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W ith the arrival of spring in 
Oklahoma, many residents’ 
thoughts inevitably turn to 

their garden, lawn and landscaping. It’s 
a busy time around Marcum’s Nursery, 
the iconic three-generation institution 
in Goldsby and Oklahoma City. As they 
have done for the past four decades, 
the Marcum family is busily preparing 
to provide Oklahomans with the best 
advice, products and services tailored 
specifi cally to the local environment.

“Our busiest times are March through June, and then the 
fall it also picks up,” said Kelly Marcum. “It’s a seasonal 
business for sure, but we also need a little down time to get 
ready for the really busy months ahead.”

Monty Marcum, Kelly’s brother, enjoys the weeks prior to 
the onset of the busy Oklahoma spring.

“That is actually the most hectic time for me,” Monty 
said. “I’m in the middle of harvesting and planting – we 
want to handle every plant while it’s dormant. Of all the 
things that I do, I think I enjoy the farming the most – the 
new plants, the opportunity to see fi rst-hand how a plant 
goes from planting to harvest to customer. It’s important 

“I am proud to be in the business, I look 
back forty years and where we came from – 
it is pretty amazing. It’s been fun to be able 
to do it with family.”  – Kelly Marcum

Celebrates 40th Anniversary

GREENING FOR GENERATIONS

By Michael W. Sasser

for us because it helps us know what performs well, which helps 
customers. Every time we sell a plant to someone, we want it to 
succeed.”

This year might be particularly busy for the Marcums. 
They’ve recently completed construction and expansion of both 
locations, they’re observing their 40th anniversary, and they 
are already beginning to look at the future and the eventual 
transition to the third generation.

“It’s important to always improve,” Monty said. “You have to keep 
getting better at what you do; broaden your knowledge and keep 
your foot on the gas. It’s about being competitive and constantly 
getting better. That’s the thing that drives me every day.”

The Marcum Family



Reaping And Sowing
If the Marcums enjoy the farming aspect of the nursery business, 

they come by it honestly. The business began in the 1940s when 
Bill and Cherie Marcum, Monty and Kelly’s parents, began adding 
greenhouses to their farming practice, growing hanging baskets 
and selling tomatoes to local grocers.

“It started off supplementing income from the family farm – 
they were looking to grow a cash crop,” Monty said.

Cherie Marcum recalls how her husband, Bill, fi rst developed 
what would become his passion for planting.

“When we were fi rst married, Bill worked for the Forestry 
Department and he really got interested in trees,” Cherie said. “He 
learned a lot about trees, and it all kind of evolved from there.”

For Monty and Kelly, growing plants and working in the nursery 
was part of everyday life. Many second-generation business owners 
take one of two paths – opting to work in a fi eld far removed from 
that which they grew up knowing, or else moving seamlessly into 
the family fi eld. Although Monty and Kelly were closer to the latter 
than to the former, it was not immediate.

“I knew it from day one – I never had my sights set anywhere 
else once I’d settled in,” Monty said. “There were some things 
we did in the early ‘80s, when the economy had tanked, and we 
were just making a living.” Among other things, Monty and Kelly 
had a painting business and ran a backhoe operation.

Although the family never put pressure on them to join 
the business, the lure of fostering plant life and the ongoing 
challenges and rewards it offered remained strong, drawing the 
Marcums to their roots.

“I got bored with the things I was doing,” Kelly said. “Growing 
up on a farm and growing things from nature was just such a 
feel-good thing. There is no end to the learning and the fun when 
you are growing things. I could never get bored doing that. In a 
business dealing with creation, you are always learning, and it’s 
very humbling.”

In 1982, Marcum’s Nursery began providing landscape services, 
and Monty and Kelly Marcum, along with Juan Martinez, Elisio 
Ortiz and Juan Angelas, began installing the fi rst “offi cial” 
residential landscape project. After 23 years, those same people 
are still employed at Marcum’s Nursery.

Monty and Kelly became partners in the family business in 
1987, and in February 1994 they opened the Oklahoma City 
location at 119th and Pennsylvania Ave. 

Early Days

This year, Marcum’s Nursery celebrates its 40th anniversary as an 
award-winning purveyor of goods and services to Oklahomans. 

“When they fi rst told me this was our 40th anniversary, I said 
‘oh my gosh, it’s been that long’!” Cherie Marcum said. “Time 
passes so quickly.”

With Long-term Success Comes Pride
“I am proud to be in the business,” Kelly said. “I look back 40 

years and where we came from – it’s pretty amazing. It’s been fun 
to be able to do it with family. Sometimes I think it’s harder to do 
with family, but there aren’t people you know better or trust more 
than family.”

First and foremost, Monty said that being in a generational 
business is rewarding.

“Secondly,” he said, “it’s challenging. I’m a competitor. To 
compete on a regular basis is a challenge. You never get to rest 
on your laurels.”

A third generation of Marcums has also joined the business. 
Monty’s son, Monty Glenn, and daughter, Crystal, are now important 
components of Marcum’s Nursery. Monty Glenn is a landscape 
architect; Crystal had worked in the corporate world until “she 
realized she would rather be an entrepreneur,” Monty said.

“It’s been fun to work with them,” Kelly said. “We hope to 
build and make the business better for our children. It’s the 
American dream.”

“There is defi nitely a lot of pride when it comes to [a 
generational business],” Kelly added. “Monty and I work very 
hard. We started off not getting paid a whole lot. Mom and dad 
put in long hours, waiting for customers to show up, to build the 
foundation. We have built on that.”

Monty and Kelly see themselves giving another 10-15 years to 
the business.

“In time, we will see it go to the next generation – and that also 
goes for employees.”

Cherie Marcum sees the generational aspect of the business 
as organic.

“It feels natural,” she said. “I am so proud that the 
grandchildren want to be part of it. All our grandchildren 
have worked in the nursery in one way or another except our 
youngest, who is just 11. Maybe he will one day also.”

Local Focus
Both Marcum’s Nursery locations offer residents a vast 

array of products for any lawn and landscape need – plants, 
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Pets come from all over the metro to get their pictures taken with Santa at 
Marcum’s.  Each year Marcum’s picks a charity to work with, and Second 
Chance Animal Sanctuary is one of the charities. 

trees, shrubs, fl owers, and a complete assortment of other 
necessities. Included are the most popular varieties, and 
customers can search specifi c plants from the company’s 
website (www.marcumsnursery.com) and place special orders. 

But one key to the acclaim Marcum’s Nursery has garnered is 
likely its line of Private Label products – products either created 
in-house or acquired for the market – tailored specifi cally to the 
local needs and environment.

“It’s a team effort based on whatever we see the need for in 
the nurseries,” Kelly Marcum said. “We look at products we can 
get through suppliers, and see what’s happening locally. Unlike 
Scotch-type products, these are geared to the local environment.”

Marcum’s Private Label products include lawn tonics, 
fertilizers, mulch, potting mixes, compost and more. Each is 
the result of trial and failure, modifi cation, experiments and 
monitoring. The results are products more effective and reliable 
than mass-market brands.

“People have gotten used to Private Label products – they love 
them because they work well,” Kelly said. “Our customers have 
also helped us develop these products by bringing us problems, 
and we worked to address them.”

“Private Label products have been extremely important, and 
as far as growth is concerned, they are outgrowing other areas of 
the business,” Monty said. “They are formulated and tested here, 
which makes it easier for customers to use the right product. But 
mainly, they let us provide the best value to our customers.”

Another evolving component of Marcum’s Nursery is commercial 
landscaping. While residential landscaping has been and remains 
the foundation of Marcum’s service offerings, their expertise has 
been tapped by numerous business and civic entities.

“Our fi rst larger job was in 1988, when we were contracted by 
the City of Oklahoma City to landscape Festival Place at Myriad 
Gardens,” Monty said. “Oklahoma City became a great customer.”

Other major projects followed, including the Crystal Bridge 
project in downtown Oklahoma City, the Bricktown canal 
area and the Chickasaw Cultural Center.

“We did this beautifi cation project downtown years ago, and 
I love visiting the site – the trees we planted 30 years ago are 
now so big I can’t wrap my arms around them,” Monty said. “It’s 
very rewarding. These projects have enabled us to plant a lot 
of different things, and we’ve learned a lot. Expertise is needed, 
and it’s a real specialty. It’s also a challenge to integrate projects 
like these into a business like ours, which you don’t often see.”

Another thing one doesn’t often see is the identifi cation of 
a new species. But that’s exactly what Marcum’s Nursery has 
done. In March 2014, Kelly Marcum announced the nursery’s 
newly patented sweet potato vine, the ‘Kelly Ray PP24446.’

“God created the little plant, we didn’t,” Kelly said. “We 
found it growing in the OKC store and we’ve been working on 
it in the store since 2009, watching it and learning about it.”

The Kelly Ray sweet potato vine is fl exible, provides ground 
cover, spreads fast, and can be utilized for a number of 
functions despite its vulnerability to the cold.

“It’s really a mutant,” Kelly said. “We patented it in April 2014, 
and it’s being sold by distributors all over the country now.”

The Road Ahead
Aside from its 40th anniversary, it’s still been a busy period 

for Marcum’s Nursery. In October 2012, land was purchased 
near the OKC store, allowing customers to access the nursery 
from 119th as well as Pennsylvania Ave. Also, a fourth 
entrance was added from the north side for more convenient 
parking and for easier greenhouse access for delivery trucks.

The Goldsby store added a beautiful new pergola in 2014 
to showcase their expanded garden and art decor lines for 
outdoor and interior decorating; construction began in late 
November for additional greenhouses at both locations. 

“We have all kinds of future plans,” Kelly said. “We’re going 
to keep investing in the business to keep it moving forward.”

Monty Marcum said the company has yet to expand to more 
locations because of available personnel.

“Our staffs in Goldsby and Oklahoma City are so good, so 
well trained and knowledgeable, we don’t want to sacrifi ce 
that,” Monty Marcum said. “We have looked at other areas, 
and the manpower is just not there. Honestly, right now, we 
just aren’t ready. We don’t want to dilute or ruin the good 
thing we have going. We’re looking at other acquisitions, 
which may or may not work out. Mostly, it depends on the 
personnel available.”

The Marcums make no bones about their reliance on 
personnel. They’ve enjoyed long-term commitments from 
employees, who are part of the company’s big picture.

“A family business is not just immediate family,” Kelly 
Marcum said. “Our employees become part of the family. We 
have a great group of people who have been with us a long 
time. They are also very much part of the family, and part of 
future plans.”

For more information on Marcum’s Nursery, visit 
www.marcumsnursery.com.


