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advertising campaigns & marketing materials
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First Home Game SepL. 13th
Visit barriecolts.com for lickets

"~ EVERYTHING GETS OLD.
 EVEN YOURSHOCKS.

Vi B ru service mechanical now
l]ﬂl[:lal Tu'e SUHHIIEI‘ nl offered at Action Tirg

The Barrie Colts Vehicle maintenance- made to save you money
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< Thanks for remembeping the Baprie Food Bank during the
b hustie and bustie of the Heliday Season.
F K rmprressaicitre, S5 K

686 Bayview Drive 40 Morrow Bead Visil actiontire.ca f

Barrle, ON LN 948 Barrie, ON L4N 3U8 705.726.5510
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ED REMPEL & ASSOCIATES

identity development
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Achieving Peace of Mind

Worried about debts? Do you know when or even if you can retire?

Most Canadians do not feel secure financially because they look for security in all the wrong places. The
conventional wisdom is to focus on paying off debts & buying “safe” investments, while not knowing if either of
these strategies will pay off in the long run.

Let's say you were going on vacation but you hadn't planned or booked anything. You were just going to get in the
car and start driving. How would you feel about your vacation? The key to a successful vacation is having a plan to
get you where you want to go.

Your financial future is like your vacation. Having a financial plan is the key to achieving peace of mind about your
money. What is a financial plan?

A financial plan should show where you are today, detail all your goals and define achievable steps to get there.
‘The largest part is your retirement plan, showing how you spend your money today, where you would like to
spend it after you retire, how much of a nest egg you will need to produce that income, and what you need to do to
get there.

Why bother with a financial plan? When you have a plan, you do everything differently. The long term perspective
changes everything. It helps you identify and stick with the right investments, set priorities and ac your
goals.

A plan also helps you identify strategies that may be implemented to fund your retirement. One example is the
Smith Manoeuvre. It is a strategy that uses your home equity to invest for your retirement, leaving more of your
income to live now. Italso converts your mortgage over time to a tax deductible credit line.

still sounds scary? Probably, because this is different from what you've heard before. That's why you need a
financial planner. A planner will sort through all the financial mumbo-jumbo, listen to your concerns and desires,
strategize and offer advice on achieving them and put it in writing so you have the roadmap. That's their area of
expertise.

Yes, you can achieve peace of mind with your money by developing a financial plan.

INSIGHTS

Are you “Smart or Dumb Money”
Amateur investors often look down on professional fund managers thinking they are not worth their fees.
Meanwhile, professional fund managers tend to think of amateur investors as “dumb money”.
What is “dumb money"? It is investors that invest when the markets are high and then sell when the markets are
low. This is the natural way that investors with a human gut tend to invest. The human gut tends to make
investors momentum investors. They feel more confident after the market is up and more scared after it has fallen.
In addition, “herding” means investors are more confident if they are doing what they think most other investors
are doing. “Let's all sell at the bottom together.”
How common is it for investors to be “dumb money"? Can you identify with the emotions on the chart below? Note

the net new investments into mutual funds in the bottom. It shows that the vast majority of investors (the “herd”)
bought at the top and then sold at the bottom.

Market cycles:
Investing & emotions don't mix

SENTEX Compoate IN0es (Desener 31 904 1 Owcwnoe 34 2002
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‘!‘/ V | ,ﬂ"( W

VA

One of my favourite quotes from Nick Murray is: “A bear market is a period of time during which common stocks
are returned to their rightful owners.” “Duml investors that invested between 2004 to 2007, and
then gave away ther shares o -smart money’ investors n 2009

sell nor should they be relied upon
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If you want
that purse,
then you

need a plan.
Why?

A financial plar ghves your finenclal freedom te spend your hard
sarned collars on what you wans, Once you know your future s
secure and your financial goals are met, what's aft over is for sperd-
ngl ‘Withour & plan, cullt will heve you sscond-guessing every

prchase. Stop the msanityll Taks sontrsl ‘:-:|.1y-

JOIH ED REMPEL FOR FREE CNLUINE WEBINARS
Achieving Peace of Mind with a Finandlal Plan
Thursday, June 20 at 730 PA

Registration is reguired
Call (05 BA&-F998 or register ocnline at planwithedca

R AL

wrmsirong & Dunile

S05-B45-9958 check us cut at sdrempel.com

PEAGE OF MIND

NEXT EXIT

How do you feel about the
road to your financial future?

A, “Canfident. | have paace of mind”.
B, "Worred. I'd like to give somacne a piece of my mind”.

Wyeu choes B, you nesd B plan, Most Cansdans dont el seours Anancialy becsins
thaey bk kor nascumily in al the mrong jlaces. Whan g have o plan, you do s gthieg

clffprantly. Tha koneg fenm porgaoctieg crange sy thisg

JON D REMPEL FOR A NO COST, NO OBLIGATION SEMINAR OH
“Achieving Peace of Mind with a Finandial Plan".
LIVING ARTS CENTRE - THURSDAY, MARCH 21 7.00 P

Seating is Bmited. Reglstration s requined.
Call (P05) BAS-2998 or reqister anling at www planwithed ca

wrmatrong & Qudile
3 g N

905.845.99F8 chack iy ot st www.adrempel.com

IT'S NOT ABOUT MONEY.
IT’S ABOUT YOUR LIFE.

HRAMPTON'S PERSCOMNAL FINANCIAL PLANNER

Take the first step and visit

edrempel.com to see how we can

help implement your one plan

' I MpEL A
L 0

Araosl roag & Fuaile

905-8456.9998  check us out at edrempel.cam

NEXT EXIT X |

How do you feel
about your tax refund?

JOIM ED REMPEL FOR A FREE ONLUINE WEBINAR CiN

“Achieving Peace of Mind with a Financial Plan"
Tuasclay Apal 9 at 700 PM or Saturday Apreil 20 01 10:00 AM
Registration iy required
Call (¥03) B4&-9598 or registor online at plarwsthodlica

Armstrong & Crunile

T

3 eorevee. A

05-B446-9008 check us out at edrempel.com
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RANDY HOLT
content articles

IT'S MY ¥
COTTAGE!
AND J'LL |
CRYAF |
ATZANA

By Randy Holt

Finally afier one of the toughest winters in 20 years, we have summer. |
will not listen to anyone complain abou the heat this summer without

utering a two word response, “remember January”. So on a ho, humid,
summer day, thoughts usually turn to getting near or on the water, and
that typically involves somebody's summer cottage. Ab, the cottage.

When I was growing up, tha usually meant some kind of tumbledown,
slightly moldy smelling, non-insulsted shack, with torn fly screen
windows, an old creaky slamming rusty hinged front porch door, second
hand discarded furniture from the basement of the house, and despite
constant sweeping gritcy sand on the floor, that you had to sweep off your
feet before you gat into & squeaky metal sprung cast off bed with sheets
that smelled like a combination of grandma's cedar trunk and mothballs
and now sand, it was paradise!

“This family cortage was purchased for next to nothing or inherited before
current ax laws, and God knows, when but insidiously it somehow
became the heart and soul of he extended family, especialy, on the May
24th weekend and Thanksgiving weekend, after which it was closed for
the winer,just before che pipes froze and the winter mice reclimed it

Fastforward to today, and this cortage has cither been demolished and
replaced with the big lakeside lodge or the local real estace market on
Lake HoityToicy has now made it worth half a million dollars and up.
“Typicall, these properties are owned by the oldest peaple in your family
whose intent is o preserve al the family memorics where you learned howw

0 swim, had your firse kiss n a canoe, squealed with delighs catching
your frse bas off the dock or just grew up with all your height marks,
marked on the wall with the pencil on the sering were grandma kept a

chalkboard grocery lis.

The . bu i the original ovners of

have s principal residence and this cotcsge. o they

Here's the typical scenrio; perhaps one adult child or children love the

coctage, use e all the time and contribute towards its maintenance,

e older @ years on
Golden Pond. Other siblings may live quite far away or be so urban that
they're not interested in driving every weekend through traffic to cottage
country, and hence, may oly attend once or twice a year for a family
dinne.

Knowing this, parents give the urban peaple that doni' come to the
cottage a condominium or a house i the city, and you, the cottage loving
child, inherits that famous heare and soul of the family, which you are
counted on o keep and maincin for the whole clan.

Then, in order to seccle your paren's estare you discover that the cottage
was puschased for $50,000 in 1974, The local Muskoka or Kawarcha
Halliburcon real estate agent, who drives a 100k Range Rover, gives 3

Value of opinion.” that the accountan requested of 700,000, because
ie'sa large lot with beautifsl sateefront and the people that want to buy it
will immediately knock it down and build their 5000sq f. retirement

d reality sets in

andlor you as cheir heir, might be in for s rather unpleasant surprise from
the tax man.

“The sale and realizaion of capital gains on s “principal residence” are

“The sransfer of ownership from the deceased’s estae to you will rigger
$650,000 of caxable capital gains for the deceased's estace ax bill, of
which che accual axes owed are around $162,500.Wow, that's a ot of

taxfree! prop. o, Since the

" p for not a lot of money,
50,000, and now may be may be worth over halfa million when it passes
though a probated estat, this untealized capital gain is realized and
significant taxes are owed,

have to pay to keep the family’s keside germ!

Py 1l eheir I
ums, travlled at the insistence of you, their child, had medical costs to
cover or just had fun enjoying themselves and don'c have a spare $170,000

FALL

EWSLETT

Well here we are the week after Thanks-
giving in the middle of autumn. What's
new? Volatility!

Since just before the third quarter Sep-
tember 30 statements came out, markets
have been shedding some points; and so a
closer look is necessary as to why. If you
are a loyal reader of this newsletter, you'll
know the one wildcard that we cannot
predict, track, or measure are geopolitical
events that cause uncertainty and ner-
vousness for some investors.

Here's the shor list right now: Ebola, the
Ukraine, and Isis. Other than the sanc-
tions imposed by Vladimir Putin's Russia
on importing products from other parts
of the world and other countries, these
events are purely newsworthy but mostly
non-economic.

We've had a great two-year run of some
pretty nice gains. The natural ebb and
flow of markets also contributes to occa-
sional profit-taking, and with institution-
al investors such as us here, some reposi-

tioning and rebalancing in anticipation of
future gains. We have had a little bit of a
tipping point with the geopolitical events.
I saw some very interesting charts on
BNN - market volatility was linked and
measured and superimposed over another
chart, which tracked the amounts and
frequency of Ebola news reporting

Photo © Cindy Harris

As the situation in Africa got worse of
course there was more media attention
and market volatility marched in lockstep
with it! It seemed that any nervous inves-
tor was looking for any excuse to run for
the hills and hide and it reminded me of
the last time this happened a few years
ago with the European debr crisis - which

NOVEMBER
NEWSLETTER

By Randy Holt

While there certainly has been a lot of financial news in
the media lately. Tt was only a few weeks ago I sent my
autumn newsleteer about market volatility and all the
media actention around E bola, Iss, and the troubles
that continue in the Ukraine. It scemed markets were
‘marching in lockstep with the amount and frequency
and severity of the headlines around those three topics.
1 predicted a recovery rally sometime before Christmas,
and lo and behold, it happened last week when the
Dow gained almost 600 points in one weck.

‘The headlines haven't gone away but markets have
rerurned to buoyant growth based on the underlyi
positive financial factors at work. Its a good case of
never take your eye off the ball and remember what
really drives economies.

[want to send out a quick newsletcer now about changes
o the Canadian tax act that might benefit you or
someone you know. The conservative government is
proposing new income spliting him allowances they
can lower your tax bill. In rescarching it chings around
that have already become quite political but as a taxpay-
cr any governmental wants to lower taxes is more than
welcome to it my books withour the associated hand-
wringing of whether the benefits all Canadians are nor.

Okay to give you the Reader’s Digest version in essence
what they're proposing is allowing married or
common-law couples with children under the age of 18
o split their income evenly thereby lowering their
overall household tax bill. So if one spouse i in a very
high tax bracket and another spouses in a lower tax
bracket they can equalize their income and reduce the
taxes for the higher taxpaying carer.

RandyHoliv Crifed Fnsnil Plaer (CEP)
Hels o' T s Bt pacisioner - TEP - wbichmeens b

Income spliting is already allowed on pension income
and annuity payments, so they are now permitting the
same splits on regular taxable income if you have a
child under 18. There are other spousal bencfics which
are the tax-free spousal rollover rules so this is just a
continuation of allowing tax relicf for spouses cspecially
if there is a child in the house. A good thing in my
books even though I don't qualify for it If you or
anyone you know might bencfit from this feel frce to
call me for more details.

Lastly Remembrance Day is just around the corner, i
been a tough time for people in uniform lately. Every
year I geta licele more choked up watching World War IT
Veterans stand proudly in the cold snow and rain realiz-
ing that some of them are well inco their 80s.This year i
you get a chance also thank some of the younger soldiers
‘and those who serve us in uniform from all backgrounds
police, military, fire, EMS knowing that chey also fecl a
liele less safe in this modern world, let them know you
care and give them a smile! They need it

il e etemmet nd ot v e o et d e e
i e e S i e
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THE MONTH
AFTER CHRISTMAS

By Randy Holt

“Twas the month after Christmas, and all through
the house,

Every creature was hurting, even smare phone kids
who text in the house!

The latest electronics (already obsolete) with their
batteries dead,
And Mom passed out with some ice on her head;

Boxes from the Apple Store were strewn on the floor,
While upstairs the family continued to snore.

Then Dad in his designer T-shir, new Nikes and jeans,
Sent a family group text and started to clean.

When out on the lawn there arose such a cltter;
He sprang from his new laptop to see what was
the matter.

Away to the window he flew in a flash;
Tore open the window and threw up the sash.

When what to his wondering eyes did appear?
But alitcle white truck decked out in red and blue gear.

“The driver was smiling, so lively and grand;
“The patch on his jacket said Canada post man.

Wich a handSul of bill he grinned like a fox;
‘Then quickly he stuffed them into the mail box.

Bill afcer bl afeer bill they still cames
Whisding and shouting he called them by name.

il ke T nd Eussepracsonr— TEP — wic mten b

Randy Hult i  Corfed innciolPlesne (CFP) it netrsGrop. H e ps fance

@

Now Best Buy, now Costco, Old Navy, Home Depor;
Herd's Visa, heres MasterCard and a bank notification
about the Mercedes car repo.

To the tip of your limit, every store, every mall,
Now charge away, charge away; charge away all!

He whooped and he whistled as he finished his work —
His face grinning madly held such an evil bad smirk;

He sprang to his truck and he drove down the roads
Driving much faster now with just halfa load...

‘They heard him shout with grea holiday cheer —
Enjoy what you got..you'll be paying all year!

The moral is simple and ot casily lost,
Christmas is about family, not a big financial cost
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Flooring Solu’n_on_s 4

Proper selection should represent the identity of the:
space, focusing on its requirements, traffic patterns
and amount of usage. Overlooking such key
aspects can result in a reduced life, a distressed
look and eventually a premature replacement
Niche Decor is proud o offer a wide range of
flooring solutions. Our choice manufactures offer a
variety of colours, textures and designs developed
specifically for commercial applications.

Our valued manufactures offer:

+ Carpet Tile, Broadloom and Runners
* Hardwood

* Laminate

* Linoleum

* Vinyl - Sheet and Luxury Tile

+ Environmentally Friendly Solutions

NICHE%DECOR

242 Earl Stewart Drive, Aurora, Ontario L4G 6V8
T: 905.727.2727 F: 905.727.2799
www.nichedecor.ca

Niche Decor is proud to offer
a vast selection of window
freatments from our trusted
suppliers.

NICHE%DECOR

242 Eanl Stewart Drive, Aurora, Ontario L4G 6V8
T: 905.727.2727 F: 905.727.2799
www.nichedecor.ca

NICHE DECOR

brand identity sales sheets

SHUTTERS

*+ Optimal Antimicrobial Treatment — safeguards your
shutters from accumulating airbome germs and disease

 Invisible Tilt - provides an unobstructed view, seamless
appearance and fighter closure

+ VOC and lead free

BLINDS

* Patented Smart Privacy — slats lay flatter and sfraighter
with no route holes to compromise privacy

+ Patented quick release cord provides a safe environment

+ Environmentally friendly phoenix wood or patented
polypropylene coating are developed withstand all
environments

ROLLER SHADES

+ Mechanical or manual operations

+ From blackout to 12% light penetration

+ Greenguard certified for schools and medical facilities

ROMAN SHADES

* Innovative patent-pending Aerolite cordless system

* Variety of style and fabric options offer a versatile design

DRAPERY

* Vast selection of fabrics, pattems and colours.

* Fire retardant protection available.

We are capable of meeting all your style needs,
preferences, and budget.

B ]
What we do

- L B
¥

With an eye for detail, we meticulously research
ideas and develop creative solutions for
environments, transforming them into functional,
inviting, and inspiring spaces.
We incorporate the latest trends to create unique
spaces for hospitality and retail settings and aim
fo create a well-designed space that exudes
perfection.
Additional specialfy services we offer:
+ A10,000 sq. ft. showroom, and fumiture on a
per item transaction.
* In-house design team that can take your vision
and fransform it into @ memorable space.
NICHEG{DECOR  + Mecopactytomanage any poject fom
start to finish.
242 Earl Stewart Drive, Aurora, Ontario LAG 6V8
T: 905.727.2727 F: 905.727.2799
www.nichedecor.ca

We also work with designers on a sourcing basis,
utilizing our connections fo grant great products at
exceptional prices.

NICHE%DECOR

242 Earl Stewart Drive, Aurora, Onfario LAG 6V8
T: 905.727.2727 F: 905.727.2799
www.nichedecor.ca

We have been styling residential and commercial
spaces for nearly twenty years.

From new construction to refreshing current spaces,
it is our goal to infroduce clients with design and
style distinctive from others. We have significant
experience designing fully customized projects and
it is our belief that creating positive impressions,
home-like comfort and lasting memories are key
factors in establishing a unique space for every
venture we undertake.

Niche Decor’s owner and sought after designer,
Jean Bisnaire oversees all projects to ensure our
high level quality, standards and service are met.

Empression portfolio of work




NICHE DECOR

ad campaigns in style at home magazine

BV = |

30% ®FF NICHE%&DECOR
—am

Casual
You're important to us and we mean it! i
Receive 30% off any merchandise on your first visit to Niche Decor. q — | elegcnce
p— a —TTTIT 1 : 1o come
i ol -~

_——qP—- _
m home fo.
NOW I\ AURORA 10,000 sa.F1. HOME FURNISHINGS SHOWROOM

==
'nxrrv-l EﬂE

Casual elegonce

i

Casual elegonce
comes home to Aurora.

NI GII_E;: :’

242 Earl Stewart Drive, Aurora

905.727.2727 3‘..
nichedecor.ca _—

EEEEEEEEEEEEE
“Discount fo be faken offreguiar priced floor models wile quarties ast

307,0ff"

Lee Industries Furniture

kN @t

iE

10,000 SQ.FT. SHOWROOM IN AURORA

242 Ear Stewart Dr.  We'll help create the space

Aurorg, ON that suits your t%ifyff _
Q05.727.2727 i : 3 SALES RUNS FROM APRIL 14 TO MAY 5, 2014
. Design & Decor VISIT OUR 10,000 5Q. FT. SHOWROOM FOR IDEAS!
nichedecor.ca Consultations available. 242 Earl Stewart Diive, Ao EXCLUSIVELY PARTNERED Wit
905.727.2727 I
nichedecor.ca
‘Sales includes chairs, sofas, leather, sofa beds. Discount to be taken off regular prices. leeindustries.com
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NICHE DECOR
website design

NICHESSDECOR

NEW ARRIVALS CONTEST MEDIA CENTRE EVENTS

e [ e
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Nutube

LED Lighting Solutions

A CANADIAN
MANUFACTURER
OF LED LIGH

Nutube is a Canadian based company with a
mandate to work on quality based, made in

The spiraling cost of energy combined with the
e B o e L growing environmental issues are making it

om0 we orn s TG R necessary for everyone from small manufacturers

minds as we look to the future of this industry. to large commercial buildings to assess the

Our ideology of continuous improvement while “real” cost of not acting immediately to reduce
designing newer, cost conscious, green products increasing electrical demands.

for a constantly evolving industry will make us a

premier supplier of lighting systems in Canada.

Some of the lighting systems are highlighted

and available to our commercial partners.

Call us at 416-522-7772 and discuss the energy A N D G ET
savings available to you by switching to LED. _
NUTUBE LED

RETROFIT KITS - e -

Environmentally friendly, impact resistant - — - -
plastic and fits 4 foot T8 fixtures. There - -

are dimmer & motion detector options - —

and ETL, CSA & Ul Registered & - A LAxY '

14 0r 21 Wat nensiy 100277 Vac 347 Option s - u

3500 or 5000K White 50,000 Hours i et

1750, 1900 or 2850 Lumens 5 Year Warranty - _ nutube.ca e et

112 or 120 LumensiWatt

HIGH BAY SYSTEMS

CSA & Ul approved with increased optical control and
uniform lighting. An option of focused or dispersed
beam with a hi lumen to watt ratio.

50-150 Watts 4500-13,500L 85-265 Vac k
Hi Power 919% Efficiency i
100-500 Watts 9000-45,000L 50,000 Hours

1p65 Waterproof

Nutube Limited 301 Evans Avenue, Toronto, ON, Canada M8Z 1K2 | 416-522-7772 www.nutube.ca

L

www.nutube.ca P: 416.522.7772 301 Evans Avenue
* C: 647962.7772 Etobicoke, Ontario
) bhill@nutube.ca CANADA M8Z 1K2

Nutube

LED Lighting Solutions

Bob Hill cer.

PRESIDENT

MAFDE

10 Empression portfolio of work




INSPIAIR

re-brand health care organization

spiAl

Breathe. Sleep.

9% 11 Main St. South, Newmarket, ON L3Y 3Y1
n S I info@inspiair.ca | inspiair.ca
Toll Free (T): 1.866.626.8697 (F): 1.888.895.7180

Breathe. Sleep.

InspiAlR &

Breathe. Sleep.

11 Main St. South, Newmarket, ON L3Y 3Y1

Local (T): 905.895.1888 (F): 905.895.7188

Toll Free (T): 1.866.626.8697 (F): 1.888.895.7180
info@inspiair.ca | inspiair.ca
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GROW. PLAY INSPIRE.

nRﬂwﬂ Eﬁ!ﬁﬂlﬁﬂﬁlplﬁ —— EAERH FCTWARISASMELE BN, ————
lEAHH I]['n‘]EllluiJ INSPIRE.

GROW. PLAY INSPIRE.

— (AR FCTMWARES A SHELE BN ————
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the standard in retirement education since 1995

retirement]g]

The True Meaning of Retirement Planning
Are you ready for fresh insights?

Do you know how much you REALLY NEED for the retirement you want?
What are you going to do with your time? Please tell me | can AFFORD to retire.

experience that'll give you the knowledge to face “retirement shock” with confidence.

psychological and emotional strength as they plan for their transition to retirement.
In your time with the course instructor, you'll understand:

The four pillars (retirement psychology, financial, investment & estate
planning) and how they interrelate with one another will help you
incorporate this knowledge into your own personal experience.
What “retirement shock” is and how to avoid it.
The key factors in building your successful retirement plan.
Optional Fifth Module
Course participants have the opportunij
received — a customized “Retire

of other course participants have
edge to put it to work for you.
PLEASE NOTE: This course is sui

This course does n

in 5-15 years of retirement.

Sign-up with us and attend a future course at any one of these colleges

|
( COMESTOGA
s

Seneca ) Humser

Thie Business Schoal

2ot

A
St Lawrence College

Discover the true meaning of retirement planning, “what will you do when you quit your job?” Gain the

This four week course is interactive, hands on, and puts participants in a position of financial, non-financial,

L
ctsand suppliers. r_:,& t.x*-l

RETIREMENT 101
brand identity and creative presence

Interested in taking the program online? — Next course beging
For more information and registration visit r101.ca/events.

a0 retirement|g]

Can you live without your pay cheque?
Face “Retirement Shock” with Confidence

Learn about an interactive educational experience examining retirement transition planning from
a personal perspective. NO discussion or promotion of any investment & insurance products.

IO I N U S' The Investment Show

»
r
=
® Feb. 5th 12:15pm or Feb. 6th 1:15pm . ] F
- =
For further information, visit r101.ca == =
| Z p
< N - o
¢ :3 -
w = ﬁhﬁl
- \ Ht":
(@'
L —

are you ready for fresh insights?

“Extremely informative. Very definitive.

A

Armstrong & Quaile

Q ASSOCIATES INC.

It’s solid — start to ﬂ‘ni’sh,.”
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ROCHE FINANCIAL GROUP

rebrand wealth management company

Roche

FINANCIAL GROUP

. Helping organize your financial ~ fi#* "
e(' heel Of Llfe affairs one step at a time E E

Helping People Organize Their Financial Affairs It's not only about taxes
Through Life's Events

BT First o Providing tax advice and strategies, financial statements is not all that | can provide
e to my clients, their families and friends.

As your trusted professional accountant, | think it's important to look at your
complete financial picture and determine the best way for you to arrange your

finances to siite your current and future goals.

Five Questions You Should Consider
W Does my investment portfolio guarantee me a return while | save, and income for life?
W s there a way for me to recover the capital that | have lost money on the market?

Implementation
and Follow-up
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B How can | set up an emergency fund to protect my family in the event of disabiity or death|

B Am | getting the best rate on my mortgage?

W Have | adjusted my will and financial plan to reflect life event changes?
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COMPLIMENTARY FINANCIAL REVIEW

As a valued client of mine, | would like to set up a complimentary financial review appointment
L ., X with you, myself and my on site Professional Financial Advisor.
o
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Will Analysis Wt
& Planning

Its’ part of my added service to you at no additional cost. All you have to do is call.

Partnered With

Roche

FINANCIAL GROUP

FINANCIAL GROUP

We make
mortgages eas
Really easy!

To help address your mortgage needs, Roche Canada's largest banks, credit unions, and trust

Financial Group has partnered with Hanna companies; offering clients more choice, and
Sahar, Mortgage Broker (#M08009742) with access to hundreds of mortgage products!

Dominion Lending Centres Central. Hanna
As a result, our clients benefit from the trust,

confidence, and security of knowing they are

shops the market to get the best rate possible

for you
getting the best mortgage and rate for their
Each year Dominion Lending Centres (#11424) needs.
post millions of dollars in mortgage business to
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BTA CIvV

Bicycle Trade

Accociation of Canada

XL

Assoclation canadienne
de lindustrie du wvelo

Jaret O'Conmneil
Enecutres Dinector

805,535, 1424 1223
1.5496.620.2822
18668683320
BOG.252 4883
joconnell@blacong
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202 Chamch Strest PO, Box 72 Keswick, O L4P 3E1 woddw P ST ondg

LcCle

Powered by BTAC
Bicycle Tfade Association of Canac

Register at www.expocycle.ca
pefore the Early bird deadline
on June 30th for your chance to

WIN AN
iPad!

BTAC

NEW VEI
Toronto, Ontario, Car

September 8, 2012

Exciting Features,
Demos & Consumer Edu

September 9 & 10, 20|

Breakfast and Lunch Education Sessions
Retail Education sessions offered during Consumer Day

BTAC
Sunday, September 9, 2012

BTAC
Sunday, September 9, 2012

CANADA'S LARGEST AND ONLY NATIONAL BIKE SHO
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THE EGLINTON WAY

design element: print and transit boards

THE EGLINTON WAY

Come spend the perfect spring day

THE EGLINTON WAY

Come spend the perfect fall day
EVERYTHING YOU NEED AND WANT

LOCATED ON EGLINTON AVE BETWEEN CHAPLIN CRES AND ORIOLE PARKWAY

THE EGLINTON WAY

EVERYTHING YOU NEED AND WANT

m et R )l i R W |,

THE EGLINTON WAY

Come spend the perfect winter day

r EEN CHAPLIN CRES AND ORIOLE PARKWAY

e

www.theeglintonway.com

THE EGLINTON WAY
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DURHAM MEDICAL
design element: print & collateral

DURHAM
Y MEDICAL

/i

EXTREME HOME

ACCESSIBILITY RENOVATION CONTEST

DurHAM
Y MEDICAL

SENIORS RECEIVE

ALL IN-STOCK
PURCHASES!

+ DurHAM
05T | werwaduhammedicalon b M}E{DIC;\I

342 King Steee! Easl, Oshawa

DurRHAM"
5 MEDICAL
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VINCE'S MARKET
re-brand and launch of flyer redesign

GRAIN FED.
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. X Walker
WASTE DISPOSAL . - - @ Environmental
- walker

indostries  Group

Highlights
South Landfill, Niagara Falls, ON

+ 130 acre landfill facility for
non-hazardous solid wastes

+ ‘Double Generic’ liner design
The waste generated by our communities must be disposed of safely in facilities

that use advanced technology to protect our environment and communities. - ] + Disposal Capacity

©10,000 tonne:

The Walker Environmental Group operates two of the most advanced landfills © 850,000 tonnes,

in Ontario. Our South and Atlas landfills provide our customers with a safe E - ;
disposal option for their solid non-hazardous wastés, Whether the wastes come ¥ ' anias et Whua s DL
from commert s, site remediation projects or municipal collection ¥ 4 ond Lseeetprimary
Prdgrams, our facilities arSlesigned anddperated o, AkOVIGBBIIAEIS.d'spoeal ; O Gt
Services while protecting ouf environment and preserving the character of our E J S5 Adas Landfill, Welland, ON
PealicomipUnitoe ; + 55 acre landfill facility for non-
hazardous soillike wastes

The Walker Environmental Groupihas the training, capability and proven

ative landfll that meets today's = t A5000 fonrios/day,

es. Whether our customers are looking e 2 disposal capacity

g for nce with existing \A,EE{I; DisK « Operated as a partnership with

facilities, theyirely on us to provide sound long term solutions to their waste the City of Welland

- =
disposal needs. d /I\ l m'v ] " « Designed as a public parkland
(a ¥ 3 .,T end-us

Walker
Environmental
Group

@ Walker @ Walker @ Walker
= Environmental = Environmental = Environmental
WRIKEI  Group WRIKEr  Group WRIKEr  Group

ATLAS LANDFILL

www.walkerind.com www.walkerind.com www.walkerind.com www.walkerind.com
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Em

to discuss how we can partner together, please contact:

Javed S. Khan
416-889-6069
javed@empression.ca

empression.ca



