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5 Tips for a Successful Investor Day 

With over 15 years of experience, i-advize is the only New York City-based investor relations agency 
specialized in the implementation and execution of customized communications programs for Latin 
American companies.  

i-advize’s team of seasoned professionals combines bi-cultural experience, financial expertise as well as 
logistical know-how to deliver some of the most successful corporate events for issuers in the Latam region. 
We would like to share with you some tips, based on our experience in planning hundreds of events 
throughout the U.S., Europe and Latin America. While the following list is by no means exhaustive - some of 
the points raised are valuable ones to consider when planning your next investor day. 

*** 

1 – Maximize Attendance – There is one thing that all investor events have in common: they are not cheap. 
Between the venue, the food, audio/visual equipment and many other elements that make the event a 
success, the cost can run anywhere from tens to hundreds of thousands of dollars. Regardless of the cost, it 
is important to ensure that your key audience is present, i.e. top shareholders, sell-side analysts, potential 
investors and other key constituents, such as ratings agencies, bankers and legal counsel.  

Use your corporate website, emails, social media and other tools to help you maximize the number of 
attendees that come to your event. Remember: the better visibility you can generate for your event, the 
higher potential for attendance. Higher attendance = broader dissemination of your corporate message in 
the market. Here are some tips: 

• Give notice! Send out electronic save-the-date invitations to your distribution list at least 45-60 days 
prior to the event. A timely announcement will ensure that people block out the dates on their 
calendars.  

• Online presence. Develop a hot site or 
web site specifically for the event. This will 
allow attendees to register online as well 
as be notified of any schedule changes. A 
hot site also permits you to feature 
management bios, presentations and 
video links, as well as centralize all event 
information in one place. 

• Press release. This is an investor relations 
event after all! If you want the market to 
know about your event, then send a press 
release formally announcing the details. Be 
sure to use this opportunity to market your 
management team, who will be 
presenting at the event, and direct 
everyone to your hot site for more 
information.  

• E-mail invitations. Send out electronic invitations to announce the event. Be sure to include 
locations, times, presenters as well as contact information. And don’t forget to make the invitation 
eye-catching, featuring company logos, images of products and services as well as photos of the 
event location. If you can, include a calendar feature (such as an Outlook file) so that guests may 
add the event information to their personal calendar with one click.   

• Remind and confirm. Don’t let anyone forget about your event. Send out reminders 20 and 10 days 
before the event, including the registration link. Also, send out a confirmation to all attendees a 
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few days prior to the event. It is important that all participants that register are vetted before 
obtaining confirmation from the company. You want to make sure your management presents to 
the right audience. 

• Social media. Don’t neglect the power of social media to inexpensively market your event.  

2 – Location, Location, Location – As with real estate, the right location is everything. Therefore, consider 
what the ideal location for your event should be in order to attract the largest number of international 
analysts and investors. Also consider seasons: If it is winter in the location that you are considering, will 
participants dread going? Will they have trouble flying in and out because of the weather? Timing is 
important too. An investor event in New York City during the month of August will be sweltering --- and 
many people chose to take vacation that month --- perhaps a better option is September when things 
cool down and people are back from the beach.  Some items to consider: 

• Major financial centers.  Companies can enhance attendance, awareness and participation by 
hosting their event at a location that already has a high number of investors, such as the major 
financial centers of the New York City area, Boston, London and Sao Paulo. 

• Corporate headquarters or company plant. The investor day is an opportunity for the company to 
showcase itself. Invite investors to the company headquarters, manufacturing plants or key 
locations for the company’s operations. This enables the market to gain insight on the company’s 
day to day activities from a whole new perspective.  

• Piggyback on other events. You may consider the timing of your event around a major industry or 
regionally-focused related conferences, which may draw a large number of investors and analysts 
to your location.  

• Sunny spot. Some companies may choose to have an event at a prime tourist destination. Investors 
may be attracted to visit a sunny spot, particularly during the cold winter months back home. Just 
be careful to ensure that the location is relevant to the company and that there are frequent and 
convenient flights from major cities.  

On another note, select a date that is conducive to maximizing attendance, paying special attention to 
staying away from major holidays or long weekends. We suggest holding events mid-week versus at the 
beginning or end of the week. Mondays are hectic for a lot of portfolio managers and analysts; Fridays are 
a bit slower, but also the beginning of the weekend. In the summer months, many people in major cities 
may choose to leave the office early or “check out” at the end of the work week. 

3 – Have a Surprise! – Make the investor day attractive to the market with a special surprise. Remember 
that investors and analysts attend dozens of events each year. What sets your event apart? 

Having special guests, such as the original company founder, the Chairman of the Board, or inviting the 
entire management team can attract a wider audience. Depending on the nature of your company, you 
may also offer an experience, such as touring a new aircraft, or tasting the company’s new products, 
which can be the element of surprise that will make your event memorable.  

However, don’t let the surprise detract from the reason the event is being held: to increase awareness in 
the financial markets the surprise should be related to what makes the company a good investment. 

4 – Top-Notch Presentation Formats - Don’t rehash the same old presentations that are being used during 
regular meetings. Ensure that presentations are top notch, filled with insightful information, creative use of 
graphics and images. Don’t be afraid to incorporate video, sound or music to increase the market’s 
excitement over your company.  

The presentations should be concise, yet interesting. Topics to consider include: 
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• Strategic outlook (short and long-term), including financial, commercial and operational plans. 
• Financial workshops to explain complicated financials or formulas used by the company. 
• Market perspective including competition comparisons and insightful economic analysis. 
• Commercial or operational overview: how will the company stand out versus peers? 

Together with the management team, bring along key executives such as heads of sales, pricing, 
operations, marketing, acquisitions, or any director who is pivotal in the company’s growth. They may be 
valuable in presenting non-financial aspects of the business. The market always welcomes insights from 
those who are involved in the day-to-day operations.  

Keep your audience engaged. Unlike a conference call, a group meeting allows management to more 
powerfully reach investors. Some presentation tips: 

• Establish eye contact. 
• Be confident, relaxed and energetic. 
• Have enough voice projection (even if there is audio aid); avoid being monotone. 
• Open the speech with a striking, catchy introduction; close it with an impressive closing remark. 
• Manage your time. 
• Pause before and after important ideas. 
• Above all, have a sense of humor! 

 
 
 
 
 
 
 
 
 
 
 

5 – Details make the difference - Companies are always looking to adopt ideas that will set them aside 
from their competitors. Likewise, the investor day is an opportunity for the company to set itself apart. Some 
suggestions: 

• Game plan. Send out the schedule of events so that people know what the game plan will be. This 
will allow the market to anticipate what topics will be covered and prepare questions. 

• Maintain schedule. Guests were cordial enough to attend your event. Return the favor by being 
punctual. Start the event on time and make sure you 
stick to the plan. 

• Identify yourself. Use name badges to identify 
everyone. You may consider different colored tags for 
guests and for company members. It is useful if 
everyone knows who everybody is. 

• Technology. The use of webcasts, audio files, and 
streaming video can help the company broadcast its 
information to those people that cannot attend the 
event. The use of technology can also help the 
company prevent any selective disclosure issues that 
arise from having a select group meeting with the 
company at any given time. Make use of all the tools necessary to maintain the market informed. 


