate 

degree (college); English a 
must, Spanish and other foreign 
languages a plus. Please send 

resumes and cover letter to 
info@heinemann-americas.com 

HMSHost’s Restaurant Month returns to airports 

After a successful inaugural 
event last year, HMSHost has 
brought back Restaurant Month 
this October. The celebration of 
seasonal fine food and drink, 
which will take place in nearly 60 
restaurants in North American 
airports, celebrates the culinary 
evolution occurring in airports. 
Once known as fine food deserts, 
airports now host wide options of 
gastronomical experiences. 
     Inspired by the essence of the 
autumn season, HMSHost’s 
executive chef and culinary team 
created special menus for the 
event. “This October marks the 
first anniversary of the debut of 
Airport Restaurant Month and we 
are thrilled to be offering travelers 
this month-long culinary event 

again with seasonally-themed 
menus,” said HMSHost Vice 
President of Marketing Atousa 
Ghoreichi. 

Travelers will be able to select 
entrees, appetizers, side dishes, and 
recommended wine pairings for a 
full culinary experience. This event 
will take place in Chicago O’Hare 
International Airport (ORD), 
George Bush Intercontinental 
Airport (IAH), Los Angeles 
International Airport (LAX), 
Toronto Pearson International 
Airport (YYZ), and many other 
airports across the continent.  

For a complete list of 
participating airports and more 
information, log on to 
airportrestaurantmonth.com 

 
 
 
 
 

THE MONARQ GROUP 
has an immediate opening for 

a  
Sales and Marketing 

Assistant  
in its Miami Office. 

Candidate must be fluent in 
English and Spanish, as well 

as proficient in Microsoft Office 
programs- knowledge 

of Publisher and Adobe 
Illustrator a plus. 

The Sales and Marketing 
Coordinator is responsible for 

key administrative tasks, 
including commercial and 

marketing follow-ups, program 
implementation, reporting, and 

marketing support. 
The ideal candidate must 

possess strong organizational 
skills, be able to multi-task and 
be a self-starter. Background in 
the Wines and Spirits industry 

a plus. 
Please send your resume, or 

questions about the position to: 
HR@monarqgroup.com 

Revlon unveils professional haircare range for TR 

 

GODIVA 
GTR Americas & Caribbean  

has an opening for an 
Assistant Trade Marketing 

Manager 
In the Ft. Lauderdale office. 

The position reports to the 
Global Travel Retail Trade 

Marketing Manager  
for the Americas Region, to 
support the execution of all 
marketing and promotional 

initiatives in the Region, 
including coordinating all 

collateral and POS materials to 
support and execute special 

events and promotions. 
Main duties and 

responsibilities consist of 
Marketing 70%; Invoices / 

Finance 25%; and 
Administrative 5%. 

English is mandatory, with 
Spanish an advantage. 

Must have experience with the 
creative process – design/layout 

development and print 
production is required, as well as 

advanced computer skills M/S 
Office. 

Must have a 4-year University 
degree and experience with 

luxury/premium brands. Travel 
Retail experience is an 

advantage. 
Please apply online at: 

https://www.godivachoc.apply2job
s.com/ProfExt/index.cfm?fuseactio
n=mExternal.showJob&RID=2338 

Or visit our website at 
www.Godiva.com 

BEAUTE PRESTIGE 
INTERNATIONAL - BPI 

has immediate openings in the 
Miami office for the following 

positions:  
Commercial Assistant (full-time) -

 Candidate must be fluent in 
English and Spanish and possess 
exceptional customer service and 
organizational skills. This position 
will be responsible for processing 

orders and assisting the Area 
Manager with day to day 

operation.   
Knowledge of MS Office 

applications (with strong proficiency 
in Excel) is a must. SAP knowledge 
and industry experience is a plus. 

Use reference 
\u001Amktcrd072015\u001A when 

submitting resume.  
 

Merchandising Coordinator 
(part-time temporary to 

permanent)  
\u001A 20 hrs/wk to assist the 

Marketing Department with 
merchandising projects. This 

position calls for strong proficiency 
in computer-aided design (CAD) 
packages, such as AutoCAD and 

SketchUp, to create/modify designs 
for counters and in-store displays. 

Use reference 
\u001Amrchcrd072015\u001A 
when submitting your resume. 

Knowledge of French is a big plus.  
Send resumes to 

  gcamplani@bpi-sa.com   
(Apply only if you are able to legally 

work in the USA) 
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COUNTDOWN TO CANNES 

For more information contact 
Ellyn.Porpora@revlon.com  


