Friday, Sept. 9, 2016 * Nonquitt, South Dartmouth

Sponsorship Levels

e Title Sponsors will get top billing in all publicity
efforts for Summer’s Last Blast, including headline
mention in media announcements and in all press

-®-ELIZABETH ISLANDS releases.

: e Title Sponsors will also receive prominent logo
310,000 Title Sponsor placement on invitations, and a full-page color ad

in the program book.
® You and your guests will have two reserved tables
of 8 at the celebration.
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L, ® Your organization will be listed as a lead logo

“®:NAUSHON GOLD sponsor on the invite, advertisements, and in all

$5,000 Sponsor publicity efforts associated with Summer’s Last
Blast.

e You will also receive 8 tickets to the event and a
full-page color ad in the program book.

- ® Your organization will be listed as a sponsor in all
“O-:NASHAWENA SILVER publicity efforts associated with Summer’s Last

$2,500 Sponsor Blast.

e You will also receive 8 tickets to the event and a half
-page color ad in the program book.

b ® You and your guests will receive a reserved table
O-TABLE HOST for 8 at Summer’s Last Blast, as well as a listing
$1,750 Sponsor in many publicity efforts and in the gala pro-
gram.
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Contact: Nancy Harding
S COMMUNITY FOUNDATION

508) 996-8253,
( e)xt 203 of Southeastern Massachusetts

30 Cornell Street, New Bedford, MA 02740 * www.cfsema.org

nharding@cfsema.org




